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FOREWORD

The National Institute of Statistics (NIS) is pleddo present to you the main report of phase 2
concerning the informal sector of the second SumweyEmployment and the Informal Sector
(EESI 2) carried out in 2010. This report comesrathat of phase 1 which presents the situation
of employment in Cameroon in 2010. The EESI 2 ig p& the operations retained in the
National Strategy for the Development of Statis{dSDS) which the realization will guarantee
the availability in regular frequency, of the qutative and qualitative indicators for the follow-
up and the evaluation of the employment strategyhefGross and Employment Strategy Paper
(GESP) and the measurement of the progress in wfethe achievement of the Millennium
Development Goals (MDG).

This report presents the main results of the arsabyisnon agricultural informal sector. The so
calculated indicators concern the conditions oivdgtof the informal production units (IPU),
the characteristics of employment in the informeadter, its capital, its investment, its financing,
its production and the wealth that it creates. @esi they enable to appreciate the relationship
between the informal sector and the State, itss)g@edproblems and its prospects.

Besides the financial support of the Governmerd,sitrvey benefited from the financing of the
European Union through the fund of Programme fa bmprovement of Governance and
Transparency in Public Finances (PAGT/FP) and eflthernational Labour Office (ILO). The
National Institute of Statistics is grateful to $kegwo partners of the government.

In its realization, the survey benefited from tleehnical support of the National Institute of
statistics and Economical Studies (INSEE) of Fraamoe of the Sub-Saharan Africa Economic
and Statistical Observatory (AFRISTAT) of Mali. TIMS is sincerely grateful to all these
experts for the quality of their supports. Likewiiee NIS addresses its warm congratulations to
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EXECUTIVE SUMMARY

1- Context

The distortions or shortcomings noticed during éwaluation of the implementation of the

Poverty Reduction Strategy (PRS) lead the Goverhteeglaborate a vision of development for
Cameroon, having as objective to become an emecgantry at horizon 2035 and to review to

this effect its strategy for poverty reduction hytt;g henceforth the challenges of the creation
of wealth and employments at the centre of itastin favour of poverty reduction. It is in that

sense that the Growth and Employment Strategy R&t8P) has been adopted in 2009.

The follow-up/evaluation of the implementation bétGrowth and Employment Strategy (GES)
and of the sectorial strategies is based on theiNdtStrategy for the Development of Statistics
(NSDS). This strategy has retained series of ma@gda collection operations among which the
survey on employment and the informal sector (EESbHe carried out after every 5 years.

The second edition of the Survey on Employmenttaednformal Sector (EESI 2), carried out
in 2010, is in that new deal. It globally aims ab\yding to the users a set of indicators on (@ th
labour market, the conditions and the income oiviiets and (ii) the informal sector and its
contribution to the economy, in terms of employnseahd added value. Besides the modules
tackled in 2005, EESI 2 examines the issue of sd@togue.

The results obtained will serve as a guide to tlewe@ment in the implementation of the
Employment Strategy of the GESP. They will alsobéaahe follow-up and the evaluation of the
on-going programmes.

2- Scope, goal and methodology

The second survey on employment and the Informabs€EESI 2) is a statistical survey with
two phases, the first phase aiming at laying haldhe employment (Employment Survey) and
the second at evaluating the economic activitigh@efon agricultural informal sector (Informal
Sector Survey). The two phases of EESI 2 took padbe same moment whereas in EESI 1,
they took place in different moments.

The sampling base used for the first phase is fteenupdated mapping works of the third
General Population and Housing Census (GPHC) ob2@0enabled to randomly select a
sample of 8 160 stratified according to the 10argiand the area of residence. The Yaoundé
and Douala cities were each taken as survey rejlethodologically, the first phase enabled to
identify 4 705 non agricultural informal productiamits (IPU). Among these IPU, 4 592 were
interviewed among which 4 538 with success, th&i say a coverage rate of 97.6%.

3- Conditions of activity in the informal sector

The total number of non agricultural IPU in actyuvim 2010 on the national territory is estimated
at about 2.5 millions. These IPU are almost equdlistributed in the industry (34.1%),
commerce (33.6%) and services (32.2%) sectors. Mane half (54.4%) of IPU promoters are
female. The most representative branches of activé those of retail sale trade, food industry,
catering, transport and manufacturing. As in 200%, conditions of activity of the IPU are
precarious. For instance, less than one IPU oubwf (23.6%) have a specific professional

XV



premises; 6.1% are connected to the water conveyagtovork; 41.2% to the electricity network
and only 29.3% have a specific phone line (fixedhobile). Besides these precarious conditions
of activity, the entrepreneurship dynamics remaidsvsidual or familial.

The main reason of the choice of the economic iagtimentioned by the promoters are the
desire to be independent (25.0%), the quest ottaerbiecome (22.4%), the constraint linked to
the availability of a sufficient capital in order indertake something else (23.7%).

The average age of IPU is 7.4 years and 50.9% efutfits are less than 5 years old. The
knowledge of social security remains low amongl#d heads. Only 20.4% of them say they
have ever heard of social security. It is likewigethe knowledge of the institution in charge of
the management of social security and the seraffesd.

About the eventuality of the putting in place ohew system of social security, 37.2% of the
promoters are in favour of it and 41.1% among theould have confidence in a public
management of this system, whereas 35.4% would\mufable to a public/private partnership.
The main expectations from such a system are theagtee retirement, the coverage in case of
invalidity and in case of death. Despite these etgtimns, the availability to pay remains a
major difficulty. Hardly 14.0% of promoters say yhare ready to pay a monthly contribution
superior to 5 000 CFAF per worker. About sociallaiae, the issue is less relevant given the
predominance of unipersonal IPU, but it should beced that in case of conflict, the majority
of employees (44.5%) have recourse to individugbtiations. Yet, a desire to constitute groups
(CIG, trade union, cooperative) for a better defernd the interests is expressed by the
employees according to 12.0% of the IPU promoters.

4- Labour force and employments in the informal setor

The informal sector is made up essentially of poidm units of small size; 86.0% of them are
unipersonal and only 3.6% employ more than 3 pers®he average size of the IPU is 1.3
person.

The rate of salarization is low in the informal eecless than 9 occupied active persons out of
100 are wage earners. This low salarization if mm@nounced in the sector of commerce
(4.3%) compared to the service sector (7.0%) aedntiustry sector (13.3%).

The labour force of the IPU is made up in majoofyown account workers (70.6%). This
proportion is higher among women (75.9%) than anmoeg (64.6%). The industry sector takes
38.9% of the informal sector employments.

Excluding the promoters who have a factual contvath their unit, nearly half of employees
have no formal contract (48.7%). Only 12.1% havevriiten contract and 38.8% have a verbal
contract.

The distribution of occupied active persons of itifermal sector by weekly hour group shows
that nearly one quarter works less than 20 hourswaek and 46.1% more than 40 hours.
Besides, these occupied active persons work avgr&ye7 hours per week. This average
duration differs according to the area of residence

The average level of studies of the occupied agigrsons is 7.5 years. This corresponds to the
first year of the secondary cycle. The averagedwitg in the production unit is 5.8 years for all
the occupied active persons of this sector.
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Most of the occupied active persons (66.9%) ofitfiermal sector learned their trade alone or
on-the-job.

The average age of the active occupied persortgedhformal sector is 33.0 years. It goes from
35.0 years in the commerce sector to 31.0 yedfsigervices via 33.1 years in the industries.

The youths of 10 to 24years represent 26.2% ofottwipied active persons of the informal
sector. They are mostly found among apprentice$¥8Band family aids (68.8%).

The average income of the occupied active persbtisecinformal sector is 48 400 CFAF per

month. It varies from 58 600 CFAF among the ocadipaetive persons of the urban area to
38 200 CFAF among those of the rural area. One e@ethour in this sector bears averagely
297.9 CFAF as income to the occupied active perddre average monthly income of

bosses/employers (105 100 CFAF) is practicallydbeble of that of the wage earners (56 000
CFAF).

According to the promoters having at least one weageer, the principal mode of determination
of salaries is negotiation (36.4%). Otherwise, tanore than one quarter (25.8%) of the IPU
heads say they themselves set the salaries oféh®toyees in order to insure a benefit. The
determination of salaries according to the offigalary schedule (1.4%) and the alignment to
salary of competitors (4.3%) constitute the lessddunodes of determination of salaries.

From all the employments observed in the infornedter in 2010, 34.1% have been created
between 2006 and 2008, 21.7% before the year 2B)0% between 2001 and 2005. Otherwise,
26.2% of employments were created one year othessone year ago.

5- Capital, financing and investment of IPU

The majority of IPU (91.4%) have a capital for thiinctioning. The average amount of the
capital is found at 197 800 CFAF at the nationaélevhereas half of IPU has a capital inferior
or equal to 17 000 CFAF. This disparity of the talpseems to be more pronounced in the
metropolises of Douala and Yaoundé: half of the fEkttions there respectively with a capital
inferior or equal to 81 000 CFAF and 17 000 CFAFeveas the average capital in those two
towns is situated at 400 800 CFAF and 330 700 Crespectively.

The capital of the IPU is made up in order of intpoce of the rolling stock/motor-pump,
land/premises, tools and others, machines andessameasure, of the office furniture. However,
it is convenient to note that nearly half of théueaof the capital of the IPU represents the good
acquired in a new state.

The equipment used by the IPU is averagely 4.5syeldrin those IPU. This average age was 6.2
years in 2005.

An important part of the capital (92.2%) of IPUfilsanced by savings, gifts or inheritance. The
njangi/tontines hardly finance 1.4% of the capdablPU. About the access to the bank system
for the financing of the IPU capital, it is almaséxistent.

At the national level, the total investment redliziuring the last twelve months preceding the
survey is 100 billions CFAF. This is seen throughiravestment rate of 3.7% which represent
the share of the capital acquired over a periodddd/ by the added value obtained during the
very period.
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The investment of the IPU is mainly orientated toigathe purchase of the rolling stock/motor-
pump (65.4%), the acquisition of lands and prem{46s3%) and the acquisition of tools and
other little materials (10.3%).

Whatever the sector of activity and the place gblantation of the IPU, it should be noted that
less than 10% of these take loans. For the IPUtdkatloans, more than half of the total volume
of the loans was taken to finance the IPU of théustry sector and the loans taken are
essentially consecrated to the purchase of rawrralster goods.

6- Production, insertion and competition

The structure of production shows that the commseotor that performs 51.0% of the turnover
of the informal sector, accounts for 33.7% of th&lt production. The industry sector in its turn
performs 27.5% of the turnover and accounts forniwst important proportion (34.1% of the
total production). At last, the service sector wath.4% presents the lowest level of turnover,
while accounting for 32.3% of the total production.

The added value of the informal sector is unequgdigerated by the three sectors: the industry
(71.6%), the services (17.2%) and the commercd$a)L.The decomposition of the added value
into its various constituents reveals that 91.4%hefglobal added value correspond to the Gross
Operating Surplus (GOS), 7% to the remunerationla@do taxes.

With its monthly payroll estimated at 6 billionsunban area and at more than 9 billions in rural
area, the industry is the sector having the mopbmant monthly payroll. Considering the taxes
paid, the contribution of the informal sector t@ thconomy is appreciable, averagely, the IPU
pay monthly a little more than 5 billions for taxes

About the creation of wealth, it is the IPU of tbemmerce sector that performs the highest
average monthly turnover (472 900 CFAF), whichleady above the global average (316 800
CFAF). The IPU of the industry and of services esgpely performs only 261 800 CFAF and
212 100 CFAF.

The indicators of productivity show that one workérthe informal sector creates averagely a
monthly added value of about 74 000 CFAF and thatlwour of work done bears averagely 462
CFAF of added value. Otherwise, one franc investedhe capital averagely produces 471
CFAF of added value.

About the supply of goods and services, the mapplsers of the IPU are the enterprises of the
commerce sector whereas the households constiteterhain customers. The activities of the
commerce sector are carried out in a very competignvironment. The main competitors are
the small trade and non-trade enterprises. The adetif setting the sale price is greatly
determined by the law of supply and demand, eifiter bargaining with the customers (36.6%
of IPU), or depending of the competitors price €2.of IPU) and by setting the price according
to the margin rate (22.9% of IPU).

7- Informal sector and the State

On the whole, nearly 9 IPU out of 10 have no tayepawumber, are not register in the trade
registry, do have a professional card and are flitiaged to the NSIF. Most of the promoters
who do not register their IPU give as reason the oompulsory nature of the registration
(45.0%).
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Conflicts between the State and the informal seeidors concern the taxes (37.6%), the
premises/place where the activity is exercisedl@y, the quality of products sold/used (14.9%)
and the price setting (5.0%). The phenomenon irmparnounced in urban area (15.9%) than in
rural area (9.6%). It is more of the branch of\atti of services (17.5%) and of Commerce
(15.3%).

A relative majority of IPU promoters (46.3%) arether ready to pay any tax on the activity
carried out nor ready to register their productumit with the administration. Yet, respectively
18.5% and 24.5% of IPU promoters say they are re@adyegister their IPU with the
administration and to pay taxes.

8- Mode of insertion, problems and prospects

The choice of activity among IPU promoters is l&adnajority by the knowledge of the trade
(34.5%), followed by the exploitation of an oppmity (16.3%) and lastly the assurance of more
stable returns (10.2%).

The method of setting the volume of production loé tPU is estimated from the demands
(42.8%). For 35.5% of cases, it is the producti@pacity that determines the volume of
production; the firm commands represent only 19.5%.

More than half (57.8%) of the IPU heads do notasst strategy of approaching the customers.
On the other hand, 24.4% seek to make themselhasrkthrough some networks notably the
family, the neighbours and the friends in orderg&i the customers and only 15.0% adopt
prospection strategies among customers.

Within the framework of exercising their activithe IPU face difficulties for which some can
lead them to disappearance. Among the IPU that @mat least one person apart from the
promoter, 30.3% face problems related to the lalmge. Among problems related to the labour
force, 17.6% concern the discipline or the lacksefiousness of the labour force, 13.5% the
instability of the employees and 12.8% the lacklafied workers.

About the difficulties related to the exercise bé tactivity, IPU promoters generally face the
problem of selling the production. As a matter aétf 51% of the IPU lack markets, 52% face
excessive competition, 51% face the problem of supp raw material and 25% face the
problem of funding.

Among the difficulties faced by the heads of th@imal production units, the lack of customers
(36.0%) and the excessive competition (15.9%) @ écad to disappearance. After these main
difficulties, the lack of funding (12.3%) and rawatarial (9.8%) come respectively in the third
and fourth positions.

The support most solicited by the IPU promoterhésaccess to big orders (54.4%). The access
to loans (35.0%) is the second solicited suppdne access to information about the markets
(33.8%) and the technical training (33.6%) are #tgodomains in which a contribution/support
would enable the rapid growth of the IPU.

About the IPU promoters who would get a loan, 87wétild consecrate the funds obtained to
various actions aiming at increasing the levelhdirt activities. A bit more than half (52.5%)

would use that loan to develop the same activitghia same establishment, notably for the
increase of stocks (28.6%), for the improvementhef premises (10.8%), for the improvement
of machines (10.5%) and for the recruitment of pkeesonnel (2.6%). Otherwise, 35.0% would
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invest in extending their activity; either by opegianother establishment in another activity
(18.9%), or in the same activity (16.1%).

In the case of the decrease of the demand, thedabarent of the activity (22.0%) and the
search of another employment (15.5%) representotal t37.5% of the potential solutions
privileged by the IPU promoters in order to face thisis.

Concerning the future of the IPU, practically 8 IBtdmoters out of 10 are optimistic. The IPU
of the branches of "transport” (70.4%),"food indys{73.0%) and "other services" (73.4%) are
the most pessimistic. On the other hand, those hd tBPW", "wholesale trade",
"Manufacturing/manufacturing”, "industry and regéiare the most optimistic (more than 85.0%
think that their IPU has a future). Majority of IRiWomoters desire that their children continue
their activities.
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Introduction

1. Context and objectives

The implementation of the Poverty Reduction Strhaté@RS), adopted in 2003, enabled the
Cameroon authorities to maintain stability of th@aanmeconomic framework and to sustain
positive growth rates till 2008. However, duringstiperiod of implementation of the PRS, the

annual growth rates (less than 4%) remained belmset expected by the public authorities in
order to substantially reduce the poverty, andnttometary rate of poverty has remained quasi
stable over the 2001-2007 period, going from 40i8%001 to 39.9% in 2007 (respectively

ECAM 2 and ECAM 3).

Considering the distortions or shortcomings notidadng the evaluation of the implementation
of the PRS, the Cameroon Government undertookvieweits development strategy by placing
the economic growth and the creation of employmattke centre of its actions of fight against
poverty. In this perspective, the Government elateat the Growth and Employment Strategy
Paper (GESP) which constitute the reference framewb the economic policy and of the
governmental action for a harmonious, sustainatdieeguitable development of the country.

Within the framework of the follow up/ evaluatiori the implementation of the Growth and
Employment Strategy (GES) and of other strategms the development of the country,
(sectorial strategies, etc.), the National Staistinformation System (NSIS) elaborated the
National Strategy for the Development of Statis{ldSDS). This strategy aims at putting at the
disposal of public authorities, development padreerd other users (private sector, civil society,
etc.), a set of quantitative and qualitative inthca useful for the measure of the progress
accomplished in the realization of the Millenniurev2lopment Goals (MDG) and for the follow
up and evaluation of programs to be implementdtdercountry.

The Survey on Employment and the Informal Sect&SE, which is an operation found in the
NSDS, is nationwide. The results of phasel, thatems the employment, revealed that 90.5%
of occupied active persons exercise their main eympént in the informal sector (agricultural
and non agricultural). The latter is therefore gheatest employment provider.

The present survey enables to update the 2005addtaonsequently to appreciate the evolution
of the non agricultural informal sector. Besidégnables to:

- know the activity conditions of the informal pradiwn units;

- measure the economic performances of the informealyztion units;

- provide data for the elaboration of the nationalcamts;

- evaluate the importance of the informal sectohanational economy;

- identify the most promising branches;

- propose axes for the improvement of the activityditoons in the informal sector, in the
prospect of its migration towards the formal sector



2. Methodological Synthesis

The Survey on Employment and the Informal Sectartiwo phases statistical operation. During
the first phase concerning employment, the datacatlected from the households. In these
households, an individual questionnaire is adrmenest to all parsons aged 10 years or more.
Among these persons, any occupied active one sxggcas boss or own account worker in a
production unit that meet well define criteria (nbblding formal accounts and/or no
administrative registration) was considered asriméd production unit promoter. All persons
identified were therefore eligible for interviewrthyg the phase 2 on the informal sector.

Within the framework of this survey, the informacsor is defined as "all the production units
not having a tax payer number and/or not keepimm#b written accounts in the sense of the
OHADA accounting plan”.

The criterion of written accounts was introducedongler not to exclude from the scope of
investigation the production units that, for reagotally contingent, might have a tax payer
number, without yet be assimilated to formal prdaurcunits (from the point of view of their
mode of organization and of their production). Besi it enables to consider the informal sector
in the national accounts.

Among the various administrative registries in #&in Cameroon, the tax payer number (NC)
was chosen based on the fact that any productitvitgds legally submitted to the holding of
such a number. Otherwise, it is demanded to fudfilumber of institutional obligations and it
conditions the access to some services (taxes|ssaurity, etc.).

Scope of the survey

Phase 2 of the survey concerns the non agriculiafaimal production units®. A non
agricultural informal production unit is any prodioa unit of the informal sector and does not
belong to the primary sector excluding the branfcéytviculture and forestry exploitation of this
sector as well as the extraction/mining of the weses of the soil and subsoil and craft service.
In the continuation of the report, this branch liassified in the post "Other industries". The
survey is carried out in the non agricultural imf@l units.

Geographical coverage
The coverage of the informal sector survey, as agthe first phase is the national territory.
Sampling and extrapolation of results

The sample obtained for this phase is made upldhalnon agricultural informal production
units identified during the employment survey. dat 4 705 non agricultural production units
(IPU) have been identified in phase 1. Among tHE$& 4 592 were interviewed of which 4538
successfully, that is to say a coverage rate @%7However, the analysis concerned 4 486 non
agricultural IPU.

In order to have robust estimates at the natioeatlland according to some characteristics,
(branch of activities, area of residence, etc.g, ¢befficient of extrapolation for phase 2 was

% The tax payer number was instituted in 1996 in &mwn in replacement of the statistical numberedaih other
words N° SCIFE (Central Service for Registratiorrte Enterprise Data fil¢s
% The notion of informal sector used will be undeest as non agricultural informal sector.



calculated. It is got by multiplying the coefficienf extrapolation of phasel (employment
survey) by a corrective coefficient obtained in gd&. This last coefficient is calculated while
considering the status in the employment of theupied active persons (boss, own account
worker) and the branch of activities (12 in total).

Data collection and data entry

Phase 2 involves 3 questionnaires. The househoid énables to identify persons of 10 years or
more eligible for the employment survey. The indual questionnaire of the employment
survey collects information on the eligibility tche informal sector survey. The third
questionnaire devoted to the IPU, collects inforamaton the conditions of exercising the
activities, the characteristics of the labour fortdee production, the sales, the charges, the
management of the production unit, the relationghth the Administration, the prospects, etc.

The nationwide data collection took place from 168 May to the 1% July 2010. It mobilized
on the field 235 interviewers, 60 controllers affdsRpervisors.

The data entry started on thé™jgne and ended on the"l&eptember 2010. In order to reduce
in maximum the data entry errors, all the quesiomas of phase 2 of EESI 2 passed through the
double data entry thanks to the CSPro softwardorei 0. In total, 4 supervisors, 4 controllers
and 40 data entry temporary agents were employeti¢ovork.

Plan of the report

The report has seven chapters. The first tacklesattivity conditions of the IPU. The second
deals with the characteristics of employments i ithiformal sector. The third evaluates the
capital and the investment of the informal unitsaedl as their mode of financing. The fourth
estimates the various aggregates, notably the ptiot) the added value, the gross operating
surplus and it analyses the insertion of actorghefinformal sector in the national productive
system. The fifth chapter examines the relationgl@fween the informal sector and the State.
The sixth presents its problems and prospectsiyl, dse seventh chapter analyses the evolution
of the main indicators of the informal sector besaw@005 and 2010.






Chapter 1: Conditions of activity of the Informal
Production Units

This chapter describes the informal productionsumtterms of activities, of the condition of
exercising the activities, the rhythm of creatiom ahe lifespan. It also considers the opinion of
the IPU heads on the social security and socidbgliee.

1.1 Characteristics of IPU

1.1.1 Type of employment of the IPU promoter and aterion of informality

The number of Informal Production Unit (IPU) isiesdted at a bit more than 2.5 millions over
the national territory, among which nearly half @) is found in rural area, 33.3% in the cities
of Yaoundé and Douala. Otherwise, women head 54#t¥e IPU against 45.6% among men.

Among the informal production unit promoters id&at during the first phase, 73.8% head their
IPU as main employment (Table 1.1). They are ngdfti more numerous in this situation in
urban area (88.0%) than in the rural area (59.3%)this, regardless of their activity.

About the criterion of informality, it comes outaththe majority of the IPU (91.9%) does not
have a tax payer number and does not keep fornwuats in the sense of the OHADA
accounting plan. These ones are in a way "the cofethe informal sector. A very low
proportion (2.6%) of the IPU keeps formal accounithout having a tax payer number. This
result, apparently paradoxal might be due to alprolof answers during the survey. As a matter
of fact, it is difficult that an enterprise holdsnal accounts without having a tax payer number.

Table 1.1: Distribution (%) of IPU according to the type of employment of the head and the criterion fo

informality
Type of employment Criterion of informality
Main Secondary Total Tax payer N° Accounts and Nootax payer Total
employment  employment and no no taxcpayer N° and no
accounts N accounts
Sector of activity
Industry 65.1 34.9 100.0 3.3 3.2 935 100.0
Commerce 78.9 211 100.0 5.2 25 92.2 100.0
Services 77.5 22.5 100.0 8.2 2.0 89.8 100.0
Area of residence
Urban 88.0 12.0 100.0 6.8 2.8 90.4 100.0
Industry 84.4 15.6 100.0 5.6 2.7 91.7 100.0
Commerce 92.8 7.2 100.0 4.1 3.3 92.6 100.¢
Services 86.3 13.7 100.0 9.8 25 87.7 100.¢
Rural 59.3 40.7 100.0 4.3 2.3 93.4 100.0
Industry 52.5 47.5 100.0 1.7 3.6 94.7 100.0
Commerce 64.9 35.1 100.0 6.4 17 91.9 100.
Services 63.1 36.9 100.0 5.7 11 93.2 100.¢
Overall 73.8 26.2 100.0 515 2.6 91.9 100.0

Source: EESI 2, Phase 2, NIS



1.1.2 Sector of activity of UPI

For the needs of analysis, three big sectors ofigctvere constituted. The transformation units
have been grouped in the industry, those consectatthe purchase and the sale in the state in
the Commerce and the other units not mentionelarServices.

The structure of IPU by branch of activity showattB84.1% of IPU are in the industry sector,
33.6% in the commerce and 32.2% in the service®l¢Ta.2). This structure has slightly
changed compared to 2005, where 45.8% of IPU wareed towards the activities of
transformation.

The informal production units of the commerce seate concentrated in the "retail sale trdde"
This branch comprises 90.4% of the IPU of the consmeector, which is 30.4% of the IPU of
all the sectors. The wholesale trade which is pragtonly by 3.2% of the IPU of the commerce
sector is distributed between the wholesale trddaw agricultural products and life animals,
and other wholesale trades of food products.

In the sector of industry, the "food industry” bchns the most important, because it comprises
the majority of IPU (55.7%) of that sector reprdsen 19.0% of all the IPU. The various
activities exercised therein concern essentialyrttanufacturing of food products and the drinks
(cassava based products, pastry, fruit based dretks) or the first transformation of these
products for conservation. The activities of maotiang represent 5.7% of IPU. These
activities concern essentially the manufacturingteftiles and articles for dressing (shoes,
travelling articles, etc.). Otherwise, the BPW watgs concern less than 4.0% of IPU. The rest
of IPU from the industry, which represents less1tbd% of all the IPU, exercise essentially the
activities of transformation (wood, leather, rubbgaper, etc.), of mining/extraction, of
sanitation, of collection and of distribution of t&g etc.

Concerning the service sector, the most represdmntmiches are: the catering (9.7%) and the
transport (6.7%). The branch "repairs"” that incyder the essential, the repairs of personal and
household goods, represents 3.0% of the IPU. Tteef®ervices" made up of services offered
mainly to enterprises, the postal and telecommuinicaservices and the service of personal
cares represent about 13.0% of the IPU.

The informal production units headed by men hawtracture per sector of activity which is
different from that of women. As a matter of fa#d,.1% of the units headed by men exercise in
the services, 32.2% in the commerce and 27.7%simifustry. Among the women promoters on
the contrary, most of the IPU exercise in the indu&9.6%); the rest being shared between the
commerce (34.8%) and the services (25.6%).

Following the area of residence, the IPU are inomitgj, orientated towards the services (39.7%)
and the commerce (33.5%) in urban area. On theaamynin the rural area, they are more and
more focused on the activities of transformatioh.§46), mostly towards the food industry. This
branch represents 68.3% of the IPU of the indust&gtor. The predominance of the food
industry IPU in rural area might be explained by tavailability of agricultural products
considered as raw material.

* The retail sale trade includes the commerce af fadustry products, of dressing articles and oiheustrial
products destined for households consumption.



Table 1.2: Distribution (%) of the IPU by sector of activity according to the promoter's sex and areeof

residence

Promoter’s sex Area of residence
Sector and branch of activity Overall

Male Female | Douala Yaoundé Other urban Overall urban  Rural
Industry 27.7 39.6 25.5 27.4 27.8 26.8 41.6 34.1
Food industry 7.2 28.8 6.1 11.0 13.2 9.7 28.4 19.
Manufacturing 2.1 8.8 7.5 7.8 4.7 6.6 4.8 5.7
BPW 8.3 0.1 6.8 4.0 4.6 5.3 2.3 3.9
Other industries 10.0 1.8 5.2 4.7 5.4 5.1 6.1 5.6
Commerce 32.2 34.8 33.6 33.8 33.3 33.5 33.7 33.6
Wholesale trade 5.7 1.2 1.7 1.4 3.2 2.1 4.4 3.2
Retail sale trade 26.6 33.6 31.9 32.4 30.2 31.4 329. 304
Services 40.1 25.6 40.9 38.8 38.9 39.7 24.6 32.2
Transport 14.4 0.2 115 4.3 9.3 8.9 413 6.7
Catering 3.0 15.3 8.6 13.6 8.8 9.9 94 9.7
Repair 6.1 0.4 45 1.7 5.0 4.0 1.9 3.0
Other services 16.6 9.8 16.3 19.1 15.8 16.8 8.9 912
Total 100.0 100.0 | 100.0 100.0 100.0 100.0 100.0| 100.0

Source: EESI 2, Phase 2, NIS

1.1.3 Premises sheltering the IPU activity

For the exercise of their activities, most of tR&J1(42.6%) have no professional premises (Table
1.3). Less than one quarter (23.6%) of the IPUdpeific premises (workshop, shops, offices,
warehouses, fixed stales in market places, etahanframework of their activities. Otherwise,
33.7% of the IPU are in the homes, generally wittemy special installation for the activity. The
localisation of IPU at home has the advantage ohimzing the production costs
(transportation, renting of premises, etc.). The Without premises are more present in urban
area than in rural area.

Table 1.3: Distribution (%) of IPU by area of residence following the type of premises and by branchfo

activity
Urban Rural Overall

Type of premises Type of premises Type of premises

Sector and branch 0 0 n I 0 0

.. - ] ] 4 3] ) - Q 3] <5}
of activity 2.9 IS © | Total 2.0 £ o | Total | 3.2 IS o | Total

£E5 £ £5 £E5 £ £5 £E5 £ £5

=s & =5 =s < ==& =s & =35
Industy 30.0 488 21.2 | 100.0| 26.7 56.7 16.6| 100.0| 28.0 53.5 18.4 |100.0
Food industry 177 758 6.5| 100.0 268 619 1113 100.0 245 658.0| 100.0
Manufacturing 1.7 684 30.0/ 100.0 34 56.1 40/5 100.0 2.4 63.3 .4 34100.0
BPW 97.8 09 1.3| 100.0 100.0 0.0 0p 1000 985 0.6 0100.0
Other industries 195 22.0 58.6/ 100.d 166 545 289 100.0 179 3942.6 | 100.0
Commerce 50.6 182 31.2 | 100.0| 453 289 25.8 | 100.0| 48.0 235 28.5|100.0
Wholesale trade 458 8.0 46.2| 100.0 434 6.5 50[11 100.0 442 7.0 .84800.0
Retail sale trade 51.0 18.9 30.1] 100.d 456 323 221 100.0 484 25Z.3| 100.0
Services 56.4 19.6 24.0 | 100.0| 46.2 295 244 | 100.0| 525 23.4 24.1|100.0
Transport 969 29 0.2| 100 98.2 0.0 1.8 100.0 973 2.0 D100.0
Catering 49.4 16.8 33.9 100.d 417 344 239 100.0 457 2529.1| 100.0
Repair 472 205 323/ 100. 319 388 293 100.0 422 2631.3| 100.0
Other services 41.2 30.0 28.8| 100.0 286 36.6 348 100.0 36.9 323.9| 100.0
Overall 474 270 256 | 100.0| 37.8 406 21.6| 100.0| 42.6 33.7 23.6|100.0

Source: EESI 2, Phase 2, NIS



In general, the type of premises used for the prooln of goods and services varies according to
the branch of activity. As a matter of fact, mdrart half of the IPU of services (52.5%) have no
business premises (Table 1.4). This situation amscéhe quasi totality of the services of

transportation (97.3%) and nearly half of the IFldatering.

Otherwise, nearly half of the IPU of commerce (3&fe without premises and exercise in the
rough and ready installations (improvised staletherpublic way, etc.) or in a hawking way.

About the IPU of the industry sector, apart fromosh of the "BPW" branch at which 98.5%
exercise their activity outside business premigesgrally among the customers’, the IPU of the
other components of this sector exercises mainflgeapromoter’'s home.

The distribution of IPU by type of premises showiffedent structures according to the

promoter’s sex. As a matter of fact, more than [&8£6%) of the male IPU heads exercise their
activities with no business premises and 17.3%aateme. On the contrary, nearly half of the
IPU headed by women have business premises an&33.4he IPU exercise at home and

19.1% have business premises. Besides, 29.1% odfPtheheaded by men have professional
premises and 33.4% of the IPU headed by women in@apeemises.

Table 1.4: Distribution (%) of the IPU following the type of premises by branch of activity and accoidg to
the promoter’s sex

Male Female Overall

Type of premises Type of premises Type of premises
Sector and branch of activity *g é g é Total *g % g é Total *g é g é Total

£E€E 8 <¢c¢ < £ 2 < £ e 8 < £

s% =z =% sE =z =% sf z %
Industry 440 250 31.1| 100.0| 18.7 703 11.0| 100.0| 28.0 535 18.4|100.0
Food industry 26.3 36.0 37.6/ 100.0 241 717 412 100.0 24,5 651.0| 100.0
Manufacturing 35 425 54.0/ 100.Q 2.2 67.5 30[4 100.0 24 63.3.4 3400.0
BPW 99.1 0.0 09| 1000 618 38.2 0p 100.0 985 0.6 0190.0
Other industries 195 34.0 465 100.0 106 643 251 100.0 17.9 3942.6| 100.Q
Commerce 519 128 353 | 100.0| 450 31.8 23.2| 100.0| 48.0 235 28.5|100.0
Wholesale trade 478 43 479 1000 301 175 525 100.0 44.2 7.08.8 4100.0
Retail sale trade 52.7 147 326 100.0 455 323 221 100.0 484 2525.3| 100.0
Services 61.7 15.6 22.7| 100.0| 404 33.6 26.0| 100.0| 52,5 23.4 24.1|100.0
Transport 97.7 1.6 0.8| 1000 70.7 29.3 0p 100.0 973 20 0100.0
Catering 495 190 315/ 100.0 451 26.3 287 100.0 457 2529.1| 100.0
Repair 451 214 33.5| 100.Q 0.0 100.0 00 100.0 42.2 2631.3| 100.0
Other services 38.8 25.0 36.2] 100.0 341 426 233 100.0 36.9 323.9| 100.0
Overall 53.6 17.3 29.1| 1000 | 334 475 19.1| 100.0| 426 33.7 23.6|100.0

Source: EESI 2, Phase 2, NIS

The reasons of not having business premises aevefal types. Most of the heads of such IPU
do not find it necessary to own premises. As aenaiftfact, 42.5% declare that they do not need
it and 26.1% think they can exercise their activiiyh more facility without business premises
(Table 1.5). It should also be underlined that 2¢d& the IPU heads have no means to hire or to
buy premises and 4.3% say they have not found aailahle premises.



Table 1.5: Main reasons of not having premises byestor and branch of activity

. Did not_find H_a_S no means for Exe_rgises_ his Do not
Sector and branch of activity — any avqllable hiring or puylng activity V\{I.th need it Other Total
premises premises more facility
Industry 2.0 17.1 26.5 51.5 2.9 100.0
Food industry 1.9 10.7 32.6 51.5 3.2 100.0
Manufacturing 3.8 52.3 19.1 21.7 3.1 100.0
BPW 0.0 6.4 151 76.4 2.1 100.0
Other industries 2.7 22.8 16.1 56.6 1.8 100.0
Commerce 6.5 355 24.8 31.0 2.2 100.0
Wholesale trade 2.1 10.0 37.3 449 5.8 100.0
Retail sale trade 6.8 374 23.9 29.9 2.0 100.0
Services 4.7 22.2 26.7 43.7 2.6 100.0
Transport 0.0 0.3 23.3 74.4 2.0 100.0
Catering 10.2 27.9 29.0 29.3 3.6 100.0
Repair 8.4 47.6 23.2 14.4 6.4 100.0
Other services 3.1 284 28.3 38.6 1.6 100.0
Overall 4.3 245 26.1 42.5 2.6 100.0

Source: EESI 2, Phase 2, NIS

The comfort of the IPU premises is appreciated uphothe access/connection to the supply
networks of water, electricity and telephone. Mosétthe informal production unit having
business premises do have access to the basicsmaiices: 93.9% have no access to water,
58.8% to electricity and 70.7% to telephone (Tahk). Following the sector of activity, the
services that regroup the "personal services" effao the households like the cleaning of
textile, hairdressing and beauty cares, the "repaihe "manufacturing”, the "wholesale trade"
and the "catering" are the best connected to tle Is®rvices. For each of these services, the
IPU of the urban area are better equiped than thiotbee rural area.

Finally, the informal sector is characterized bygr@at precariousness of the conditions of
activity as in 2005.

Table 1.6: Access rate (%) of IPU having businessgmises to some basic services by area of residerared
sector of activity

Area of residence
. Overall

Sector of activity Urban Rural

Water Electricity Telephone | Water Electricity Telephone | Water Electricity Telephone
Industry 6.2 67.0 44.8 7.9 14.2 11.4 7.1 38.3 26.4
Commerce 2.4 35.7 36.4 0.0 17.4 27.7 1.3 275 3256
Services 15.6 72.8 32.4 3.7 40.4 19.6 11.0 60.4 5 27|
Total 8.2 56.4 36.8 3.6 22.8 20.2 6.1 41.2 29.3

Source: EESI 2, Phase 2, NIS

1.1.4 Initiative and reasons for the creation of UP

The informal sector is the one where the entrepnestgp dynamics remains individual or
familial. As a matter of fact, the majority of theU (91.6%) have been created by the person
who heads it now (Table 1.7). Besides, 3.9% ofl¢ are born from the will of the promoter
associated with other persons. About 4% of the IRMe been created out of the initiative the
promoter’s relative.



Table 1.7: Distribution (%) of the IPU by branch of activity, following the person who took the initigive to

create it

Sector and branch of Promoter with other One of the promoter’s Other

activity Promoter persons relative persons Total
Industry 91.8 3.3 4.6 0.2 100.0
Food industry 93.8 3.2 2.8 0.2 100.0
Manufacturing 87.2 1.8 10.5 0.5 100.0
BPW 95.3 2.8 1.9 0.0 100.0
Other industries 87.3 5.9 6.5 0.2 100.0
Commerce 92.5 3.1 4.3 0.1 100.0
Wholesale trade 924 4.4 3.2 0.0 100.0
Retail sale trade 92.5 3.0 4.4 0.1 100.0
Services 90.3 5.2 3.6 0.9 100.0
Transport 91.9 4.6 3.0 0.5 100.0
Catering 90.4 5.0 4.6 0.1 100.0
Repair 83.3 8.9 7.3 0.5 100.0
Other services 91.1 4.9 2.3 1.8 100.0
Overall 91.6 3.9 4.1 0.4 100.0

Source: EESI 2, Phase 2, NIS

Many reasons can justify the creation of an IPUcdkding to table 1.8, the main reason given
by the promoters is the desire to be independenD¥2). For 22.4% of the promoters, the
creation of IPU comes from the desire to obtairetielb income. On the contrary, 23.7% of the
promoters were obliged by the limitations of thpita to realize something else.

Otherwise, 15.1% of the IPU heads declare havingddd to exploit their production unit
because they did not get salaried employment.

Finally, the family tradition, through the transsimn of the patrimony or a technical
competence justifies the professional orientatibrthe heads of the IPU in 5.1% of cases,
essentially in food industry (10.8%) and the otiheustries (14.2%).

Table 1.8: Distribution (%) of the IPU according tothe reason of creation brought out by branch of atvity

Did not _f|nd a Did not flnd a& 11 order Limited
salaried salaried ) In order to be . .

Sector and branch of toobtaina . By family  capital to

- employment  employment independent " Other Total
activity ? better ) tradition do other

(Big (Small . (his/her own) h
f ) income things
enterprise) enterprise)

Industry 6.0 5.3 245 25.1 8.8 214 8.8 100.0
Food industry 3.1 3.9 235 21.4 10.8 27.6 9.6 104.0
Manufacturing 10.2 5.7 26.2 30.8 21 14.2 10.7 10Q.0
BPW 12.4 7.4 27.8 35.2 0.9 11.8 45 104.0
Other industries 7.3 8.3 24.0 24.8 14.2 14.2 7.1 104.0
Commerce 7.0 8.6 20.8 26.0 3.2 275 6.8 100.0
Wholesale trade 6.4 10.3 37.2 215 7.0 16.8 0.8 104.0
Retail sale trade 7.1 8.5 19.0 26.5 2.8 28.7 7.5 100.0
Services 8.6 10.0 21.7 23.7 3.2 22.1 10.6 100.0
Transport 9.4 10.2 34.8 23.7 0.2 13.3 8.4 104.0
Catering 5.6 7.4 19.3 19.7 0.7 36.4 10.9 104.0
Repair 14.8 10.7 16.8 29.7 25 13.3 12.4 100.0
Other services 9.0 11.7 17.9 25.3 6.6 18.2 11.3 10Q.0
Overall 7.2 7.9 22.4 25.0 5.1 23.7 8.7 100.0

Source: EESI 2, Phase 2, NIS
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1.2 Demography of the informal production units

It is a matter of examining the duration of existeand the rhythm of creation of the IPU. Given
the unavailability of the information about theappearance observed, the demography tackles
only the IPU in activity during the survey.

The structure by age and the area of residenckeofRU has a pyramidal form (Graph 1.1): it
has an enlarged base that narrows itself quicklly thie age mostly in urban area, indicating thus
that most the IPU are recent creations, as it leas lobserved in 2005. The average age of the
IPU is 7.4 years in 2010 at the global level as2005. This average global value hides
disparities. More than one IPU out of two was adadfter 2004 (less than five years of age);
21.8% were created between 2000 and 2004 (betwesnl A1 years) and 27.3% were created
before 2000 (more than 11 years). Among the lasisdhere are very old IPU, 3.4% were
created before 1980, that is to say 30 years.

Graph 1.1: Distribution (%) of IPU according to their longevity by area of residence
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Source: EESI 2, Phase 2, NIS

From table 1.9, the highest longevities are reabidethe sector of industry, notably thettier
industries (10.9 years), the BPW' (10.4 years), the f6od industry (9.1 years) and the
"manufacturing (9.0 years), but also in thevholesale trade(9.0 years) and theépair' (8.1
years). On the contrary, the IPU afiterind' (5.7 years), ofretail sale tradé (6.3 years) and of
"transport' (4.2 years) are averagely younger.
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Table 1.9: Average age (in years) of the IPU accoirty to the area of residence and the branch of asfity

o Area of residence
Sector and branch of activity Overall
Urban Rural
Industry 7.7 10.8 9.5
Food industry 5.1 10.6 9.1
Manufacturing 8.7 9.4 9.0
BPW 8.6 14.6 104
Other industries 10.2 11.5 10.9
Commerce 6.6 6.6 6.6
Wholesale trade 6.7 10.2 9.0
Retall sale trade 6.6 6.0 6.3
Services 5.2 7.0 5.9
Transport 4.4 3.9 4.2
Catering 4.6 6.8 5.7
Repair 7.1 10.1 8.1
Other services 5.5 8.0 6.4
Overall 6.3 8.4 7.4

Source: EESI 2, Phase 2, NIS

The examination of the IPU age following the looatiof implantation shows that it is in rural
area that the lifespan of the IPU are the higlestragely 8.4 years against 6.3 years in urban
area.

The distribution by age of the non agricultural IBYsector of activity shows as years go by, in
a general way a decrease of the share of the maluséctor in the profit of the service sector
(Graph 1.2). As a matter of fact, the new headhefinformal units have a stronger propensity
to settle in the sector of commerce and the sesvatehe detriment of the industry sector. This
situation might be linked to the necessity or nohaving a capital and to the facility of settling.

As a matter of fact, this trend was already noticed005 and during the 1-2-3 surveys carried
out in the West of Africa.
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Graph 1.2: Distribution (%) of the IPU observed in 2010 according to the sectaf activity in function of the
year of creation
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The proportion of IPU having premises has not wha lot with time (Graph 1.3). On ti
contrary the IPU which exercised their activitiels mme have &endenc to be without
premises. This result can be close to preceding result where 26.1% of the IPU with
premisegive as reason the facility to exercise the agti
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Graph 1.3: Distribution (%) of IPU observed in2010 according to the typef premises in function of the yeai
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1.3 Opinion of the IPU heads abousocial security

The issue of social security remains a major prgpaton for the Government in the forn
sector as well as in the informal sector; in thessethat it is palof the elements that contribt
for decent work that the GESadvocatesThe EESI 2 enabled to lay hold on the knowledg
the IPU promoters concerning their knowledge onas@ecurity and the appreciation that tl
do about the quality of services cred there.

1.3.1 Knowledge of thesocial security

The knowledge of theocial security remains low among the IPU headdlérd.10). Only
20.4% of these onafeclare having ever heard of social security. Pinggoortion remains lowe
in the rural area anfdr the IPU whose promoter is a wom.

About the National Social Insurance Fund (NSIF)144 of the IPU promoters say they know
As for the social security, the promoters of thieaur area and those of the male sex are relal
more numerous to kmothis structure
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Table 1.10: Distribution of IPU whose promoter knovs the social security, the NSIF by sector of actityi, area
and promoter’s sex

Social security NISF
. Sex of the IPU Area of Sex of the IPU
o Area of residence ) —
Sector and branch of activity promoter residence promoter T
Overall g
Urban Rural Male Female Urban Rural Male Female| O
Industry 34.6 9.6 32.9 11.6 195 645 204 56.3 27.1 |[37.9
Food industry 25.3 7.0 25.3 8.9 11.7 55.0 1441 43.9 2066 247
Manufacturing 313 10.3 245 22.1 22.5 65.2 238 49.2 47(6 17.9
BPW 43.6 17.8 36.4 .0 35.8 71.3 57/0 67.5 309 67.0
Other industries 47.2 18.0 37.2 5.8 315 74.7 33|2 57.4 295 52.4
Commerce 23.4 115 17.1 17.8 175 55.4 234 39.1 399 |395
Wholesale trade 34.1 14.4 14.4 46.2 20.9 70.6 27|6 36.2 63|3 11.8
Retail sale trade 22.7 111 17.7 16.8 17.2 54.4 228 39.7 39|0 39.3
Services 32.3 11.7 31.4 15.4 24.5 60.3 25.3 53.0 39.3 |47.1
Transport 30.9 11.8 24.4 51.8 24.7 61.3 312 51.6 51|8 51.6
Catering 17.3 6.7 20.2 10.9 12.2 51.5 188 37.1 355 B5.7
Repair 345 5.1 25.6 16.8 25.0 61.3 23\7 49.9 38/4 49.1
Other services 41.3 18.3 41.7 21.6 33.4 64.7 29\7 58.2 45(0 52.7
Overall 29.9 10.8 27.2 14.7 20.4 59.8 22.6 49.4 34.7 |41.4

Source: EESI 2, Phase 2, NIS

It was asked to the IPU promoters who declaredngaever heard of social security, to indicate
the guarantees offered by the social security.hl® greoccupation, more than 8 IPU heads out
of 10 acknowledge that the social security enaldessure retirement (Table 1.11). Nearly 76%
of the IPU promoters declare that it offers famaljowances (in case of sickness, industrial
accident, deaths, invalidity, and maternity) and0&® estimate that it is a guarantee for family
allowances (taking care of the minor children).

Table 1.11: Distribution of IPU heads who know theservices guaranteed by the social security amongdbe
having the knowledge of social security, accordingp the area of residence and the sector of

activity

Area of residence Industry  Commerce Services Overall
Urban 94.5 96.0 98.8 96.7
Family allowances (per each minor child) 67.1 63.5 72.8 68.6
Famlly aIIowance§ (in case of smkness, industrial 736 729 85.9 78.7
accident, deaths, invalidity, maternity)

Pension 84.9 88.5 87.9 87.1
Rural 88.5 96.6 82.5 89.8
Family allowances (per each minor child) 74.9 76.4 56.2 70.4
Fan_uly allowance§ (in case of smkness, industrial 675 779 548 679
accident, deaths, invalidity, maternity)

Retirement pension 87.8 81.6 75.8 82.4
Overall 92.7 96.2 95.8 94.9
Family allowances (per each minor child) 69.4 67.7 69.8 69.0
Fan_uly allowance§ (in case of smkness, industrial 718 745 80.3 759
accident, deaths, invalidity, maternity)

Retirement pension 85.8 86.3 85.7 85.9

Source: EESI 2, Phase 2, NIS

15



About the risks incurred by the IPU, 2.7% of theJlpromoters declare that they have
subscribed for insurance from a private societytfe coverage of the risks linked to work
(Table 1.12). This proportion is 32.5% for the IRIJ transport, among which 82.8% of

subscriptions to a "sickness /industrial accideisurance” notably the vehicle insurance. This
important proportion in the transport might be exped by the laws that compel the motorbike
riders and the cars owners to have an insurandbdorvehicles.

Table 1.12: Distribution of IPU who subscribed forinsurance and who subscribed for a sickness/indus#l
accident insurance by sector and branch of activity

- Proportion of IPU who subscribed Proportion of IPU who registered for sickness/

Sector and branch of activity for insurance industrial accident insurance
Industry 0.3 52.3

Food industry 0.0 0.0
Manufacturing 0.9 100.0

BPW 0.0 0.0

Other industries 0.9 0.0

Commerce 0.7 33.9

Wholesale trade 3.4 215

Retall sale trade 0.4 44.4

Services 7.3 80.7

Transport 325 82.8

Catering 0.0 0.0

Repair 2.6 77.0

Other services 0.9 43.6

Overall 2.7 75.3

Source: EESI 2, Phase 2, NIS

About the relationship between the IPU and the NS8i€ filiation of IPU at the NSIF is almost
inexistent since less than 1% of these ones haleasat an employee registered at the NSIF.
Many reasons can justify this behavior: many praces, high costs, lack of interest and many
others.

1.3.2 Opinion of IPU promoters about the creation ba system of social
contribution and protection

A relatively high number of IPU promoters (44%) diok give a point of view about the creation
of a system of social contribution and protectidale 1.13). Besides, more than 9.3% of IPU
promoters were not in favour of such an initiatidewever, 37.2% are in favour of the creation
of such a system, that is to say 22.4% of favoerabkes and 14.8% of much favourable cases.

Table 1.13: Distribution (%) of IPU following the appreciation done by the promoters about the creatio of a
system of social contribution and protection by seor of activity

Sector of activity
X Overall
Industry Commerce Services

Much favorable 13.1 15.9 15.3 14.8
Favorable 21.6 215 24.2 22.4
Less favorable 8.7 10.0 9.8 9.5
Not favorable 9.1 9.3 9.5 9.3
Indifferent/without opinion 47.5 43.3 41.2 44.0
Total 100.0 100.0 100.0 100.0

Source: EESI 2, Phase 2, NIS
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Among the promoters who are favourable to the meaif a system of social contribution and
protection, it is noticed from table 1.14 that ?6.&hink that the State ought to intervene in its
management either as the only intervener (41.4%)erewith the private intervener (35.4%).

Besides, 23.2% of the concerned promoters findgheh a system of social contribution and of
protection can be handed to the private intervealense.

Table 1.14: Distribution (%) of IPU following the opinion of the promoter about the status of the sysim of
social contribution and protection by sector of aavity

Sector of activity
- Overall
Industry Commerce Services
Para-public (managed by the State and the prin&evieners) 33.7 36.7 35.8 35.4
Public (managed by the State) 40.2 42.1 41.8 41.4
Private (monitored by the private interveners) 26.1 21.2 22.4 23.2
Total 100.0 100.0 100.0 100.0

Source: EESI 2, Phase 2, NIS

The main expectations of a system of social coutioin and of protection are by order of
importance: to guarantee the retirement of the fi@ages (40.5%); to insure the beneficiaries
in case of work incapacity (36.2%); to ensure thmify in case of a premature death of the
beneficiary (2.1%) (Table 1.15).

Table 1.15: Distribution (%) of IPU following the promoter’s expectation with regard to the system o§ocial
contribution and of protection by sector of activity

Sector of activity
- Overall
Industry Commerce Services

To guarantee the retirement of the beneficiaries .043 35.3 43.5 40.5
To ensure the beneficiaries in case of work inciypac 34.1 37.7 36.7 36.2
To ensure the family in case of a premature defitineo 212 23.4 18.6 211
beneficiary
Other 1.7 3.6 1.2 2.2
Total 100.0 100.0 100.0 100.0

Source: EESI 2, Phase 2, NIS

About the financing of such a system, hardly 14%RiJ place the monthly contribution at
5000 CFAF or more, paid per employee (Table 1.08herwise, 62.7% of IPU choose an
amount which is not beyond 2 000 CFAF per monthywbich 31.4% between 500 CFAF and
less than 1 000 CFAF and 23.1% between 1 000 CialHess than 2 000 CFAF.

Table 1.16: Distribution (%) of IPU following the maximum monthly scale of contributions by sector of

activity.

Maximum monthly scale of contributions (CFAF) Sector of activity - Overall
Industry Commerce Services

Less than 500 9.1 9.3 6.3 8.2
From 500 to less than 1 000 35.8 31.0 27.6 314
From 1 000 to less than 2 000 19.5 22.8 26.6 23.1
From 2 000 to less than 5 000 215 23.2 25.4 234
From 5 000 to less than 10 000 8.4 8.0 9.5 8.6
10 000 or more 5.7 5.7 4.6 5.3
Total 100.0 100.0 100.0 100.0

Source: EESI 2, Phase 2, NIS
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1.4 Social dialogue

According to the ILO, the main objective of the isbdialogue is to encourage the formulation
of a consensus between the main actors of the tabadd and their democratic participation to

the activities of the enterprise. The structured #re process of a fertile social dialogue are
likely to solve important social and economic issu® promote good governance, to favour
peace and social stability, and to stimulate tlnemy.

To this effect, the ILO recommends the recoursgotmal dialogue in order to prevent or handle
social conflicts, for the promotion of workers’ hitg and to lay hold on decent work. Due to this
recommendation, the EESI 2 integrated modules cralsdialogue. Besides, the output of the
enterprise is more and more linked to the climdtdi@ogue that reigns between the employer
and the employees. In this section it is a mattappreciating the forms of claims faced in the
IPU on the one hand, and on the other hand, thtegies to handle the conflicts that occur.

1.4.1 Type of claims

During the twelve months preceding the survey, 5d%e IPU promoters declare having had
conflicts with their employees. The main cause afflict given is the lack of assiduity for
employees at work.

Otherwise, in the quasi-totality of IPU, the proerstdeclare that the employees did not express
any claim. These information should be put in pectipe because the promoters’ declaration
were not confronted to those of the employees.

However, in case of conflict within the IPU, thejordy of employees of the informal sector opt
mainly for individual arrangement (44.5%). The fimmeans (24.6%), the group arrangement
(8.4%) and the stoppage of activity (6.8%) are otheans used by the employees in order to
express their claims.

In the quasi-totality (99.3%) of IPU of at leaste& persons, there is no group or employees
association in order to reinforce their power fegatiation and for defense of their interest.
Moreover, the idea of creating such groups is hated by the IPU promoters.

About the affiliation of IPU to any association,lyd0.0% of IPU promoters are members of an
association. Among these, 14.9% are CIG memberg, ddhere to cooperatives and 9.0% to
trade-union associations. The reasons given fomtabership to an association are mainly: the
reciprocal financial help (57.7%) and the best deéeof interests (31.4%).

1.4.2 Management of conflicts

The management of conflicts is an integral partha life of any organization. During the
survey, it was asked from the IPU promoters whoeeepced conflicts, how they solved them.
On the whole, 77.1% of cases were solved frieraltyl 12.4% of cases were through dismissal
(Graph 1.4).
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Graph 1.4: Distribution (%) of IPU according to the conflicts occurred within

Technical Employee
; resignation ; (1.9%)

Salary suspension;
(3.4%)

Dismissal;
(12.4%)

Friendly
arrangement;

(77.1%)

Source EESI 2, Phase 2, NIS

The management of conflicts is function of sector of activityln the IPU of the industry ar
service sector, 10.8% and 15.4% respectively dsediemployees. Among theses IPU, 47
of the IPU of the industry sec and 53.4% of the service sectdid not associate ar
complement measunelatedto the damages. Only 7.5% of the dismissed employees &
industry sector benefited from the indemnitiesrateir dismissa

The informal sector is in the majority of cs like « an answer from the dn » to a social
demand that the formalpply does not succeed to satisfy. However, in spitdisfitnportance
the conditions of activities remain very precaricThe reasons dahis precariousness are to
sought in the low productivity, the mode ofanagement and of organization of the ui
Generally, unipersonathe IPU arenon organized. The units are relatively young. Concey
the nature of the activities, the distribution bsartch isalmost equal. There is a sort
concentration of the aefities of the units according to the promoters’aacé residenc The
units of the rural areas are turned towards theviaes of transformation, mostly thfood
industry; those of the udm area are more and more focused on the commauicgeavicesThe
knowledge of the social security remains low, th#rimal man power does not practice
benefit from any social coverac
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Chapter 2: Manpower and employment in the
Informal sector

This chapter describes the characteristics of toeimed active persons and of the employment
of the informal sector. It evaluates the IPU sizéarms of number of employees, the level of
remuneration, the allowances and the advantagegiutation at work, the capacity of insertion

of women and youths. It presents the dynamicsedtan of employments in this sector.

2.1 IPU size

The informal sector is made up essentially of sisiakk IPU. As a matter of fact, 86.0% of IPU
are unipersonal (Table 2.1). This predominancengfarsonal IPU is seen more in the sector
of commerce (89.3%) and of services (87.6%) thatian of industry (81.2%). This situation
may be explained by the easy access and the namaegnt of an important manpower in the
first two sectors cited above.

The average size of the IPU is 1.3 person. It gdriem 1.2 in the commerce and the services
to 1.5 in the industry. Otherwise, this size doaessvary according to the area of residence.

Table 2.1: Distribution (%) of IPU according to the size by area of residence and by sector of actiyit

Area residence Sector of activity
Number of
. Other . Overall
persons Douala  Yaoundé Urban Urban  Rural | Industry Commerce Services
1 88.0 84.7 83.0 855 86.5 81.2 89.3 87.6 86.(
2 6.3 6.8 10.0 7.7 7.1 8.9 6.6 6.5 7.4
3 2.6 4.3 2.8 3.1 2.9 3.8 2.4 2.8 3.0
4or+ 3.0 4.2 4.2 3.7 35 6.0 1.7 3.1 3.6
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0
Averagesizeof 1.4 13 13 13 15 1.2 1.2 13

Source: EESI 2, Phase 2, NIS

2.2 Rate of salarization

In the informal sector, a low proportion of IPU7{%) employs at least on wage earner (Table
2.2). This proportion is lower in the sector of coerce (3.8%) and of services (4.9%) and
remains relatively higher in the sector of indugBy1%). There are also disparities according to
the area of residence. The IPU that employs at tgss wage earner are more frequent in urban
area (7.0%) than in rural area (4.4%).

The rate of salarization which is the share of HSaaried employment among all the
employments is low in the informal sector. As a terabf fact, less than 9 occupied active
persons out of 100 are wage earners. This resysisied, considering the low proportion of
IPU employing at least one wage earner. This lade o& salarization is more pronounced in the
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sector of commerce (4.3%) than that of service@%J.and of industry (13.3%). Otherwise, the
rate of salarization is relatively higher in thebam area (10.6%) than in rural area (6.6%).
However, disparities exist between the metropolidesaoundé and Douala. As a matter of fact,

the proportion of wage earners is clearly higheY@aoundé (17.4%) than in Douala (8.2%).

Table 2.2: Distribution (%) of the IPU according to the type of employment and the rate of salarizatio by
area of residence and by sector of activity

Area of residence Sector of activity
[}
‘O (&) [%]
© > =
S 2 G g I Z o 8 Overall
S =} < a8 o ] € =
<} o 5% = T 3 S @
&) g =} D £ 5 3
o
Type of employment of the IPU
Unipersonal 88.0 84.7 83.0 85.5 86.5 81.2 89.3 87.6 86.0
Non wage earning 6.2 5.4 10.5 7.5 9.1 104 6.9 74 83
Wage earning 3.9 1.7 5.0 5.2 3.5 7.3 2.6 32 4.4
Mixed 1.8 2.2 15 1.8 0.9 11 1.2 1.7 1.3
Total 100.0 100.0 100.0 100.0 100.0 | 100.0 100.0 100.0 100.0
Proportion of IPU having atleast 57, g5 g5 70 44 | 84 38 49 5.7
one wage earner
Rate of salarization (%) of
the man power of the IPU 8.0 17.4 8.3 10.6 6.6 13.3 4.3 7.0 8.6

Source: EESI 2, Phase 2, NIS

2.3 Characteristics of employment

This section presents the status and the sectactofity of the occupied active persons of the
informal sector on the one hand and on the otheed fiacuses on the vulnerable employments of
the informal sector.

2.3.1 Status and sector of activity of the occupiea@ctive persons of the
informal sector

The distribution of employments of the informal teecaccording to the status shows that the
own account workers (70.6%) are in majority (TaBI8). This proportion is higher among
women (75.9%) than among men (64.6%). The bospessent 7.7% of all employments, that is
to say 10.5% among men and 5.1% among women. Tlge warners represent 8.6%. This
proportion is more important among men (15.2%) thamong women (2.6%). The family aids
and the apprentices represent respectively 7.7%4 a8d of the total number.

With regards to the sector of activity, we notibatt38.9% of the workers of the informal sector
exercise in the sector of industry, 30.7% in thetareof commerce and 30.5% in the sector of
services.
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Table 2.3: Distribution (%) of the occupied activepersons according to the status and the sector ottivity
following the sex

Male Female Overall
Status
Boss 10.5 5.1 7.7
Own account worker 64.6 75.9 70.6
Wage earner 15.2 2.6 8.6
Apprentice 3.7 5.5 4.7
Family aid 4.2 10.8 7.7
Associate 1.6 0.0 0.8
Sector of activity
Industry 34.6 42.7 38.9
Commerce 28.9 32.3 30.7
Services 36.5 25.0 30.5
Total 100.0 100.0 100.0

Source: EESI 2, Phase 2, NIS

Majority of the workers (57.5%) declare that themployment is a permanent one. This stability
in the employment is more seen among the worketiseofirban area.

A part from the independent workers (bosses, ovaow workers and associates), half of the
employees (wage earners, apprentices and family) &idve a work contract, that is 12.3%
having a written contract and 38.0% having an Jedoatract (Table 2.4). On the contrary,
nearly one employee out of two (49.3%) does notehawy contract. This may be justified,
among other reasons, by the predominance of thdogegs having a relationship with the
promoter in these IPU.

The dependent workers do not benefit from any $oallowance. The absence of the
institutional social coverage (registration to tHational Social Insurance Fund-NSIF) comes
directly from the non registration of the majoray IPU. About the allowances, 7.6% of the
dependent workers benefit from it. According to #nea of residence, it is in Yaoundé (11.7%)
that the employees who benefit from the allowararesproportionally the majority. About the
participation to the benefits, it concerns only%.®f the dependent workers. Besides, the
dependent employment of the informal sector is attarized by certain precariousness. As a
matter of fact, the quasi totality of the dependentkers has no rights to social contributions
and to paid leaves.
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Table 2.4: Characteristics of employments accordingp the status and the promoter’s area of residence

Proportion of Type of contract » o ° -
dependent = g z2 Zog =8 No
workers who €8 T8 = S| 8 o os% & 2 relationship
declare thattheir | £ £ €5 & 95| 2 T 2825 2% with the
: T c ER= - Z¢ o © Ec-g wg
employmentis | = 8 > 8 o 8l = a g S head
permanent.
Status
Boss i i i I i i i i I I
Own account worker 1 I/ I 1 I 1 1 1 1 1
Wage earner 67.6 8.7 640 04 27p 168 0.7 9.9 0.9 71.5
Apprentice 30.0 38.8 393 09 21p 1.6 0.0 2.1 0.0 89.3
Family aid 62.9 0.0 7.8 0.0 92.2 0.9 0.0 11 0.0 5.0
Associate I i i I I i I 1 I 1
Area of residence
Urban 65.3 7.4 398 0.7 521| 6.6 0.6 1.2 0.8 55.2
Douala 66.2 6.8 342 0.0 59.0| 41 0.0 0.0 0.0 60.8
Yaoundé 66.0 9.6 51.3 0.0 39.1| 11.7 1.0 1.7 2.5 61.5
Other urban 63.8 6.1 34.6 19 574 44 0.7 1.8 0 0. 45.1
Rural 50.3 16.7 364 00 46.8| 8.4 0.0 8.3 0.0 48.0
Overall 57.5 123 38.0 04 493| 7.6 0.3 4.9 0.4 51.5

/I - Not concerned

Source: EESI 2, Phase 2, NIS

2.3.2 Vulnerability of employments in the informalsector

This subsection deals with the salarization andvtiieerability of employment in the informal
sector. The rate of salarization which is the rattween the number of salaried employees and
all the employees in the informal sector is 8.6%MW[€ 2.5).

Target 1B of the MDG n°1 aims at insuring the feithployment and the possibility for each
person, including the women and the youths, to éimtkcent and productive work. The indicator
usually used to this effect is the rate of vuln&abmployment which is the share of own
account workers and of the unpaid family workersthe total of employments. Nearly 8

employees out of 10 of the informal sector are asoount workers or unpaid family aids. This
situation shows the vulnerability of employmentsha informal sector.

Table 2.5: Percentage of salaried workers, bossesdirate of vulnerability

Sector and branch Percentage of Percentage of Percentage of own Per_centage O.f Rate (_Jf_
of activity wage earners bosses account unpaid family aid vulnerability
(A) (B) (A+B)
Industry 13.3 8.4 60.3 7.7 68.0
Food industry 5.0 6.0 75.2 13.7 88.9
Manufacturing 4.5 4.6 50.1 0.5 50.6
BPW 39.8 20.2 35.4 3.1 38.5
Other industries 24.9 10.1 52.5 4.1 56.6
Commerce 4.3 5.6 80.2 9.0 89.2
Wholesale trade 8.6 9.9 74.5 6.5 81.0
Retail sale trade 3.8 5.1 80.8 9.2 90.0
Services 7.0 8.9 73.9 6.4 80.3
Transport 8.1 10.7 80.4 0.5 80.9
Catering 3.7 8.9 70.7 16.6 87.3
Repair 11.3 10.8 54.8 0.4 55.2
Other services 7.7 7.4 79.2 2.8 82.0
Area of residence
Urban 10.6 8.9 69.7 5.9 75.6
Rural 6.6 6.4 714 9.5 80.9
Overall 8.6 7.7 70.6 7.7 78.3

Source: EESI 2, Phase 2, NIS

24



2.4 Duration of work

The distribution of the occupied active persongh® weekly hours of work shows that 46.1%
work more than 40 hours, which is beyond the onebgehe regulation in force (Table 2.6).
Otherwise, 53.9% devote at most 40 hours to theipleyment of which 28.6% less than 20
hours and 25.3% between 20 hours and 40 hours.

The proportion of individuals who work more than H@urs per week is more important in the
urban area (54.7%) than in rural area (37.3%), ondda (63.3%) than in Yaoundé (53.9%) and
among men (54.2%) than among women (38.7%).

Table 2.6: Distribution (%) of the active occupiedpersons according to the weekly duration of work bythe
promoter’s sex and area of residence

Sex Promoter’s area of residence
Other Overall
Male Female Douala Yaoundé Urban Rural

urban
Less than 20 hours 23.1 33.6 14.9 23.8 30.0 225 34.9 28.6
20 hours - 40 hours 22.7 27.7 21.8 22.3 24.3 22.8 27.9 25.3
More than 40 hours 54.2 38.7 63.3 53.9 45.8 54.7 37.3 46.1
Total 100.0 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Source: EESI 2, Phase 2, NIS

The active occupied persons of the informal sestonk averagely 37.7 hours per week (Table
2.7). This average duration differs according te #rea of residence. The employees of the
urban area work averagely 42.1 hours per week hobalDouala (45.4 hours) and in Yaoundé

(43.2 hours), whereas in rural area, this duras®@8.3 hours.

The bosses and the own account workers devotditeedo work, respectively 37.6 hours and
38.8 hours, than the apprentices and the wagersathat is 50.0 hours and 42.4 hours. As for
the family aids (16.1 hours) and the associate)(Bdurs) they devote a lower time to their
work, which might be explained by the punctual asmé their interventions in the activity of
the IPU.

Table 2.7: Average weekly duration (in hours) of wik for the occupied active persons of the informakector
according to some characteristics

Douala Yaoundé Other urban Urban Rural Overall
Sex
Male 47.0 47.0 39.9 375 445 41.3
Female 435 39.2 35.1 29.9 39.5 34.3
Status in the employment
Boss 43.9 42.5 39.2 41.9 31.8 37.6
Own account worker 47.3 43.6 40.5 44.1 33.7 38.8
Wage earner 455 45.0 38.9 43.5 40.5 42.4
Apprentice 47.0 50.2 48.3 48.3 51.1 50.0
Family aid 14.0 255 15.1 16.5 15.9 16.1
Associate 39.5 35.0 9.9 28.2 17.4 27.0
Sector of activity
Industry 41.6 35.8 32.8 36.8 30.5 33.0
Commerce 48.3 49.3 40.6 45.8 34.9 40.4
Services 457 455 39.3 435 36.9 41.0
Overall 45.4 43.2 37.6 42.1 33.3 37.7

Source: EESI 2, Phase 2, NIS
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The average weekly duration of work varies alsmetiog to the sector of activity. As a matter
of fact, the active occupied persons of the inqu&B.0 hours) sector devote less time to work
than those of the service sector (41.0 hours) acdramerce sector (40.4 hours).

According to the sex, the men (41.3 hours) deveggagely more time for work than the women
(34.3 hours). This trend remains the same accotditige area of residence.

2.5 Sociodemographic characteristics of the occuplective persons

2.5.1 Level of education and type of learning

Nearly half of the occupied active persons (48.2%ye the primary level (Table 2.8). this
proportion is relatively higher among women (51.5844n among men (45.0%); among the
dependent (51.0%) than the independent (47.3%yerahg the occupied active persons of the
rural area (64.2%) than among those of the urbaa &5.2%). However, this trends is the
contrary for the occupied active persons havirgast the level of secondary second cycle.

About learning, most of the occupied active perg@6s9%) of the informal sector learn or have
learned their trade alone or by practice. A nonligdxe proportion (24.4%) has been trained in
the small enterprises and only 5.3% of the acte®upied persons have learned their trade in a
technical school. This trend is the same followihg sex, the status in the employment or the
area of residence of the occupied active persorweder, concerning the learning in the
technical schools, there are disparities accortbntpe area of residence, 8.8% for those of the
urban area and 1.7% for those of the rural areaaandrding to the sex (8.1% among the men
and 2.6% among women).

Table 2.8: Distribution (%) of occupied active persns by level of education, type of learning and aoeding to
some characteristics

Status in the employment Area of residence Sex overall
Independent  Dependent| Urban Rural Male Female
Level of education
Non educated 0.4 6.5 1.8 2.1 2.9 0.9 1.9
Primary 47.3 51.0 35.2 64.2 45.0 51.5 48.2
Secondary 1st cycle 33.1 30.3 38.6 24.8 30.1 349 243
Secondary 2nd cycle, Higher 19.2 12.2 24.4 8.9 220 128 175
Learning
Technical school 5.3 5.2 8.8 1.7 8.1 2.6 5.3
Big enterprise 15 0.5 1.8 0.8 1.6 1.0 1.3
Small enterprise 194 43.3 24.2 24.6 27.4 215 24.4
Alone by practice 71.9 48.0 62.5 71.3 60.8 72.4 966.
Other 2.0 2.9 2.8 1.6 2.1 2.3 2.2
Overall 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Source: EESI 2, Phase 2, NIS

2.5.2 Women and youths employment status in the iofmal sector

Table 2.9 below reveals that on the whole, more tiedf of the occupied active persons of the
informal sector are women (51.4%). This participatof women goes will a desire to work for
their own account. As a matter of fact, they repn¢$6.5% of own account workers. However,
they contribute less in the creation of salariegpleyments. Among the bosses (IPU promoter
who employs at least one wage earner), the wompregent only 34.8%. Otherwise, they
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represent only 15.3% of the wage earners and 6.2%he® associates. The strongest
representation of women is among the apprentic@8%6). Considering the sector of activity,
the women are more represented in the sector ostrids (57.8%) and of commerce (53.4%).
On the contrary, they represent only 41.1% in g of services.

Table 2.9: Proportion of women and occupied activgouths by status and sector of activity

F(’;r\;(e)mz?]e Percentage of youths aged less than 25 years

Status

Boss 34.8 5.9
Own account worker 56.5 18.0
Wage earner 15.3 37.9
Apprentice 68.8 88.6
Family aid 55.6 68.8
Associate 6.2 39.3
Sector of activity

Industry 57.8 27.8
Commerce 53.4 20.0
Services 41.1 30.4
Overall 51.4 26.2

Source: EESI 2, Phase 2, NIS

The youths of less than 25 years represent 26.28#teobccupied active persons of the informal
sector. They are relatively more represented antioa@pprentices (88.6%) and the family aids
(68.8%). They represent 5.9% of the bosses and¥d &0 own account workers. They are
relatively more represented in the sector of sews/i€30.4%) and industry (27.8%) than
commerce (20.0%).

2.5.3 Average age, average number of years of stadiand longevity

The average age of the active persons who exercige informal sector is 33.0 years (Table
2.10). This average age is 31.0 years in the sesyvR3.1 years in the industries and 35.0 years in
the sector of commerce. Excluding the sector ousty, the average of women is quasi
identical to that of men.
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Table 2.10: Socio demographic characteristics of & occupied active persons according to the sectof o

activity
Industry Commerce Services Overall

Sex

Male 355 33.9 30.9 334

Female 314 35.8 31.0 32.7
Average age (years) Area of residence

Urban 335 34.2 31.3 32.9

Rural 32.9 35.7 304 33.2

Overall 33.1 35.0 31.0 33.0

Sex

Male 7.8 7.2 8.2 7.8

Female 6.6 7.5 7.6 7.2
,;\t\;zrizge number of years of Area of residence

Urban 8.3 8.1 8.7 8.4

Rural 6.3 6.5 6.6 6.4

Overall 7.2 7.3 7.9 7.5

Sex

Male 8.0 55 5.1 6.2

Female 6.2 5.4 4.5 55
Average longevity (years) Area of residence

Urban 5.4 5.1 43 4.9

Rural 7.9 5.8 5.6 6.8

Overall 6.9 515 4.8 5.8

Source: EESI 2, Phase 2, NIS

About the average number of years of studies, thigeapersons have done averagely 7.5 years
of studies. This corresponds to the first yearhaf $econdary school. This average number of
years of studies does not vary according to theigctThe occupied active of the urban area
have done averagely two additional years than tlwddbe rural area and this, whatever the
sector of activity. Differences are observed atléivel of the area of residence where the average
level of study is higher in urban area than inlraraa.

About the longevity in the IPU, it is averagely 5@8ars. This longevity is 6.8 years for the
occupied active persons of the rural area and da@syfor those of the urban area. The men (6.2
years) have a longevity in the IPU higher than tfathe women (5.5 years). The longevity in
the sector of industry (6.9 years) is averagehhéighan in the sector of commerce (5.5 years)
and of services (4.8 years).

2.6 Level of remuneration and method of fixing salaes

2.6.1 Level of remuneration

The monthly average income from the employment ha&f bccupied active persons in the

informal sector is 48 400 CFAF (Table 2.11). 16600 CFAF in urban area and 38 200 CFAF
in rural area. This average value hides strongabdiiies. As matter of fact, the median income

iIs 24 000 CFAF, in other words, half of the occdpaetive persons earns at most this amount
per month.

In rural area, the occupied active persons ardivelg less remunerated than in urban area,

because 50% of the latter earn less than 15 000FG#&k month, contrarily to the urban area
where this amount is 34 000 CFAF.
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About the average income per hour, one worked hotlre informal sector produces averagely
297.9 CFAF to the occupied active persons. In udran, this average income per hour is higher
and notably in Douala and in Yaoundé.

Table 2.11: Remuneration of the occupied active psons according to the area of residence

Area of residence
Douala Yaoundé Other urban Urban Rural Overal
Average income, in CFAF 66 800 64 100 45 100 58 60088 200 48 400
Median revenu, in CFAF 43 000 40 000 23000 34 00015 000 24 000
Average income per hour, in CFAF 342.1 343.0 279.1 22.8 266.2 297.9

Source: EESI 2, Phase 2, NIS

In order of importance, the median monthly incoméhigher in the services (53 100 CFAF),
followed by the sectors of commerce (52 100 CFA# mdustry (41 800 CFAF) (Table 2.12).
Otherwise, half of the active occupied persons aamost 31 000 CFAF in the services, 26 000
CFAF in the commerce and 15 000 CFAF in the ingusthe difference between the average
monthly income and the median monthly income camdithe strong disparities of remuneration
noticed above. Besides, it is in the sector of stiduthat the greatest proportion of active
persons earning less than the GIMS is found (62.6%)ably in the food industry branch
(78.6%).

The median income among the men (38 000 CFAF) isentlman twice that of the women
(15 000 CFAF). Otherwise, the proportion of womé6.7%) who earn less of the GIMS is
higher than that of men (42.2%), which means 25tgmf difference.

About the status in the employment, the averagetimypmcome of the bosses (105 100 CFAF)
is almost the double of that of the wage earne80(® CFAF). The own account workers have
averagely a monthly income of 49 600 CFAF. Howea®.3% of bosses and 51.6% of own
account workers have a monthly income inferio® GIMS. Besides, nearly four wage earners
out of ten have a monthly income inferior to théViSL Half of these earn at most 36 000 CFAF
per month. The apprentices and the family aids fla&éowest monthly income.

On the whole, the remuneration increases with éwellof education. The average monthly
income goes from 22 500 CFAF for the non educaiet1t200 CFAF for the secondary level or
more. This trend is similar to that of the medialasy.

The majority of the occupied active persons (66.8%)e learn their trade alone or by practice,
and the latters (47 100 CFAF) are part of the groaying the lowest average income. Those of
the occupied active persons who learn their trada big enterprise or in a technical school
record the best remunerations though being the nityrgroup.
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Table 2.12: Remuneration in the informal sector

Average income  Median income Percentage Average income
(thousands of (thousands of earning less than per hour
CFAF) CFAF) the GIMS (CFAF)

Sector and branch of activity
Industry 41.8 15.0 62.6 294.4
Food industry 22.0 10.0 78.6 207.0
Manufacturing 29.7 6.0 71.0 170.5
Other industries 80.2 35.0 44.8 4455
BPW 77.8 60.0 18.4 469.8
Commerce 52.1 26.0 52.6 298.7
Wholesale trade 109.7 96.0 255 656.4
Retail sale trade 45.8 23.0 55.5 261.8
Services 53.1 31.0 47.1 300.7
Transport 68.8 60.0 26.7 304.5
Catering 48.0 27.0 51.6 306.1
Repair 41.2 22.0 59.7 203.8
Other services 53.1 29.0 49.7 330.5
Sex of the worker
Male 64.2 38.0 42.2 3614
Female 334 15.0 66.7 225.7
Status of the worker
Boss 105.1 66.0 29.3 646.4
Own account worker 49.6 27.0 51.6 296.7
Wage earner 56.0 36.0 39.2 307.6
Apprentice 2.4 0.0 98.3 11.0
Family aid 0.2 0.0 99.7 2.9
Associate 51.2 20.7 58.8 431.5
Level of education of the worker
Non educated 225 2.0 72.9 155.7
Primairy 40.7 20.0 57.7 254.9
Secondary % cycle 53.7 30.0 49.2 308.0
Secondary % cycle, higher 74.2 44.0 39.7 446.3
Apprenticeship of the worker
Technical school 80.7 57.0 32.2 444.1
Big enterprise 85.6 52.0 30.9
Small entreprise 42.5 20.0 56.6 2495
Alone, by practice 47.1 23.0 56.2 298.7
Overall 48.4 24.0 54.8 297.9

Source: EESI 2, Phase 2, NIS

2.6.2 Method of setting the salaries

From table 2.13, it observed that according toli¢ promoters who employ at least one wage
earner, the main method of fixing the salarieseigatiation (36.4%). Otherwise, more than one
guarter (25.8%) of the IPU heads say they themsdixdhe salaries of their employees in order
to ensure a gain. The fixation of salaries accgdim the official schedule (1.4%) and the
alignment on the salaries of the competitors (4.88é)the less used methods. This trend remains
the same whatever the sector of activity and tba af residence. However, the negotiation with
each wage earner is more spread in the sectoduoséiry (43.7%). Otherwise, it is in urban area
that the IPU heads have most the trend to fix #teries themselves in order to ensure a gain.
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Table 2.13: Distribution (%) of the IPU heads follaving the method of fixing the salaries, accordinga the
sector of activity and the area of residence

Sector of activity Area of residence
. . > 38 3 s B _

Method of setting the salaries = g o < < 5 % S S Overall

s E 5|8 & 8t 5 &

E 8 %) o g =] )
Official salary schedule 3.0 0.0 0.5 0.0 0.9 0.6 50. 28 1.4
Alignment on the salaries of competitors 3.7 56 .14 2.9 1.3 5.6 3.4 6.0 4.3
Fixed by the promoter in order to ensure a gain 030169 27.3] 293 341 233 286 209 25.8
Negotiation with the wage earner 43.7 35.1 2P.3 356.29.0 223 346 394 36.4
Other 196 423 38.8 115 347 483 329 308 32.1
Overall 100.0 100.0 100.0{ 100.0 100.0 100.0 100.0 100.0 100.0

Source: EESI 2, Phase 2, NIS

2.7 Dynamics of creation of employments by the IPU

From all the employments observed in the inforneadter in 2010, 34.1% have been created
between 2006 and 2008, 21.7% have been createdeb#fe year 2000, 18.0% have been
created between 2001 and 2005 (Table 2.14). Otheywd6.2% of the employments were
created at most a year ago. Among the occupiesieaprsons having presently the status of
bosses or own account workers, nearly half (regpgt 49.0% and 45.1%) saw their
employment created by the IPU at least five yegms &therwise, among the wage earners, the
family aids and the associates, about one quairtied employment were created by the IPU at
least five years ago. On the contrary, among th@empices, 63.3% saw their employment
created by the IPU, at most a year ago.

Table 2.14: Distribution (%) of active persons by &tus and according to their longevity” in the IPU

Igggrgswty in the IPU (in Boss Ov‘\//vr:)s(cecront :Z?r?:r Apprentice  Family aid Associate Overall

Less than lyear 9.1 12.7 16.9 211 224 36.7 14.1
1 year 9.7 9.4 19.8 41.9 12.8 9.1 12.1
2-4 years 32.1 32.9 41.6 33.0 40.3 30.5 34.1
5-9 years 18.1 19.9 13.0 3.7 16.2 9.4 18.0
10 years or more 30.9 25.2 8.8 0.2 8.3 14.4 21.7]
Overall 100.0 100.0 100.0 100.0 100.0 100.0 100.0

Source EESI 2, Phase 2, NIS

® The longevity is the number of completed yearsispethe IPU and not in the trade or in the empient.
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Chapter 3: Capital, financing and investment of IPU

This chapter examines the capital of the IPU, ith&d say all the durable goods (lands, premises,
vehicles, furniture, machineries, tools, etc.) ttiety have for the exercise of their activity. It
tackles the composition and the characteristich@tapital, its origin and its mode of financing.
Besides, the importance and the use of loans amierd.

3.1 Characteristics of the capital of IPU.

3.1.1 Allocation in capital

On the whole, very few IPU (8.6%) do not have aiteafor the exercise of their activities
(Table 3.1). This situation concerns more the #ercising in the sector of commerce (16.0%).
It is convenient to recall that compared to 200% proportion of IPU functioning without
capital has tripled.

The amount of capital of the IPU shows disparités.a matter of fact, the average amount of
the capital is situated at 197 800 CFAF at theomnali level whereas half of the IPU have a
capital inferior to or equal to 17000 CFAF. Thisphrity of the capital seems to be more
pronounced in the towns of Douala and Yaoundé: dfathe IPU functions respectively with a
capital inferior or equal to 81 000 CFAF and 17 @AF whereas the average capital in these
two towns is situated at 400 800 CFAF and 330 7BBKrespectively.

Table 3.1: Proportion of IPU not having a capital ad average amount of the capital by IPU accordingd the
sector of activity and the area of residence

Area of residence
Douala Yaoundé Other Urban Rural Overall
urban
IPU without capital (in %)
Industry 29 1.2 7.8 4.2 3.1 3.5
Commerce 5.6 18.2 19.8 13.6 18.6 16.0
Services 3.7 8.4 8.4 6.4 6.0 6.3
Overall 4.1 9.7 12.0 8.2 9.0 8.6
Average and median amount of the capital by IPU {hmousands of CFAF)
Industry Aver_age 2545 591.5 159.5 311.3 55.8 156.1
Median 50.0 35.0 21.0 35.0 10.0 13.0
Commerce Aver_age 525.4 199.5 94.9 3125 111.0 215.3
Median 62.0 6.0 7.0 13.0 8.0 9.0
) Average 392.5 233.6 162.1 279.3 141.4 226.9
Services .
Median 110.0 27.0 41.0 61.0 25.0 44.0
overall Aver'age 400.8 330.7 141.0 298.7 94.2 197.8
Median 81.0 17.0 18.0 35.0 10.0 17.0

Source: EESI 2, Phase 2, NIS
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3.1.2 Structure of the capital

The capital of IPU is made up in order of impor&é rolling stock/motor-pump (37.0%), of
lands/premises (22.5%), tools and others (21.1%jchmeries (15.6%) and office furniture
(3.8%) (Table 3.2). This structure differs fromttb&2005 where the lands/premises were nearly
half (49.8%) of the IPU capital whereas the velsickpresented only 17.1%.

The structure in value of the capital of IPU doesvary with the area of residence. However, it
Is important to notify the disparity that existsunban area. As a matter of fact, contrarily to
Douala and to other towns were the lands/premid89% and 37.0% respectively) and the
rolling stock/motor-pump (40.5% and 22.7% respe&tyiy constitute the majority of the IPU
capital, in Yaoundé, it is the machines (50.5%8, tttols and other equipment (23.0%).

Table 3.2: Structure of the capital according to tle area and the sector of activity (in % of its vala)

Type of capital Douala  Yaoundé uortt?aer: Urban Rural Overall
Lands/premises 43.0 4.3 37.0 225 31.6 225
Machinery 6.0 50.5 14.6 15.6 194 15.6
Office furniture 2.9 2.4 7.7 3.8 3.5 3.8
Rolling stock/motor-pump 40.5 19.9 22.7 37.0 32.1 37.0
Tools and others 7.6 23.0 18.1 211 13.4 21.1

Total 100.0 100.0 100.0 100.0 100.0 100.0

Source: EESI 2, Phase 2, NIS

About the quality of the equipment, 48.3% of théueaof the capital is made up of acquired
second hands goods (Table 3.3). However, thistgtugaries according to the type of goods.

For some, an important share of the value of thptadais consecrated to the purchase of new
equipment. It is notably the machineries (84.5% office furniture (86.1%), the tools and
others (88.8%). For others on the contrary, thigartant share is rather kept for the acquisition
of used equipment. They are rolling stock/motor-puBiL.4%) and the premises (71.3%).

The value of auto-produced goods does not exced Bf the total amount of the capital. It
however reaches 6.2 % for the premises.

The equipments of the IPU are 66.1% of their vahee property of the IPU. Otherwise, the

value of the equipment hired represents 28.8% efttital value of the capital. However, the

lands/premises and the tolling stock/motor-pumpedirepresents in value 57.2% and 34.0% of
their respective capital. This situation is not ilamto the one observed in 2005 where the
equipment hired constituted only a negligible stadréhe value of the IPU capital.

® The rolling stock is all the means of transpoat tihe IPU owns.

34



Table 3.3: Quality and status of the capital (in %of its value)

Quality of the capital Statut of the capital
Type de capital New Used Auto Total Owner Tenant Borrowed Total
produced or shared
Land¢/Premise’ 259 67.9 6.2 10C.0 36.8 57.2 6.1 10C.0
Machines 84.5 155 0.0 100.0 95.9 1.2 2.8 100.0
Office furniture 86.1 12.8 1.1 100.0 93.9 2.2 3.9 100.0
Rolling stock/motor-pump 27.0 72.7 0.4 100.0 59.6 34.0 6.4 100.0
Tools and others 88.8 9.3 1.9 100.0 95.3 1.8 3.0 100.0
Overall 49.6 48.3 2.1 100.0 66.1 28.8 5.1 100.0

Source: EESI 2, Phase 2, NIS

The equipment used by the IPU are averagely 4.65yad in the IPU (Table 3.4). The average
age of these equipments in the IPU varies lessvitig the area of residence. In 2005 this
average age was 6.2 years.

Just as in 2005, the machineries and the landsipesnare the equipment having the highest
average age in the IPU. On the contrary, the tantsother equipments are the less old with an
average duration of 3.9 years.

Table 3.4: Average age (in years) of the capital ithe IPU according to the area

Type of capital Douala Yaoundé Other towns Urban Rural Overall
Lands/premises 5.7 7.0 6.8 5.9 6.4 6.1
Machines 6.8 5.1 5.1 5.6 6.0 5.8
Office furniture 4.2 4.0 3.8 4.1 5.5 4.6
Rolling stock/motor-pump 3.9 3.6 4.7 4.2 4.7 4.4
Tools and others 3.7 3.0 3.8 3.5 4.3 3.9
Overall 4.5 3.7 4.2 4.2 4.8 4.5

Source: EESI 2, Phase 2, NIS

3.2 Origin and method of financing of the capital

3.2.1 Origin of the capital

On the whole, 33.4% of the value of the capitalr@éspnt the equipment acquired from the
households, 37.0% of the informal sector, 26.2%hef private and public formal sector and
2.6% from direct importation (Table 3.5). This tdemnas already observed in 2005.

In the sector of industry, the capital of IPU inlueacomes essentially from the commercial
informal (49.4%), from the households (21.7%) amdmf the commercial formal private
(20.7%). Concerning the IPU that exercise in themmerce, their capital are mainly from the
households (55.3%) and from the commercial infor{hdl6%). As far as the IPU of services are
concerned, their capitals come especially from censral informal (24.6%), from the
commercial formal private (26.6%) and from the rehads (22.5%).

" The quality of the capital is exclusively thattbé premises.
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Table 3.5: Origin of the capitalby branch of activity (in % of its value)

3 g S5 | €| 3 | &
Sector an_d_branch of % s é gg g g % 5 é g E qé § g E Total
activity * |“ES8E| 885 | “E2 | €| 8 | &8 | O

8 S 8= S~ I £

) O o O £
Industry 25 0.8 20.7 2.7 49.4 21.7 1.2 0.9 100.0
Food industry 13.3 1.4 30.2 35 34.6 6.4| 6.8 3.8 100.0
Manufacturing 2.2 1.0 28.1 4.4 27.5 347 0.6 1.5 100.0
BPW 1.1 9.9 318 1.9 48.4 6.9 . 0.1 100.0
Other industries 0.1 0.1 15.1 2.0 61.2 21.6 . 0.0 100.0
Commerce 10.4 3.6 8 6.5 14.6 55.3 0.1 1.4 100.0
Wholesale trade 1.0 1.8 2.4 0.1 3.4 91.3] 0.0 0.0 100.0
Retail sale trade 19.0 5.3 13.1 12.2 24.7 227/ 0.2 2.7 100.0
Service 3.6 1.2 26.6 13.8 26.1 225 5.8 0.3 100.0
Transport 1.6 0.5 36.1 19.4 14.0 16.7) 11.8 0.0 100.0
Catering 4.8 0.7 11.9 9.1 55.5 16.4| 0.0 1.7 100.0
Repair 4.3 10.2 20.1 11.4 22.4 31.5 0.0 0.0 100.0
Other services 6.1 0.7 20.7 8.0 31.2 326/ 0.6 0.2 100.0
Overall 5.6 1.9 18.7 8.2 28.8 33.4 2.6 0.9 100.0

Source: EESI 2, Phase 2, NIS

3.2.2 Method of financing thecapital

An important part of the capital (92.2%) of the IR&Jfinanced by the savings, the gift
inheritance. The njangui/tontines finance 1.4%hef KPU capital (Graph 3.1). About the acc
to the bank system for the financing of the IPUitadpit is almcst inexistent. These trends
observed whatever the sector of activity and tlea af implantatio of the IPU.

Graph 3.1: Weight of the methods of financing the 1Pl

® Saving/Gift/Heritage ® Family loan = Tontine m Other loans
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96% -
94% -
92% -
90% -
88% -
86% -
84% -
82% -
80%

(%)

Douala Yaoundé Other Urban Rural Overall
urban

Source: EESI 2, Phase 2, NIS
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3.3 Investment of the IPU

3.3.1 Importance of the investment

At the national level, the investment realized dgrihe last twelve months preceding the survey
is 100 billions of CFAF. This is manifested througih investment rate of 3.7% that represents
the share of the capital acquired over a periodldd/by the added value from the very period.

Among the IPU having a capital, 36.6% have acqueqdipments during the last 12 months
(Table 3.6). This proportion is clearly higher imdundé (48.2%) than in Douala (33.9%). There
is a gap between the rural and the urban areaa. rAatter of fact, the proportion of IPU of the

urban area having done an investment is 38.9% sigadn3% in rural area.

The investment in the IPU varies little accordingthe sector of activity. As a matter of fact,

36.5% of the IPU of the industry sector, 34.5% led tommerce sector and 38.8% of that of
services did an investment during the last twelantis. This pattern of variation is similar

when the branch of activity is taken into consitiera However, there is a lower percentage of
investment among the IPU of repair (32.3%) andilredale trade (34.1%), and a higher

proportion among those exercising in the cater@&(%) and wholesale trade (38.4%).

For the IPU who invested during the last twelve th@receding the survey, the average amount
of investment is 117 400 CFAF. The investment wagddot, because half of the IPU invested
less than 4 000 CFAF. Otherwise, important disjgariare equally observed according to the
area of residence, the sector and the branch niitaciThe average amount of investment per
IPU in Douala (388 700 CFAF) is higher than in Yadé (91 300 CFAF). However, it is to be
noted that 50% of the IPU hardly invest 7 000 afid& CFAF respectively in the two cities.

The IPU of the urban area contribute 86.4% of tleéa amount of investments of the informal
sector, of which 66.4% by the IPU of Douala and8%.by those of Yaoundé. Following the
sector of activity, 63.8% of the investment comenfrthe IPU of the commerce sector and
30.1% from the IPU of the service sector. Otherywsearly half of the investments come from
the IPU that exercise on the wholesale trade.
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Table 3.6: Structure of the investment according tahe area and the branch of activity

Importance of the investment

Type of investment (% of its value)

Average and median amount per IPU
having invested (in thousands of CFAF)

Per(;entage_ of _IPU with Share in_the total amount Lan(_js— Rolling Oh_‘ice Machinery Tools and Total
capital having invested of investment premises stock/motor-pump furniture others
Average Median

Area of residence
Urban 38.9 188.6 5.0 86.4 129 72.8 1.2 5.2 7.9 100.0

Douala 33.9 388.7 7.0 66.4 16.3 78.7 0.8 1.6 2.6 100.0

Yaoundé 48.2 91.3 5.0 12.8 0.2 58.3 1.6 17.5 224 100.0

Other urban 38.4 49.2 5.0 7.2 4.3 44.6 4.3 16.4 30.5 100.0
Rural 34.3 34.5 3.0 13.6 37.8 17.7 7.3 115 25.6 100.0
Sector and branch of activity
Industry 36.5 20.0 3.0 6.1 19.5 3.1 1.9 36.0 394 100.0
Food industry 37.3 10.2 3.0 1.8 11.1 8.7 3.2 16.1 60.9 100.0
Manufacturing 38.2 26.8 2.0 15 7.6 0.0 2.6 76.4 13.3 100.0
BPW 36.6 13.7 3.0 0.5 0.0 4.9 0.2 18.9 76.0 100
Other industries 314 58.1 3.0 2.4 36.9 0.4 1.0 29.7 32.0 100.0
Commerce 345 256.7 3.0 63.8 18.6 74.8 1.0 1.3 4.4 100.0
Wholesale trade 38.4 1757.0 14.0 48.4 0.0 98.4 0.0 0.6 1.0 100.0
Retail sale trade 34.1 69.7 3.0 15.4 76.8 0.5 3.9 3.8 15.0 100.0
Services 38.8 100.9 6.0 30.1 10.8 58.0 4.4 10.0 16.9 100.0
Transport 35.4 300.2 102.0 17.7 0.0 97.7 0.1 0.2 2.1 100.0
Catering 38.0 41.4 4.0 3.8 245 0.0 18.7 0.2 56.6 100.0
Repair 323 74.1 5.0 1.8 20.2 0.9 0.7 11.9 66.3 100.0
Other services 43.2 55.0 6.0 6.8 28.7 1.9 8.6 40.5 20.3 100.0
Overall 36.6 117.4 4.0 100.0 16.3 65.4 2.0 6.1 10.3 100.0

Source: EESI 2, Phase 2, NIS
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3.3.2 Types of investments

The results of table 3.6 above reveal that thestment of the IPU is mainly orientated towards
the purchase of the rolling stocks/motor-pump (89,4the acquisition of lands and premises
(16.3%) and the acquisition of tools and othelelithaterials (10.3%). This trend is respected in
urban area. Yet, in rural area the priority of theestments is consecrated to the purchase of
lands and premises (37.8%), come after the tobksfoequipment (25.6%) and the rolling
stock/motor-pump (17.7%). Otherwise, in Douala, timeestment is mostly destined for the
acquisition of rolling stock/motor-pump (78.7%) whas in Yaoundé, it is orientated towards
the acquisition of rolling stock/motor-pump (58.3% tools and little material (25.6%).

In the sector of industry, the priority of investm is given to tools and other equipment and
after that come the machineries and the lands eerdigpes.

In the sector of commerce, the purchase of robitogk/motor-pump takes about two third of the
investments, whereas in the services, the prigityiven to the purchase of rolling stock/motor-
pump, tools and other equipment and machineries.

According to detailed branch of activity, the infaal production units of agro- alimentary,

BPW, catering and repair invest in priority in tioels and other equipments. Otherwise, the IPU
of whole sale trade; and of transport invest in plechase of rolling stock/motor-pump and
those of manufacturing in the purchase of machaseri

3.4 Importance and use of credits of IPU

As previously noticed, an important part of theitapof the IPU is auto financed. Yet, some
IPU borrow in order to finance their activities. Asmatter of fact, nearly 6% of the IPU took
loans in order to finance their activities durirge tpast twelve months preceding the survey
(Table 3.7).

Whatever the sector of activity and the area oflamation of the IPU, it is to be noticed that
less than 10% of these borrow.

Table 3.7: Importance and use of the credits accomg to the area of residence and the sector of aetiy

Importance of credits Use of credits (in %)
Average amount it
"0 that torl amountof _boriowed (n CRAR) e I a0 O o
borrowed credits (%) Moyenne  Médiane goods equipments
/Area of residence
Douala 7.0 52.3 123.1 55.0 82.7 6.7 10.6 100.0
Yaoundé 4.5 7.9 155.0 100.0 78.6 7.9 135 100.0
Other towng 4.5 12.0 106.5 45.0 82.7 7.1 10.1 100.0
Urban 9.0 18.9 138.6 70.0 84.0 5.8 10.1 100.0
Rural 4.5 47.7 175.7 40.0 74.5 1.9 23.6 100.0
Sector of activity
Industry 3.2 52.9 401.6 190.0 68.7 8.7 22.6 100.0
Commerce 9.9 37.1 92.5 50.0 93.0 1.0 6.0 100.0
Services 4.2 10.0 61.2 30.0 44.5 32.7 22.7 100.0
Overall 5.8 100.0 143.6 50.0 81.7 6.1 12.2 100.0

Source: EESI 2, Phase 2, NIS
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The total amount of credits during the 12 monthaceding the survey is about 21.2 billions
CFAF. The average amount borrowed per IPU duriegdfierence period is situated at 143 600
CFAF. This amount is higher in the IPU of Doual®§D00 CFAF) than in those of Yaoundé

(106 500 CFAF) and other towns (138 600 CFAF). €haserage values hides important
disparities in these various areas, because 508eofPU hardly borrowed 50 000 CFAF for

their activities during the period. One IPU of theal area borrowed averagely 175 700 CFAF
during the period against 123 100 CFAF for the ointhe urban area. More than half (52.9%) of
the total volume borrowed have been contractedieyRU of the industry sector.

On the whole, the funds borrowed have been esHigntiansecrated to the purchase of raw
materials and goods (81.7%). The acquisition orrtfantenance of equipment was done by
using averagely about 6.1% of the credits. Thectire of the various uses varies equally
according to the area of residence and the settmtiwity. In the sector of industry (22.6%) and
services (22.7%), a non negligible share of thditses consecrated to other uses (improvement
of the premises, payment of wage earners, traininghan power, reimbursement of former
debts, extension of the establishment, etc.). Nemaré third of the credits of the IPU of services
are directed towards the acquisition or the maarter of equipment.
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Chapter 4: Production, insertion and competition

The main aggregates of informal sector, the inserof IPU in the productive system, the
competition and the method of setting the pricespaesented in this chapter.

4.1 Main economic aggregates

This section treats the structure of the turnotle, production and the added value on the one
hand and the level of indicators of economic penfomce of the informal sector on the other
hand.

4.1.1 Structure of the main economic aggregates

Though the IPU are almost equally shared betweemtiustry (34.1%), the commerce (33.6%)
and the services (32.2%), the contribution of theesgors to the economy of the non agricultural
informal sector differs considerably (Table 4.1x & matter of fact, a bit more than half of the
annual turnover (51.0%) of the IPU is realizedha sector of commerce, that is to say 38.8% in
the retail sale trade and 18.2% On the whole galdet The shares of the industry and the
services are respectively 27.4% and 21.6%.

About the annual production of goods and serviceEshe informal sector, the industry
contributes 44.2%, the services 33.2%. The commibiactakes more than half of the turnover
contributes only for 22.7%.

Table 4.1: Structure of the annual turnover, produdion and added value (in % of its value.) by sector
branch of activity and area of residence

Structure of the IPU Tumover (%) Production Added value
per branch (%) (%) (%)
Sector and branch of activity
Industry 34.1 274 44.2 36.2
Food industry 19.0 7.0 11.2 7.0
Manufacturing 5.7 3.7 5.8 59
BPW 3.9 8.0 12.9 9.9
Other industries 5.6 8.8 14.2 135
Commerce 33.6 51.0 22.7 33.0
Wholesale trade 3.2 18.2 7.3 105
Retail sale trade 30.4 32.8 154 22.5
Services 32.2 21.6 33.2 30.8
Transport 6.7 4.9 7.8 9.0
Catering 9.7 7.9 121 7.2
Repair 3.0 1.4 2.0 25
Other services 12.9 7.3 11.3 12.2
Area of residence
Urban 50.5 58.7 60.4 59.6
Rural 49.5 41.3 39.6 40.4
Total 100.0 100.0 100.0 100.0

Source: EESI 2, Phase 2, NIS
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The added value which is defined as the differdreteveen the production and the intermediary
consumptiofi enables to better appreciate the contributiomisfgector to the economy in terms
of creation of wealth. The sector of industry cuates 36.2% of the added value, the commerce
33.0% and the services 30.8%. In the sector ofstrguthe branch "Other industries” contributes
most (37.3%), that is to say 13.5% of the addedevalf the informal sector. Likewise, in the
sector of commerce, the retail sale trade repre2% of the added value of this sector, that
is to say 22.5% of that of the informal sector.tle sector of services, the branches "Other
services" and transport have the highest adde@salu

Following the area of residence, despite the alnegsial distribution of the IPU between the
urban and the rural area, the contribution of thxan area to each of these economic aggregates
is more important than that of the rural area.

The data on the economic activity were collectadefach IPU with regard to a reference period
which was the month preceding the passage of teeviawer in the IPU. It seems indicated to
analyse the performances of the informal sectoa emonthly basis. It is convenient to indicate
that the analysis on the annual basis presentecealias done while considering the number of
months of activity of the IPU and by emitting somgothesis.

The examination of the structure of turnover, of groduction and the added value on the
monthly basis reveals similar tendencies to thdseaioed on the annual basis.

4.1.2 Performances of the informal sector

The enterprise, being characterized essentiallheyprocess of production, its performance can
be seen under the prism of efficiency, productiatgd general output. The EESI 2 laid hold on
some information about the IPU productivity andputt This section analyses the performance
of the informal sector while examining the prodanticost and the indicators linked to the
wealth produced.

4.1.2.1 Structure of the monthly production costs

The production of goods and services requires tlobilipation of production factors. This
mobilization goes with the intermediary consumptiwhich means the value of goods and
services transformed or entirely consumed duriegptiocess of production, of the payroll given
to the employees, the taxes paid by the IPU. Thetehree items constitute among other, the
cost supported by the IPU during the production.

The informal sector allocates more than 260 biliddFAF per month to the intermediary
consumption (Table 4.2). More than half of theda{63.2%) is the fact of the IPU of the sector
of industry and 34.7% that of the services. Folluyvthe branch of activity, nearly half of the
intermediary consumption is the fact of BPW (17.4%f)food industry (16.2%) and catering
(16.5%).

The share of intermediary consumption of the IPUhaf urban area represents 61.8% of the
whole.

The monthly payroll given by the IPU bosses to ¢émeployees during the month of activity
preceding the passage of the interviewer is ab®@& Rillions CFAF.

® The intermediary consumption is the value oftadl goods and services transformed or totally comstimthe
process of production.
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The industry alone concentrates 71.6% of all thegka the services (17.3%) and the commerce
(11.1%) come after. Otherwise, the branches ofigtsuch as "other industries” (38.1%) and
the building and public works (27.7%) have the mogiortant part of the payroll.

Considering the taxes paid monthly, one can naéettie contribution of the informal sector to
the economy is appreciable. Per month, the IPUglmut 5.1 billions of taxes. The monthly
amount of taxes paid by the IPU of the urban asemore than the double of the one paid by
those of the rural area. More than half (60.8%bheftotal amount paid come from the sector of
commerce, 24.2% from services and 15.0% from imgust

Table 4.2: Structure of the monthly costs of prodution by branch of activity and by area of residence

Intermediary Month_ly payroll of the Mont_hly taxes of the Mor]thly gross
consurpion "V ousandor - IPUn bowsandsof - operatng sl
Amount (in Montant (in Montant (en Montant (en
% thousands of % billions of % billions of % billions of
CFAF) CFAF) CFAF) CFAF)
Sector and branch of activity
Industry 53.2 138. 694 71.6 16.295 15.0 0.767 32.6 70.249
Food industry 16.2 42.149 3.0 0.692 55 0.279 7.7 16.605
Manufacturing 54 14.139 2.7 0.606 44 0.224 6.6 14.136
BPW 17.4 45.352 27.7 6.318 0.1 0.005 9.1 19.593
Other industries 14.2 37.055 38.1 8.680 51 0.259 9.2 19.914
Commerce 121 31.437 111 2.524 60.8 3.098 35.7 77.053
Wholesale trade 4.2 10.859 3.9 0.894 32.8 1.672 12.0 25.863
Retail sale trade 7.9 20.578 7.2 1.631 28.0 1.426 23.7 51.189
Services 34.7 90.553 17.3 3.949 24.2 1.232 31.7 68.413
Transport 6.6 17.178 4.8 1.096 12.7 0.645 9.9 21.437
Catering 16.5 42.899 2.8 0.630 4.8 0.245 7.7 16.529
Repair 13 3.385 1.9 0.436 1.8 0.090 2.4 5.154
Other services 10.4 27.091 7.8 1.787 5.0 0.253 11.7 25.293
Area of residence
Urban 61.8 161.234 52.1 11.860 71.4 3.639 58.1 125.233
Rural 38.2 99.451 47.9 10.908 28.6 1.458 41.9 90.481
Overall 100.0 260.685 100.0 22.768 100.0 5.098 100.0 215.714

Source: EESI 2, Phase 2, NIS

The rate of added value which is the ratio of tdelesl value to the production, enables to
measure the performance of the IPU concerningribetion of wealth. At the national level, this
rate is 48.4% for the informal sector (Table 4l8Bhas decreased by 8.7 points compared to 2005
and it expresses a decrease of the performancbeotPU during that period. This global
situation hides some disparities. As a matter of, fthe sector of commerce is more efficient
with a rate of added value of 72.5% whereas thoset industry is less efficient with a rate of
38.7%.

Following the branch of activity, the retail satade (72.6%) and the whole sale (72.4%) are the
most efficient concerning the creation of wealthey¥ are followed by the branches of repairs
(62.7%) and manufacturing (51.5%). In urban atearate of added value is higher than in rural
area.
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The decomposition of the added value followingttiree items retained below reveals that 9.3%
of this value is meant for the remuneration oféhgployees, 2.4 to taxes and financial fares and
88.3% to the gross operating surplus (benefitskh&n sectors of services and commerce, the
taxes and the remuneration of the personnel represdy 7.2% of the added value.

Table 4.3: Rate and decomposition of the added vadby branch of activity and by area of residence

Rate of Decomposition of the added value (%)

add?;j/o)v alue Payroll Taxes, financial fares Grosssu:)p[?ﬁ;ating Toul
Sector and branch of activity
Industry 38.7 18.6 1.3 80.1 100.0
Food industry 29.6 3.9 2.2 93.9 100.0
Manufacturing 515 4.0 1.8 94.2 1000
BPW 36.5 24.2 0.7 75.1 100.0
Other industries 43.8 30.1 1.0 69.0 100.0
Commerce 72.5 3.0 4.2 92.8 100.0
Wholesale trade 72.4 3.1 6.2 90.7 100.0
Retail sale trade 72.6 3.0 3.2 93.9 100.0
Services 44.9 54 1.8 92.9 100.0
Transport 57.4 4.7 2.8 924 100(0
Catering 28.9 3.6 15 94.9 1000
Repair 62.7 7.7 1.6 90.7 100/0
Other services 50.2 6.5 1.0 92.4 100.0
Area of residence
Urban 46.7 8.4 3.0 88.6 100.0
Industry 36.4 15.8 15 82.8 100{0
Commerce 70.0 3.7 5.8 90.5 100.0
Services 44.1 6.3 1.7 92.0 1000
Rural 50.9 10.6 1.6 87.8 100.0
Industry 41.4 214 11 77.5 100{0
Commerce 75.9 2.3 21 95.6 100.0
Services 46.5 3.2 2.0 94.9 1000
Overall 48.4 9.3 24 88.3 100.0

Source: EESI 2, Phase 2, NIS

4.1.2.2 Indicators of IPU economic performance

The performance of the IPU is appreciated by thesllef activity and the indicators of
productivity and output. The level of activity isen through the turnover, the production and the
added value. The indicators of productivity conctr@ apparent productivity of labour and of
the capital. Those of output measure the performamt¢he putting in place of the capital or the
labour.

From table 4.4 it is observed that the sector ohroerce is the one that brings the highest
average monthly turnover (472 900 CFAF), very dieabove the global average (316 800
CFAF). The IPU of the industry and service seceoréhthe monthly average turnover inferior to
the global average, that is 261 800 CFAF and 2IPCRAF respectively.
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The average monthly production per IPU is 198 3GAE. The IPU of commerce record the
lowest monthly average level (133 600 CFAF) andmexeded by those of services (200 300
CFAF) and those of industry (260 000 CFAF).

About the added value, it is the IPU of the industector that create wealth the most with a
monthly average of 100 700 CFAF. At the level a# ttranches of activity, the IPU of whole

sale trade generate the highest average added (&#deb00CFAF), followed by those of the

Building and Public Works (267 400 CFAF) and othetustries (202 600 CFAF). In the other

branches, this average added value is situatedvb®® 000 CFAF. The branches where the
IPU have the lowest average added value are theifalustry, the retail sale and the catering.

Table 4.4: Indicators of the level of activity andproductivity of the IPU by branch of activity and area of

residence
g\(/)enrt?]gl]; Av%rr%%i Qagrr:thly moﬁt\r/ﬁ;? dede d opGe:’Zfi?]g Apparent productivity
tllIJDrSO\/er per per IPU (CFAF) value per IPU surplus per VA/LL VA/L2 VA/K
(CFAF) (CFAF) IPU (CFAF)
Sector and branch of activity
Industry 261 800 260 000 100 700 80 700 68 065 487 649
Food industry 124 500 123 600 36 500 34300 29427 278 833
Manufacturing 206 100 199 200 102 500 96 600 55832 322 539
BPW 732 400 732 200 267 400 200 800 146 049 898 346 5
Other industries 463 000 462 600 202 600 139 700 0513 704 344
Commerce 472 900 133 600 96 900 89 700 82 340 479 393
Wholesale trade 1770100 475 700 344 500 312500 87883 1750 217
Retail sale trade 334 300 97 000 70500 66 000 689 9 347 545
Services 212 100 200 300 89 900 83 200 73103 421 406
Transport 247 100 238 400 137 000 125900 122472 49 5 282
Catering 262 900 244 600 70 700 67 000 56 060 359 38 6
Repair 132 200 119 400 74 800 67 900 47 283 246 495
Other services 174 400 166 100 83500 76 700 70 657 447 459
Area of residence
Urban 362 600 235 400 109 900 97 200 84 415 477 365
Industry 354 700 351 200 127 800 105 800 82 996 541 415
Commerce 517 000 153 500 107 500 96 900 90 289 467 322
Services 237 800 226 400 99 900 91 800 80 839 440 65 3
Rural 270 200 160 500 81 700 71 600 63 224 444 814
Industry 201 000 200 300 82900 64 300 57 611 442 4921
Commerce 428 500 113 600 86 300 82 500 74 134 495 07 6
Services 169 800 157 400 73200 69 000 60 137 382 39 5
Overall 316 800 198 300 95 900 84 500 73 959 462 471

Source: EESI 2, Phase 2, NIS

NB : AV: added value. L1: number of workers. L2: numiifehours of work per month. K: value
of the capital at the replacement cost. VA/L1 i€PAF/worker. VA/L2 is in CFAF/hour. VA/K
Is in CFAF /unit of capital.

Following the area of residence, the informal sedtdeterogeneous in terms of the creation of
wealth. From graph 4.1, comparatively to the uraeea (27.1%), there is relatively more IPU in
rural area for which the added value does not gmre 20 000 CFAF per month (49.4%).
Besides, 25.2% of the IPU of the urban area havadaled value of at least 100 000 CFAF
against only 12.2% in the rural area.
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Graph 4.1: Distribution (%) of IPU following the amount of the monthly added véue and the area ol
residence
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Source: EESI 2, Phase 2, NIS

The Gross Operating Surplus, that measures thdibgeeerated, is averagely 500 CFAF per
month (Table 4.4). The IPU of the commerce sethmugh having the lowest level
production, have the highest monthly benefit. Ga ¢bntrary, those of industry, though hav
the highest level of production, have the lowestrage benel. However, this contradictiol
hides some disparities. As a matter of fact, theraye monthly benefit realized varies from
branch to another and from one area to ano

With regard to the indicators of apparent prodiitt’, on the whole, the lalur of an occupied
active person yieldper month about 000 CFAF to the IPU (Table 4.4). This value \
41600 CFAF in 2005. The apparent productivity of tlabcur is highe in the sector of
commerce (8340 CFAF) and lowr in the sector of industry (6865 CFAF). The branch of
commerce presents the highest apparent produc(Ra&y 863 CFAF). The brancof whole sale
trade has the highest apparent productivity 863 CFAF), that is about 10 times higher t|
the one recorded in theod industr branch (29 427 CFAFAccording to thearea, the apparent
productivity of labour in urban area is 1.4 timattbf the rural are:

About the apparent productivity of labour, in termishours, one hour of work done by
occupied active person of the informal sr generates 462 FCFA of added value. In the si
of industry, the worked hour creates mwealth (487 CFAF) than in the sector of comme
(479 CFAF) and of services (421 CFAF). Comparayivel2005, there is an improvement of
level of these indidars in all the sectors and branches of activityutban area, one hour
work done generates 477 CFAF of added value agédsCFAF in rural are:

One unit of francsnvested as capital produces 471 CFAF of the addédevThe sector ¢
industry, @hanced by the BPW 534 CFAF) creates more added value per unit ofc
invested as capital (649 CFAF). The sectors of cemamand services create respectively
CFAF and 406 CFAF of added value per unit of frangssted as capite

° The apparent productivity of the capital (respesiiy is measured by dividing t added value by the producti
factor which is the capital (respectively the latf).
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According to the type of employment, the IPU witddasied employments and those of mixed
employments have the highest levels of activityb{&a4.5). This global average value hides
strong disparities. As a matter of fact, the medialues reveal that for half of the IPU, the
indicators of performance are inferior to one tlofdhe average value.

Table 4.5: Compared performances of IPU accordinga the type of employment by area (Monthly values in

thousands of CFAF)
Turnover Monthly production Monthly added value Monthly Gross
(in thousands of of the IPU of the IPU Operating surplus of
CFAF) (in thousands of (in thousands of the IPU (in thousands
CFAF) CFAF) of CFAF)

Average Median | Average Median | Average Median | Average Median

Type of employment

Self employment 234.0 86.0 133.9 60.0 65.3 28. 2 62. 27.0
Non wage earning 279.9 115.0 178.9 97.Q 92.0 420 7.08 39.0
Wage earning 1526.6 470.0 1324.3 329.0 602.9 178.0 441.6 102.0
Mixed 1897.1 300.0 754.0 251.0 421.7 150.0 3336 0.09
Overall 316.8 97.0 198.3 65.0 95.9 31.0 84.5 30.0
Area of residence

Urban 362.6 140.0 235.4 90.0 109.9 46.0 97.2 41.0
Rural 270.2 62.0 160.5 43.0 81.7 21.0 71.6 20.(

Source: EESI 2, Phase 2, NIS

The benefit per capita is 65197 CFAF per monthbl@a4.6). It is clearly higher in the
commerce sector compared to the sectors of seraime@®of industry. The whole sale trade, the
transport and the BPW are the branches of activitgre the benefit per capita is superior to the
national value, with a predominance of the branfciimle sale trade. According to the area of
residence of the IPU promoters, the benefit peitaagphigher in urban area than in rural area.

The GOS over the invested capital enables to medakareconomic output of the IPU. One unit
of francs invested as capital yields 412 CFAF ohthty benefit. The sector of industry presents
a better economic output, comparatively to oth&tas. This performance comes essentially
from the BPW where the benefit per unit of capsaihore than 6 times that of other branches of
activity. The output of the invested capital inauarea is more than the double of that of urban
area.
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Table 4.6: Indicators of output by branch of activty and area of residence

Benefit per capita (CFAF) Benefit p(eé; Ell:t)()f capital
Sector and branch of activity
Industry 54 554 519
Food industry 27 634 782
Manufacturing 52 596 507
BPW 109 687 4 906
Other industries 83173 233
Commerce 76 258 361
Wholesale trade 261123 190
Retail sale trade 56 166 510
Services 67 701 377
Transport 112 634 261
Catering 53178 605
Repair 42 895 449
Other services 64 988 423
Area of residence
Urban 74 701 322
Industry 68 691 343
Commerce 81 444 289
Services 74 259 335
Rural 55 434 704
Industry 44 655 1152
Commerce 70 885 578
Services 56 748 511
Overall 65 197 412

Source: EESI 2, Phase 2, NIS

4.2 Insertion of the informal sector in the producive system

This section identifies the suppliers and the ausis of IPU. It would provide some indications
about the relations of the informal sector withe#weell as with the other aspects of the economic
activity in general.

4.2.1 Suppliers of IPU

In the process of production, the IPU get theirdgand services from the suppliers, which are
in majority the enterprises that exercise in theerce sector. As a matter of fact, the suppliers
of nearly 5 IPU out of 10 are small commercial gmises and 19.0% of the IPU are supplied by
the big commercial enterprises (Graph 4.2). Howetregr non commercial private enterprises
supply nearly 17.6% of the IPU and 12.9% of the IBBt their products from the
households/individuals.
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Graph 4.2: Distribution (%) of IPU following their main suppliers
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In the sector of industry, 45.7% of IPU get thawrmaterics from the small private commerci
enterprises (Table 4.7). This percentage is pdatiiyuhigher in the branch (Manufacturings
and BPW.

In the sector of commerce, 70.4% of the IPU oftifench of whole sale trade get their prodi
from the big private commercial enterprises an@%6of the IPU of the retail sale traget their
products from small commercial enterprises. ‘nearly one IPU of the retail sale out of 3s
its products from non commercial big private enteri

In the sector of services, the IPU of the brancleaiéring and repair mainly get their prodt
from the small commercial private enterprises ahose of the branch of transport frcthe
commercial big private enterpris

Following the area of residence, the IPU of thalr@rea get their products mainly from -
commercial private enterprises. On the contraryrlvan area, the second main sier of IPU

of the industrysector is at 25.5% a big privecommercial enterprise. In the sess of commerce
and services, with a performance of respectively@fand 21.5% the second main supplie

essential elements for the production is a bigeammercial private enterpris

49



Table 4.7: Distribution (%) of the amount of purchase following the origin of lhe purchase by branch o
activity and area of residence

Big Big non
commercial Small . commercial Small nON * ousehold  1PU
private commer_ual private commer_ual Individual itself Other Total
enterprise enterprise enterprise enterprise

Sector and branch of activity

Industry 222 45.7 10.0 1.7 18.5 1.6 0.3 100.0
Food industry 2.4 33.7 6.6 4.2 50.3 25 0.3 100.0
Manufacturing 27.3 60.8 0.4 0.1 5.1 6.3 0.0 100.0
BPW 17.7 56.3 22.6 0.6 2.7 0.0 0.1 100.0
Other industries 50.4 39.4 0.4 0.9 7.3 1.0 0.6 100.0
Commerce 12.1 52.2 26.4 4.9 2.5 1.0 0.9 100.0
Wholesale trade 70.4 27.1 0.0 0.9 1.1 0.5 0.0 100.0
Retail sale trade 1.3 56.8 31.3 5.6 2.8 1.1 1.1 100.0
Services 14.2 53.0 17.1 9.1 4.2 1.8 0.5 100.0
Transport 44.0 34.8 15.0 2.6 0.6 0.6 2.4 100.0
Catering 12.6 67.2 7.9 4.1 5.8 2.3 0.1 100.0
Repair 7.2 715 18.9 0.5 1.6 0.3 0.0 100.0
Other services 3.3 35.0 34.6 21.8 3.3 1.6 0.4 100.0
Area of residence

Urban 17.7 38.9 20.4 5.0 15.4 2.0 0.5 100.0
Industry 20.5 30.6 18.4 1.6 26.6 1.8 0.5 100.0
Commerce 15 53.5 39.7 1.2 2.0 0.7 1.4 100.0
Services 15.4 48.5 215 9.9 1.7 2.4 0.5 100.0
Rural 20.9 63.4 1.8 3.6 9.1 1.1 0.2 100.0
Industry 24.2 63.6 0.0 1.9 8.8 1.4 0.0 100.0
Commerce 331 495 0.0 12.2 3.6 1.7 0.0 100.0
Services 11.2 64.1 6.5 7.2 10.3 0.3 0.5 100.0
Overall 19.0 48.5 13.1 4.5 12.9 1.7 0.4 100.0

Source: EESI 2, Phase 2, NIS

Graph 4.3 shas that 9.3% of IPU sell products from abroad. Tgngportion is higher in urbe

area (10.9%) than in rural area (7.€

Graph 4.3: Distribution by area of residenceof IPU that sell products from abroad
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The branch of retail sale (24.0%) and of wholes@ée (22.4%) have the highest proportion
enterprises of the informal sector that sell prasldcom abroad (Table 4.8). Excluding i
branch of repairg11.1%), a low proportion (lessan 4%) of the IPU of other branches
products from abroad.

Products from Nigeria, from the Europe zone and fohina are sold by 26.6%, 24.0% ¢
14.3% of the IPU respévely (Graph 4.4). Only 8.2% of the IPBell products from othe
CEMAC countriesHowever, 14.7% of the IPU heads say they do notktie origin of the
foreign products sold.

Graph 4.4: Distribution (%) of IPU according to the country of origin of produds sold
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Table 4.8: Origin of the foreign products sold by he IPU

Proportion Origin of products sold
of IPU that sell Other .
) Other Asia Total
foreign products P country Other . Rest of the .
Nigeria  CEMAC Western Africa Europe China / world Undetermined

Africa America

Food industry 0.7 27.6 66.4 0.0 0.0 0.0 0.0 0.0 0.0 6.0 100.0
Manufacturing 1.3 27.8 0.0 12.9 0.0 6.2 6.5 0.0 0.0 46.7 100.0
Other industries 0.2 0.0 18.0 0.0 0.0 28.4 0.0 0.0 0.0 53.6 100.0
Wholesale trade 22.4 48.0 6.7 0.0 0.0 30.0 0.8 0.0 0.0 145 100.0
Retalil sale trade 24.0 21.9 4.8 1.1 2.2 27.1 17.2 001 1.0 14.6 100.0
Transport 1.9 72.8 2.2 0.0 0.0 0.0 135 0.0 0.0 511. 100.0
Catrering 0.6 0.0 314 0.0 0.0 13.5 0.0 13.9 0.0 241 100.0
Repair 111 34.5 0.0 0.0 0.0 11.0 23.3 18.6 0.0 12.6 100.p
Other services 3.8 41.4 18.6 0.0 0.0 115 0.9 17.9 0.0 9.6 100.0
Urban 10.9 17.2 7.5 1.7 2.9 27.7 16.1 124 1.1 13.3 100.p
Rural 7.6 37.8 9.2 0.0 0.0 19.1 11.8 5.2 0.4 16.5 100.0

Source: EESI 2, Phase 2, NIS



4.2.2 Customers of IPU

On the whole, the households are the main receofeifse IPU production. As a matter of fact,
73.0% of the turnover realized by the IPU comesnfrthe households (Table 4.9). This
percentage is higher in the sector of servicesl{®8B.and industries (87.4%). Following the
branch of activity, more than half (57.1%) of th&l of wholesale trade sell their products to
small commercial enterprises. The disparities aseored according to the area of residence and
the branch of activity.

Table 4.9: Distribution (%) of the value of turnove following the destination of the sales, by branchof
activity and area of residence

Big . Small Big non Small non

com_mermal commercial com_mermal commercial Hogs_ehold/ .IPU Other Total

er?tr;;triese enterprise er?tr;;triese enterprise Individual itself
Sector and branch of activity
Industry 1.9 7.4 1.4 0.9 87.4 0.1 1.0 100.0
Food industry 0.0 14.0 0.3 0.5 83.6 0.2 1.3 100.¢
Manufacturing 0.0 4.1 0.1 1.2 94.5 0.0 0.0 100.0
BPW 5.0 0.4 1.7 0.1 91.3 0.0 16 100.0
Other industries 1.2 104 25 2.0 83.4 0.0 0.5 @aoo.
Commerce 3.9 30.8 4.8 1.6 58.3 0.0 0.6 100.0
Wholesale trade 8.6 57.1 13.0 2.3 18.1 0.0 0.9 0100.
Retail sale trade 1.3 15.9 0.1 1.3 81.1 0.0 0.4 .aL00
Services 14 2.9 0.8 6.3 88.1 0.0 0.4 100.0
Transport 0.2 5.3 0.2 0.9 93.2 0.0 0.2 100.0
Restauration 0.0 0.7 0.0 0.1 98.9 0.0 0.2 100.
catering 0.0 7.9 15 27.2 63.0 0.0 0.3 100.0
Other services 4.2 2.8 21 13.6 76.4 0.0 0.9 100.0
Area of residence
Urban 3.0 14.2 3.8 3.2 74.9 0.0 0.8 100.0
Industry 3.5 7.1 1.6 1.4 85.3 0.0 1.1 100.0
Commerce 3.3 23.9 6.5 1.9 63.6 0.0 0.7 100.¢
Services 2.0 3.7 1.2 7.5 85.1 0.0 0.5 100.0
Rural 25 235 1.7 13 70.3 0.0 0.5 100.0
Industry 0.0 7.8 1.1 0.3 89.8 0.1 0.8 100.0
Commerce 4.7 39.1 2.6 1.2 51.9 0.0 0.5 100.(
Services 0.0 11 0.0 3.7 95.0 0.0 0.2 100.0
Overall 2.8 18.2 3.0 24 73.0 0.0 0.7 100.0

Source: EESI 2, Phase 2, NIS

4.3 Competition and price setting

Within the framework of the exercise of their attes, the IPU faced the enterprises that
produce or sell the sant goods or services on the market. This situati@pldys a type of
competition between the IPU of the various sedfoas, in order to impose themselves can play
on the prices. This section concerns the main I®dpetitors and the method of price setting.

% The notion of the same product, same service, mestnderstood as a product or service which tlieope
acquiring it can do the same use, and which areefine interchangeable, and they present the samera)
characteristics.

53



4.3.1 Main competitors

In general and from the promoters’ view, the IPWeéiaas main competitors the small
commercial enterprises (52.4%) and non commercitdrprises (36.8%). The households and
the individuals are for 6.1% of the IPU, the maampetitors (Table 4.10).

This structure of the IPU following the main comfmes dominated by the small enterprises is
the same whatever the area of residence, the sactmanch of activity. However, the IPU of

the branches of manufacturing and the BPW, equatiergo a non negligible competition from

the non commercial big enterprises (respectivel9%/.and 7.6%) and from household
(respectively 4.3% and 12.3%). About the IPU of Wieolesale trade branch, 10.8% of them
cited the big commercial private enterprises as thain competitors.

Table 4.10: Distribution (%) of IPU following the origin of the competition undergone by the informalsector
according to branch of activity and the area of reiglence.

Public com?rigrcial Small . co?wz?"ng(r)gial Small NN 1 ousehold! Missing
sector privatg Cgﬂé?sﬁgsl privat_e Cgﬂé?sﬁgsl Individual values Total
enterprise enterprise

Sector and branch of activity
Industry 0.0 0.8 44.3 3.2 43.2 8.1 0.4 100.0
Food industry 0.0 0.6 61.0 0.5 295 8.1 0.3 1040.0
Manufacturing 0.0 0.9 29.0 7.9 574 4.3 0.5 100Q.0
BPW 0.0 0.4 5.9 7.6 73.6 12.3 0.0 100Q.0
Other industries 0.0 1.8 29.7 4.8 54.4 8.7 0.6 1040.0
Commerce 0.2 3.4 89.0 0.3 2.2 4.2 0.7 100.0
Wholesale trade 0.0 10.8 77.8 0.3 4.6 6.5 0 100.0
Retail sale trade 0.3 2.6 90.2 0.3 2.0 3.9 0.7 100.0
Services 0.5 0.7 22.3 29 66.3 6.0 1.2 100.0
Transport 0.3 0.0 17.2 29 74.7 4.2 0.7 1040.0
Catering 0.0 0.2 34.2 1.0 55.5 8.6 0.5 100Q.0
Repair 0.0 1.4 16.9 4.7 75.3 0.3 1.3 10Q.0
Other services 1.2 1.2 174 3.9 68.1 6.3 2.0 1040.0
Area of residence
Urban 0.4 2.2 50.9 2.9 37.4 5.4 0.7 1040.0
Rural 0.1 1.0 54.0 1.3 36.0 6.8 0.8 100Q.0
Overall 0.2 1.6 52.4 2.1 36.8 6.1 0.7 100.0

Source: EESI 2, Phase 2, NIS

4.3.2 Method of setting the prices

This sub-section examines the method of settingptiwes of the main products sold and the
services offered by the IPU.

According to graph 4.5, the setting of prices ie ihformal sector is mainly done through

negotiation or bargaining with the customers (f6r636 of the IPU), by percentage on the cost
price (22.9%) and in function of the prices of athempetitors (22.9%). So, the majority of the

IPU are "Price makers". However, there are "Prade@ts". As a matter of fact, 9.7% of the IPU

apply the prices set by the State and 5.1% thepsales set by the producers’ associations.
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Graph 4.5: Distribution (%) of IPU following the method of settingthe prices in the informal sector

Following the price
set by the produce
association; (5.

Other; (2.2)

By setting a constant
percentage on the

Following the officia cost price; (22.9)

price; (9.7)

In function of th
competitors price;
(22.9)

After bargaining with
the customers; (36.6)

Source: EESI 2, Phase 2, NIS

In the sectors of industry and servicthe predominant method of setting the price is
bargaining with the customers (37.4% and 47.4% edsgely) whereas in the sector
commerce, it is the settifgy constant percentage on the cost prighich is the most freque
method (32.4%) (Table 4.11).

Following the branches of activity, the method eiting the prices based on the bargaining
the customerss the most frequent in the BPW (88.6%), the re(®#.8%), themanufacturing
(76.6%) and the transport (63.3%). Timplementation of flicial prices, though less frequent
a little bit observeddn the wholsale trade (19.9%), the catering (12.2%), the Iretde trade
(11.9%) and the transport (11.8'
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Table 4.11: Distribution (%) following the method d setting the prices according to the sector and thbranch
of activity, and according to the area of residence

p(é(r)cn:rtl?;g;e bagf;(ier:ing " Lli‘ntﬁtei:on Official Price set by the Missing
on your cost with the competitors prices a?srgggi(;?ifn Other values Total
price customers prices

Branch of detailled activity
Industry 18.4 37.4 27.9 7.2 7.2 1.4 0.5 100.0
Food industry 23.0 9.6 43.4 115 10.8 1.2 0.5 100.0
Manufacturing 13.3 76.6 5.0 0.6 1.7 2.1 0.7 100.0
BPW 2.8 88.6 7.6 0.0 0.0 0.5 0.4 100.0
Other industries 18.5 56.5 12.9 4.4 5.3 2.2 0.1 .apo
Commerce 32.4 25.6 24.0 12.7 8.8 1.8 0.3 100.0
Wholesale trade 24.1 30.3 17.4 19.9 58 2.5 100.0
Retail sale trade 33.2 25.1 24.7 11.9 3.1 1.7 0.3 00.(y
Services 17.9 47.4 16.4 9.4 4.8 5] 0.6 100.0
Transport 1.4 63.3 12.4 11.8 9.3 1.2 0.7 100.0
Catering 43.8 12.8 25.5 12.2 4.4 0.9 0.4 100.0
Repair 3.2 82.8 5.0 1.4 25 4.5 0.6 10P.0
Other services 10.5 56.9 14.2 7.8 3.4 6.5 0.8 1p0.0
Area of residence
Urbain 24.2 43.2 17.5 8.6 3.6 2.6 0.4 100.0
Industry 225 47.9 18.3 5.4 4.1 1.0 0.8 100.0
Commerce 35.5 30.4 17.5 11.3 2.6 2.6 0.1 100.0
Services 15.6 50.9 16.9 8.3 4.1 3.6 0.5 100.0
Rural 21.7 29.9 28.4 10.9 6.7 1.9 0.5 100.0
Industry 15.7 30.5 34.2 8.4 9.2 1.7 0.2 100.0
Commerce 29.2 20.7 30.6 14.0 4.1 0.9 0.5 100.0
Services 21.7 41.5 15.5 11.0 6.0 34 0.8 100.0
Overall 22.9 36.6 22.9 9.7 5.1 2.2 0.5 100.0

Source: EESI 2, Phase 2, NIS
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Chapter 5: Informal sector and the Statt

The informal sectooccupies an important place in the national economgrms of creation ¢
employments and wealth. However, the developmerthisfsectorhas not always beedone
without shock.

This chapter studies the relationships betweellPU promotersand the Sate. It deals with the
following essential points: the declaration of Hwtivity of the IPU with the administration, t
litigations with the State and the perceptiorlPU promoters abouhe migration towards tr
formal sector.

5.1 Declaration of actvity

The creation of an enterprise in Cameroon is stéeto the respect of a set of rules notably
registration to administrative registeWhile defining thecontain of the registration, we sh
explore theeasons that do not facilitat:.

5.1.1Registration in the administrative registers

The registration of a production unit is for theomioter, the recognition of the State as
institutional partner. In order to appreciate teeel of declaration of IPU in the administrat
registers, the IPUromoterswere askedfithey subscribed to one of the following forr
dispositions: registration in the business registax payer’s registration by the taxat
department (taxpayer’s card), registration at tls¢A\or the possession of a profenal card.

On the wholeclose to 90% of IPU do not have a tax payer’s Imemare not registered in t
business register, do not have the professicardand are not affiliated at the NSIF (Graph 5
Compared to 2005, there is a decrease of 2.3 |.

Out of these four criteria of registration, the g@Ession of a taxpayer’s number remains the r
and the registration at the NSIF is practically-existent.

Graph 5.1: Rate of non registration of IPU by type (%)

98.4 98.1 99.9
91.5 89.9
Tax payer's number Business registratic Professional card NSIF Global (none of 4
conditions)

Source: EESI 2, Phase 2, NIS
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5.1.2 Reasons of non registration

Following table 5.1, the reasons of non registrgtexccording to the IPU promoters are mainly
the non compulsory nature of the registration (%®,0the ignorance (27.4%), the high cost
(12.1%), the refusal to collaborate with the St¢i6.0%), and administrative harassments
(3.2%).

Table 5.1: Reasons of non registration of informabroduction units (in % of IPU)

Reason of non registration
Does not Does not
Ver . . know if want to
compligated ex;;rgr?sive ler?éset:;gsn com’\pl)(lj?sory they coII_aborate Other Total
procedures have to  with the
register State
Tax payer's number 4.0 14.2 1.3 41.7 26.9 6.2 5.8 100.0
Business registration 4.0 13.9 1.3 41.8 27.6 5.8 6 5. 100.0
Professional card 3.0 9.6 0.9 48.6 27 5.3 5.5 100.0
NSIF 3.8 9.5 0.5 47.5 27.6 5.6 5.4 100.0
Overall 3.2 12.1 0.7 45.0 274 5.9 5.7 100.0

Source: EESI 2, Phase 2, NIS

5.2 Litigations with the State and methods of seitig

In the exercise of their activities, some IPU féitigations with the State. These litigations are

on the one hand from the will of the State to impdat the regulation and on the other hand
from that of these actors to avoid their obligasiomhis section deals with litigations between

the State and the informal sector during the pasntnths preceding the survey as well as their
methods of settling.

5.2.1 Litigations

Close to 13% of IPU heads declare to have hadatibgs with the State (Table 5.2), that is 4
points more than in 2005. The phenomenon is mayequnced in the urban area (15.9%) than
in the rural area (9.6%). It is equally so in theeter of services (17.5%) and of commerce
(15.3%).

As far as the types of litigations are concernéeéytare related to the premises /place of the
exercise of the activity (for 24.1% of IPU), to ttexation (37.6%), to the tariffing (5.0%) and to
the quality of sold/used products (14.9%).

Table 5.2: Proportion of IPU having had a problem vith the State and their distribution (%) following the
type of litigations by sector of activity and areaof residence

Proportion Type of litigations

ha(\)/];r:g%ad Li”'@d to the . . .

a problem premises/place Linked to Linked to Linked . Overalll

with the of exercise of  taxes sold/used to price
State the activity

Sector of activity
Industry 5.8 27.3 38.6 235 3.1 7.5 100.0
Commerce 15.3 28.3 274 21.0 8.7 14.6 100.0
Services 17.5 18.8 47.4 5.7 2.0 26.1 100.4
Area of residence
Urban 15.9 30.3 35.1 12.6 4.5 17.6 100.0
Rural 9.6 14.3 41.7 18.7 5.8 19.5 100.0
Overall 12.8 24.1 37.6 14.9 5.0 18.3 100.0

Source: EESI 2, Phase 2, NIS
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5.2.2 Method of settling the litigations

Litigations faced by IPU promoters with the State generally solved by the payment of fines
against receipt (14.2%), without receipt (21.7%p friendly agreement or the offer of a gift
(48.1%), the payment of a fine against receiptagift (2.7%) (Table 5.3). Specifically, there is
the predominance of solving by the offer of giftsfreendly agreement in the sectors of services
(53.6%) and commerce (50.2%). The settlement gjalibns by payment of fines without
receipts is more observed in the sector of induS8y2%).

Otherwise, the payment by the offer of a gift aeridly agreement is more rampant in the urban
area (50%) while the payment of a fine without netces the predominant method of settlement
in the rural area (31.7%).

Table 5.3: Distribution (%) of IPU following the method of payment of litigations with the State accading to
the sector of activity, the area of residence

Method of settling the litigations (in %)
Pf_ayment_ of a Offer of a gift or Payment of a fine  Payment of a Total
ine agamst friendly agreement against repelpt fine Wlt.hOUt Other
receipt and a gift receipt
Sector of activity
Industry 19.1 27.7 3.7 33.2 16.4 100.0
Commerce 12.7 50.2 23 20.5 14.4 100.0
Services 13.9 53.6 2.8 18.6 11.0 100.0
Area of residence
Urban 13.4 50.0 3.9 15.5 17.3 100.0
Rural 15.6 45.1 0.8 31.7 6.8 100.0
Overall 14.2 48.1 2.7 21.7 13.3 100.0

Source: EESI 2, Phase 2, NIS

5.2.3 Cost of the settling the litigations

In order to settle the litigations faced with th&t® during the past 12 months preceding the
passage of the enumerator, the IPU concerned aperdgely 28 000 CFAF for gifts and 20 600
CFAF for fines. The average amount of settlementgifts is higher in the urban area (40 100
CFAF) than in the rural area (7 800 CFAF), andhiea tommerce sector (56 900 CFAF) than in
the other sectors (Table 5.4). The average amduimes is on the contrary higher in the rural
area than in the urban area and in the indust@bs (50 100 CFAF) than in the other sectors.

The amount of the costs of payments by gifts dididg the added value of the IPU concerned is
situated at 2.1%. This ratio gives an idea of ts bpportunity due to corruption in the informal
sector. The amount of payments by fines represkeb of the added value. This second ratio
gives the lost opportunity due to the non respétt@regulation in force.
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Table 5.4: Amount paid to settle the litigations acording to the sector of activity and the area of@sidence

Gifts offered Fines paid
Ratio (%) of the
Average amount  amount paid for the | Average amount Ratio (%) of the
(thousands of settlement of (thousands of amount paid to
CFAF) litigations to the CFAF) the added value
added value

Secteur of activity
Industry 13.6 0.5 50.1 1.7
Commerce 56.9 4.1 11.0 1.2
Services 7.4 0.8 17.7 15
Area of residence
Urban 40.1 2.8 19.3 14
Rural 7.8 0.7 22.8 1.7
Overall 28.0 2.1 20.6 15

Source: EESI 2, Phase 2, NIS

5.3 Perception of IPU promoters about the migrationtowards the
formal sector

As for the prospects of migration from the infornsa&ctor towards the formal sector, IPU
promoters were interviewed on the integration oéithPU in the official circuits, their
perception on an appropriate taxation to theiraethe method of setting prices and the access
to the social security.

5.3.1 Integration to official circuits

On the whole, a relative majority of IPU promoté4§.3%) is neither ready to pay tax on the
activity carried out nor to register their prodoctiunits with the administration (Table 5.5).
However, respectively 18.5% and 24.5% of IPU prarsteclare to be ready to register their
IPU with the administration and to pay the tax. Btorer, 12.9% are ready both to register their
production units and to pay the tax on their attivi he level so observed seem to express a will
of the actors of the informal sector to stay awan' the legality. Nevertheless, compared to
2005, the proportion of those who do not want tp gaa has dropped by close to 4 points.

Table 5.5: Situation of IPU in relation to the integration in the official circuits (in %)

Is ready to pay tax on the
activity of the IPU

Is ready to register the production unit with the aministration Overall
Pays already| Yes No
Yes 3.8 129| 1.8 18.5
No 4.1 8.3 | 46.3 58.7
Does not know 2.4 3.3 9.2 14.9
The production unit is already registered 7.7 0.1 0.2 8.0
Overall 17.9 24.6 | 575 100.0

Source: EESI 2, Phase 2, NIS

It is otherwise convenient to note that 42.5% dfl IPromoters pay or are ready to tax on the
activity against 26.5% for the registration of tiRtJ with the administration (Table 5.6). This
gap may be explained by the repressive naturesa cinon-payment of the tax.
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Table 5.6: Opinions of IPU promoters on the integréion of IPU in the formal circuits according to the branch
of activity (in %)

Already paying Ready to pay
The IPU is Already tax on the Ready to pay | Ready to tax on the
already | paying tax on| activity and is tax on the register S
: o - activity and to
registered | the activity already activity the IPU .
. register
registered
Sector and branch activity
Industry 5.2 10.7 5.1 25.6 17.0 14.0
Food industry 0.7 5.2 0.5 20.7 10.8 8.8
Manufacturing 17.1 25.2 17.0 30.7 22.9 17.7
Building and Public Works 0.5 1.8 0.3 39.6 29.5 28.0
Other industries 11.6 20.7 11.6 27.3 23.2 17.8
Commerce 6.7 19.3 6.5 24.8 18.6 11.9
Wholesale trade 35 18.9 35 34.2 35.3 18.7
Retail sale trade 7.1 19.3 6.9 23.8 16.8 111
Services 12.1 24.1 11.6 23.3 20.0 12.8
Transport 34.0 64.0 33.1 12.6 22.8 6.3
Catering 6.1 9.1 5.9 29.1 19.7 17.1
Repair 11.8 22.3 11.5 22.1 17.3 13.0
Other services 5.4 15.0 4.7 24.8 19.4 12.8
Overall 7.9 17.9 7.9 24.6 18.5 12.9

Source: EESI 2, Phase 2, NIS

Less than 8.0% of IPU have already integrated trendl circuits (payment of tax and
registration of the IPU). This proportion is higHer the sector of services than for the other
sectors. Following the branch of activity, thatti@nsport registers the highest proportion and is
situated at 33.1%. As noticed previously, IPU aaegally more disposed to pay tax than to be
registered. As a matter of fact, whatever the semtosidered, the percentage of IPU promoters
who pay tax is widely superior to that of those a#d¢PU is registered.

In addition to the effective integration of offitiaircuits, the disposition of IPU heads to
integrate the official circuits has been also aredly The heads of IPU of the Building and
Public Works (BPW) branch (28.0%) are disposed tkentheir IPU integrate the official

circuits. Those of the transport branch are orctivgrary the less disposed (6.3%).

In the activity branches of manufacturing (30.7%j), BPW (39.6%) and Wholesale trade
(34.2%), the proportion of IPU heads ready to @aydn the activity is high. This proportion is
only 20.7% in the food industry branch.

As for the registration of IPU with the administoat, IPU promoters of the Services (20.0%) are
the most favourable to that proceeding. Accordmghie branch of activity, IPU of wholesale
trade (36.6%), of Transport (34.5%), and of BPW.{38) are those where the proportions of
IPU promoters that accepting the registration al&tively the highest.
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5.3.2 Method of Taxation of the informal sector

During the data collection of EESI 2, persons iarge of IPU were asked to give their opinion
on the putting in place of a unique tax for theomifal sector. The reaction of the heads of IPU,
all the sectors considered, as far as the adopticguch a tax is mitigated (Table 5.7). As a
matter of fact, 35.3% of them are for it, 38.8% against and 25.9% are hesitant.

Table 5.7: Setting up of a unique tax, periodicityof payment of this tax according to the branch of etivity (in

%)
Favourable to the
. putting in place of a Periodicity of payment of the tax :
Branch of activity unique tax Total Total
Yes No | Hesitant Day Week Month Quarter Year
Sector and branch of activity
Industry 30.2 | 40.0 29.8 100.0 1.4 2.4 14.3 20.1 61.8 | 100.0
Food industry/food industry 214 4141 37.4 1000 8 1, 4.3 145 20.4 59.0 100.¢
Manufacturing 40.5 40.3 19.2 100.0 0.2 0.1 194 719 | 60.7 100.0
BPW 39.3| 433 17.4 100.0 2.0 0.0 12.4 20.9 65.0 .Q00
Other industries 42,9 336 235 100)0 0.8 0.0 9.7 9.21 70.2 100.0
Commerce 35.0 | 39.0 26.0 100.0 1.7 1.4 13.2 22.4 61.3 | 100.0
Wholesale trade 45%5 374 17.2 1000 07 14 17.7 11.4 68.8 100.0
Retail sale trade 33.9 39p 26.9 10010 1,8 1.4 12.8 23.6 60.5 100.0
Services 40.9 | 374 21.7 100.0 1.7 0.8 13.4 23.1 60.9 | 100.0
Transport 60.1| 24.7 15.2 100.0 1.8 0.9 10.1 24.6 .7 6R 100.0
Restauration 33.0 39.8 27.2 1000 23 1.1 13(8 20.0 62.8 100.0
Repair 39.0| 38.4 22.7 100.¢ 0.6 0.4 14.2 25.1 59.6100.0
Other services 37.3 4290 20.7 100{0 15 0.7 146 .2 24| 58.9 100.0
Overall 35.3 | 38.8 25.9 100.0 1.6 1.6 13.6 219 61.3 | 100.0

Source: EESI 2, Phase 2, NIS

Independently of the opinion on the setting of &ue tax, heads of IPU were equally asked to
give their opinion on the periodicity of payment tbiat tax. The majority of the IPU heads
(61.3%) declare themselves favourable to the anpeabdicity. This proportion varies little
according to the branch of activity. Likewise theagerly payment of the unique tax obtains
21.9%. This last option seems more credible sethagcharacteristics of the informal sector
(seasonality of activities, mobility of IPU, diffitt location, facility of entry/exit, non
registration).

As for the destination of the unique tax, a relatmajority of heads of IPU (42.6%), chose the
council (Table 5.8). We have to take note in 201 alecrease of close to 7 points of the
proportion of IPU heads wishing to see the uniguebte assigned to councils compared to 2005
where this indicator was 49.0%.

As for the use of this unique tax, 30.9% of IPUdsewish that it should be used in priority for
the employments creation, 30.4% for education agalth expenses, 24.7% for investment in
infrastructures (roads, markets, etc.).

The idea of using the unique tax to create employses relatively more spread among IPU

heads of branches of activity manufacturing (46,2B®)W (45.5%) and other services (42.2%)
than among others.
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Table 5.8: Opinions of IPU promoters on the destingon and the use of the unique tax (%)

I?::('“;;S)S? éoevgzgcigsggz Priority domain for the use of the tax paid :
£ 2 o
T Q ) S Q@

Branch of activity _§ § Total T 2 _;U % 0 "é § g o o B § @ Total

£ _ 3 § SE s ¢ ZER 22 8%

EE 2 g § 5% £52 22 228 52 BE

55 3 8 2 £E05c 583 3S o8 o SE £

Z® (@] [a] mw £EZSoxmne&E Ow 2o Oo MO (@]
Sector and branch of activity
Industry 246 422 332 100.0 348 225 0.2 0.6 7.0 283 52 14 100.0
Food industry 21.4 39.2 394 1000 442 203 00 3 0. 6.8 20.4 7.4 0.7 100.p
Manufacturing 31.8 419 263 1000 253 1838 00 31 39 46.2 25 2.0 100D
BPW 33.3 46.8 19.9 1000 146 284 0.8 0.0 8.1 458.4 12 100.0
Other industries 225 494 281 100.0 26.2 29.6 0815 10.0 25.1 3.2 37 100{
Commerce 26.2 435 30.3 100.0 29.5 26.5 0.2 0.9 6.7 285 52 23 100.0
Wholesale trade 19.0 60.6 204 1000 246 350 0.01.2 8.2 27.3 3.6 0.0 1000
Retail sale trade 27.0 41.7 31.3 1000 30.1 256 3 0. 0.9 6.5 28.7 5.4 2.6 1000
Services 321 421 258 100.0 26.8 253 0.2 0.4 5.8 36.1 42 1.2 100.0
Transport 374 420 20.6 100.0 20.1 406 0.2 03 2 3. 314 29 15 100.
Catering 343 36.0 29.7 1000 326 216 0.0 00 2 7. 317 57 13 100.
Repair 21.7 46.5 31.8 1000 28.2 259 0.0 0.0 7.434.5 3.9 0.1 100.4
Other services 30.1 45.8 241 1000 256 20.1 04 8 0 58 42.2 3.9 1.2 100.p
Overall 276 426 29.8 100.0 304 24.7 0.2 0.6 6.5 309 49 1.6 100.0

Source: EESI 2, Phase 2, NIS

5.3.3 Opinions of IPU promoters about the method ddetting the prices by the
State

The majority of IPU promoters (58.3%) declare thia¢ informal sector should function
following the regulation of the market economy adaag to which the price of products sold is
fixed according to the supply and demand rule (@&h9). On the contrary, 12.8% of promoters
would like to see the State fixing prices of pradusold and 28.9% of them prefer that prices be
fixed by the associations of producers.

Table 5.9: Opinions of IPU promoters about the methd of setting the prices (%)

Method of setting the prices :
Branch of activity Price setting by the Price setting by the Price setting by the Total
State associations of supply and demand rule
producers

Sector and branch of activity

Industry 7.3 35.9 56.8 100.0
Food industry 6.9 43.4 49.7 100.0
Manufacturing 8.2 29.0 62.8 100.0
BPW 111 23.0 65.9 100.0
Other industries 5.4 26.1 68.5 100.0
Commerce 18.2 24.0 57.8 100.0
Wholesale trade 7.6 28.6 63.7 100.0
Retail sale trade 19.3 23.5 57.2 100.0
Services 13.1 26.6 60.4 100.0
Transport 18.2 20.8 61.0 100.0
Catering 141 30.8 55.1 100.0
Repair 6.5 25.1 68.4 100.0
Other services 11.1 26.8 62.1 100.0
Overall 12.8 28.9 58.3 100.0

Source: EESI 2, Phase 2, NIS
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Chapter 6: Method of insertion, problems and
prospects

The present chapter deals with four main points: tiethods of insertion of IPU promote
problems facedaids wished and ospects in the informal sector.

6.1 Method of insertion of IPU promoters in the inbrmal sector

The method of insertion of IPU promoters in themial sector will be apprehended through
reasons of choice of their activities, the methdcsetting he production and the method
approach of customers.

6.1.1 Reasons of choice of the activity in the infmal sector

It was asked to IPU promoters to give their opin@nthe main reason of the choice of ti
activity. To this question, 34.7% of IPU moters declare to exercise the trade they ki
21.5% declare to have seized an opportunity (TEd& Moreover, 16.4%were guided by the
concern of a better profit than for other produatservices, 10.2% aimed the assurance of |
stable returns andnany other reasons have been raised. These trerdalmost simila
according to the sector of activity and the areeesidence

Table 6.1 Distribution (%) of IPU promoters following the main reasons of choice of activit by sector of
activity and area of residence

) . Sector of activity Area of residenct

Reason of the choice of activity - Overall
Industry Commerce Services Urban Rural

Family tradition 11.9 4.8 4.1 5.1 9.0 7.0
Trade learnt 44.6 23.7 35.6 37.9 314 34.7
Better profit 11.9 22.9 14.4 14.6 18.2 16.4
More stable returns 7.8 115 115 11.7 8.7 10.2
Opportunity 17.0 26.0 21.7 19.3 23.8 215
Other 6.8 11.1 12.7 114 8.9 10.2
Total 100.0 100.0 100.0 100.0 100.0 100.0

Source: EESI 2, Phase 2, NIS

6.1.2 Method of settinghe volume of service

On the whole, 42.7% of IPU fix the volume of th@guction according to the foreseen dem
and 35.7% according to their capacity of produc{ibable 6.2

According to the sector of activity, more than hafiflPU promoters (57.4%) of the commel
sector fix the volume of their production from tfeeseen demanOn the contrary, in the
sector of services (40.2%) and of industry (37.6/4s mostly fixedfollowing the capacity o
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production that is practiced.

Table 6.2: Distribution of IPU promoters following the main factors of setting the volumes of produatin by
sector of activity and area of residence

Sector of activity Arga of
Methods of setting the services residence Overall
Industry Commerce Services| Urban  Rural

Commands 26.2 10.5 21.8 23.6 15.3 19.5
Prevision of demands 34.8 57.4 35.7] 43.8 4116 42.7
Capacity of production 37.6 29.3 40.2 30.8 40.6 35.7
Other 1.4 2.8 2.3 1.8 2.5 2.2
Total 100.0 100.0 100.0 | 100.0 100.0 100.0

Source: EESI 2, Phase 2, NIS

6.1.3 Method of approaching the customers

In order to sell their production, IPU put in plaeehniques to attract customers. More than half
(57.9%) of IPU heads wait for customers to come4@try to make themselves known through
some networks notably the family, neighbours amehits to have customers (Table 6.3). Only
15.2% of IPU promoters adopt marketing strategiegang towards the customers. These
trends remain whatever the sector of activity dredarea of residence.

Table 6.3: Distribution (%) of IPU promoters following the main method of approach of customers by st
of activity and area of residence

. Sector of activity Area of residence

Marketing strategy - Overall
Industry Commerce Services Urban Rural

Wait for customers 55.2 60.2 58.5 55.5 60.4 57.9
To make itself known 31.6 19.6 217 25.0 23.7 24.4
To go towards customers 10.3 18.2 17.3 16.7 13.7 2 15
Other 2.9 2.0 2.6 2.7 2.2 25
Total 100.0 100.0 100.0 100.0 100.0 100.0

Source: EESI 2, Phase 2, NIS

6.2 Problems faced by IPU

From table 6.4, we note that the majority of IPlde (86.4%) declare to face difficulties in the
exercise of their activity and 30.3% of heads df Whose size is superior or equal to two have
problems of manpower.

The difficulties faced by the various actors okthector are of several orders notably difficulties
linked to the exercise of the activity, the manpoemd the survival of IPU.

6.2.1 Difficulties linked to the exercise of the divity

Functioning difficulties of IPU are above all due éxcessive competition, the absence of
markets/lack of customers, and the supply of rakenss. As a matter of fact, 51.7% of IPU
suffer of excessive competition; 51.0% have proklehmarkets, and 30.9% face problems of
supply of raw materials (Table 6.4). These threenmaoblems are the ones faced the most by
IPU whatever the sector of activity and the areeesidence of the promoter of the IPU.
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To these one are added other problems notablyeaury raised by 24.8% of IPU promoters,
the lack of adapted premises cited by 19.7% antatheof machine that concerns 19.2%.

The commerce sector is the most affected by prablemmarkets (59.6%), of competition
(58.7%) and treasury (28.8%).

Problems related to the technique of manufactuairegthe less declared by IPU heads (4.4%).
This result could be due, among others, of the flaat in general, activities of the informal
sector do not require special technical aptitudes.

Table 6.4: Percentage of IPU facing difficulties filowing the sector of activity, the area of residece and
according to the type

Sector of activity Ar_ea of

Type of difficulty residence Overall

Industry Commerce Services| Urban Rural
Excessive competition 47.2 58.7 49.1 50.8 52.6 7 51.
Lack of customers/Problem of market 45.5 59.6 47.953.8 48.2 51.0
Erl:‘)f:jclzjcl:ttlses of supply of raw materials and sold 277 438 20.7 279 33.9 30.9
Problem of treasury/Lack of liquidity 25.8 28.8 a9. | 254 24.3 24.8
Lack of adapted place/premises 17.8 22.2 19. 21.917.3 19.7
Lack of machines, equipment 30.6 5.0 221 18.4 201 19.2
Too much laws and taxes 6.3 14.7 13.7 14.7 8.3 115
Organisation, management difficulty 10.9 8.9 8.1 97. 108 9.3
Technical difficulties of manufacturing 8.5 1.1 63. 3.6 5.3 4.4
Recruitment of skilled personnel 6.0 1.8 41 41 3.8 4.0
Other problems 14 2.0 2.0 2.1 15 1.8
Percentage of IPU having at least a problem 85.6 89.9 83.7 86.9 85.9 86.4

Source: EESI 2, Phase 2, NIS

IPU heads exercising their activities in a fixedspm a market and those exercising in fixed
premises in a public market are those who relatidelclared the most to have faced at least a
difficulty in the exercise of their activities (Ti@b6.5). On the contrary, those exercising in
"others (without professional premises)” are thbhaging relatively declared the less having
faced at least a difficulty in the exercise of tlastivities.

The excessive competition is more raised by proraoéxercising their activities in fixed
premises in a market (65.6%) and those exercisirag iimprovised post in a market (63.3%).

For IPU without premises, the absence of premiseslso a handicap for the exercise of their
activities. As a matter of fact, 25.0% of IPU head® exercise as hawker/nomad and 32.1% of
those exercising on an improvised post on the highdeclare that the absence of premises is a
problem for the functioning of the IPU. On the otheand, the excess of laws/taxes was
relatively cited the most by those who use the alehnotor-bike/bike/wheelbarrow/truck (43.2)
as work tool.
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Table 6.5: Percentage of IPU facing difficulties filowing the type of premises according to the typef problem

Type of premises/place where the activity is exeszd
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Too much competition 56.5 53.2 46.8 56.6 43.0 45.2 43.8 63.3 28.7 656 595 370 551 59.0 51.7
Lack of customer / Problem of market 55.2 56.5 56.4 370 472 49.8 49.2 45.0 26.5 634 186 356 47.6 40.7 51.0
Difficulties of supply of raw materials and soldgucts 28.3 281 317 9.0 10.8 29.7 35.6 38.5 17.3 48.2 336 28.0 387 332 309
Problem of treasury/ Lack of liquidity 23.7 30.3 244 151 19.0 23.7 255 29.6 18.9 282 882 204 304 159 2438
Lack of place/Adapted premises 250 321 267 31 16.8 211 20.2 20.3 10.9 220 913 156 27.0 6.8 19.7
Lack of machines, equipment 10.0 9.1 169 128 33.7 224 21.7 51 317 172 428.39.0 17.9 229 19.2
Too much controls, taxes 10.7 8.4 7.2 43.2 4.2 2.3 5.6 10.9 6.0 24.6 200 3 4.79 143 115
Difficulty of organisation, management 7.9 8.1 9.5 7.4 11.7 8.6 7.4 125 1.7 124 10.9 4.97.4 19 93
Technical difficulties of manufacturing 2.9 3.9 0.4 15 13.0 5.7 3.7 2.8 5.6 2.6 4.6 1473 1 19 4.4
Recruitment of skilled personnel 17 34 2.7 2.3 9.5 4.4 35 21 19 24 7.0 0.0 17154 4.0
Other problems 3.4 0.5 1.2 2.2 2.7 13 3.8 0.8 3.0 2.3 0.9 0.0 1615 1.8
Percentage of IPU having at least a problem 838 834 876 86.8 815 83.9 880 914 69.6 93.6 89.3 841 834 862 86.4

Source: EESI 2, Phase 2, NIS
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6.2.2 Difficulties linked to manpowe

The problem of recruitment of skilled personnel bagn mentioned only by 4.0% all IPU
promoters. For a bettanalysis of difficulties linked to manpower, itnecessary to be restrict
to IPU having at least oreamployee, thais to say with a size superior or equal.

Among these promoters, 30.3% declare to tfacedat least a difficulty linked to the manpow
(Table 6.6). The problems of discipline/lack ofisesness (17.6%), of instability employees
(13.5%) and lack of skilled manpower (12.8%) amertiost currentlfacec by IPU. These three
problems are the moptonounce in the industrial and services sectors.

Table 6.6 Percentage of IPU havini a size superior or equal to 2 faag difficulties linked to the manpower
following the sector and the area of residence inufiction of the type of problen

Sector of activity Area residence
Type of problem of manpower - Overall
Industry Commerce  Services| Urban Rural

Lack of skilled manpower 15.4 5.4 15.3 18. 13.0 12.8
Lack of manpower 5.3 3.3 5.7 6.1 3.6 4.9
Instability of employees 15.2 13.2 11.0 16. 15.7 135
Salary too high 5.3 1.6 0.5 1.8 4.3 3.0
Problem with the syndicates 3.6 1.3 0.0 0.1 4.1 2.0
Problem & discipline or lack of seriousne 215 9.9 18.3 27 12.0 17.6
Other 11 2.0 0.2 15 0.7 11
Percentage of IPU having at least one of tt

problemsglinked to the mgnpower S e Sl cEls S Sl

Source: EESI 2. Phase 2, NIS

6.2.3 Difficultiesthat might hinder the survival of the IPU

On the whole, 10.8% olPU promoter declare not to have difficulties that can lead he
disappearance of their IPU, as shown by graphl6.brder to appreciate difficulties linked

the survival of IPU, théollowing analysis is restricted to promoters teatounter one of the:
difficulties.

Graph 6.1: Proportion of IPU promoters declaring not to have difficulties that can lead tahe disappearance

of their IPU
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Source: EESI 2, Phase 2, NIS

Difficulties faced by IPU (@ble 6.7) and that can lead toir disappearance are mainly the i
of customers (40.4%) and the excessive competffidrB%). The lack of liquidity (13.7%) ar
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raw materials (11.0%) are equally non negligiblebtems that can lead to the dissolution of the
IPU. The excess of controls/taxes does not comstdn its own a threat for the survival of IPU
(2.6%).

Whatever the area of residence, the lack of customemains the main difficulty that risk to
make the IPU disappear. The difficulty is moreoware cited in urban area (44.6%) than in the

rural area (35.9%).

Table 6.7: Distribution (%) of IPU following the main difficulty risking to lead to the disappearanceof the

establishment according to the sector of activityrad the area of residence

Main difficulty Sector of activity Area of residence Overal
Industry  Commerce  Services Urbain Rural
Lack of raw materials/goods 12.3 14.6 5.8 10.6 1115 11.0
Lack of customers 40.4 37.1 43.8 44.6 35/9 40.4
Too much competition 17.2 17.3 18.9 15.9 19,8 17.8
Lack of liquidity 11.1 19.7 10.2 12.0 15.5 13.7
Lack of skilled personnel 0.2 0.1 0.5 0.3 0.2 0.3
Problems of premises, of place 1.4 29 3.8 3.3 211 27
Problems of machines, equipment 7.1 0.3 4.2 3.6 40 3.8
Problems of manufacturing techniques 0.5 0.0 0.2 2 0. 0.4 0.3
Problems of organisation, management 2.1 0.7 0. 6 0. 17 1.2
Too much controls, taxes 1.3 2.7 4.1 3.4 1.9 2.6
Other 6.5 4.6 7.9 5.6 6.9 6.3
Total 100.0 100.0 100.0 100.0 100.0 100.0

Source: EESI 2, Phase 2, NIS

6.2.4 Difficulties linked to the development of théPU

Globally, 8.3% of IPU do not have problems of depehent (Graph 6.2). However, for those
who have a problem of development, the lack ofididqu (33.7%), the lack of customers
(26.1%), and too much competition (16.4%) and lesser measure the lack of raw materials
(6.1%) are by order of importance the main diffi@d that hinder their development. Technical
or organizational problems are almost inexistezgglthan 1%).
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Graph 6.2: Proportion of IPU promoters declaring not to have problems of developmer
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Source: EESI 2, Phase 2, NIS

As for difficulties linked to the excessive constiaixes, the are very marginal since only 2.3
of IPU promoters mention {frable 6.8.

Table 6.8 Distribution (%) of IPU following the main activity hindering the development of the
establishment according to the sector of activitythe area of residence

Sector of activity Area of residenct

Industry Commerce Services Urban Rural Overal
Lack of raw materials 7.3 7.7 2.9 4.4 7.8 6.1
Lack of customers 28.8 243 25.3 24.4 28.0 26.1
Too much competition 13.8 14.9 20.9 18.0 14.7 16.4
Lack of liquidity 29.0 40.8 30.9 36.7 30.6 33.7
Lack of skilled personnel 0.9 0.7 0.4 0.6 0.5
Problems of premises, of place 3.3 3.1 4.4 4.6 25 3.6
Problems of machines, equipment 7.7 0.3 4.6 35 4.9 4.2
Technical problems of manufacturing 1.0 0.0 0.1 0.2 0.6 0.4
Problems of organisation, management 1.4 1.5 0.3 0.8 1.4 1.1
Too much controls, taxes 1.0 2.4 3.5 2.8 1.7 2.3
Seasonnality of the activity 25 1.3 1.6 1.6 2.0 1.8
Other 3.4 35 4.8 2.7 51 3.9
Total 100.0 100.0 100.0 1000 100.0 100.0

Source: EESI 2, Phase 2, NIS

6.3 Desiderata ofPU promoters

It is a question of presenting the various suppeithed b' IPU promoter to face their present
difficulties and the use that these promoters coudite of the credit, if they benefit frott.
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6.3.1 Wished supports

In order to face their present difficulties, manan half of IPU promoters (54.4%) wish to have
access to big commands (Table 6.9). This type ppau is still more wished in the sectors of
commerce (59.8%) and industry (54.9%). The acaessedit comes in the second position. The
access to the information on the market (33.8%#, ttchnical training (33.6%) and the
assistance for supply (31.3%) are also the ty@edsf desired by IPU promoters.

Table 6.9: Proportion of IPU promoters by type of & wished according to the sector of activity, therea of

residence and the sex of the promoter

Sector of activity Arfea of Sex of the
residence promoter Overall
Industry Commerce Serviceg Urban Rural Male Female

Access to big commands 54.9 59.8 48. 56.4 52.4 9 53. 54.8 54.4
Access to loan 34.4 39.0 315 35.4 34.6 34.0 358 503
Assistance for supply 30.5 30.3 33.3 30.5 32.2 30.6 32.0 31.3
Access to information on the market 29.8 42.3 29|13 334 34.3 35.7 32.3 33.8
Access to modern machines 40.2 6.4 275 234 26.1 86 2 215 24.7
Publicity for new products 22.7 25.3 19.0 22.4 22.4 234 215 22.4
Training to the organisation of accounts 6.6 124 4.9 8.3 7.7 9.4 6.9 8.0
Technical training 32.2 34.6 33.8 32.1 351 37.0 0.73 33.6
Registration of the activity 11.3 13.2 14.1 125 13, 157 104 12.8
Other 2.8 25 3.2 3.8 1.9 2.8 2.9 2.8
Limit the State control in our activities 114 22.0 20.1 23.7 11.7 23.1 13.3 17.8

Source: EESI 2, Phase 2, NIS

6.3.2 Use of credits

If they could get a credit to finance their aciest 28.6% of promoters would devote funds got
to the increase of their stocks of raw materiaksh{@ 6.10). Close to 19.0% would use the credit
to create another establishment in another actanty 16.1% to create another establishment in
the same activity. It is to be noted that only 2.6%4PU promoters would use the credit to
employ a new personnel.

In the commerce sector, close to half (45.8%) &f ffomoters would use the credit to increase
their stocks of goods. In the sector of industinyg @romoter out of four would use the credit to
increase his stocks of raw materials. In the sers&ctor, two fifth of IPU promoters would use
their credits to diversify their activities, eithby creating an establishment in another activity
(22.2%), or by creating an establishment in theesaativity (19.8%).
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Table 6.10: Distribution (%) of IPU promoters by use of credit according to the sector of activity andhe area
of residence

Sector activity Area residence
Use of credit Overall
Industry Commerce Services| Urban Rural

Increase of stocks of raw materials 255 45.8 14(0 23.8 335 28.6
Improvement of premises/site 8.0 9.1 15.5 13.3 8.2 10.8
Improvement of machines, furniture, tool 17.5 1.5 2.51 10.4 10.6 10.5
Recruitment of personnel 2.4 1.9 3.6 1.8 34 2.6
Creation of another establishment in the same &gtivi 13.0 15.9 19.8 19.9 12.3 16.1
Creation of another establishment in another agtivit 17.7 16.8 22.2 18.3 194 18.9
Expenses out of the establishment 13.2 7.6 1.3 2 10. 105 104
Other 2.7 1.4 2.1 2.1 2.0 2.1
Total 100.0 100.0 100.0 100.0 100.0 100.0

Source: EESI 2, Phase 2, NIS

6.4 Prospects of the informal sector

This section tackles on the one hand strategiesygalice by IPU promoters in case of reduction
of the demand and on the other hand prospectd.bf IP

6.4.1 Strategy in case of the reduction of the demd

In case of the reduction of the demand (Table 6.ftl§ main strategies envisaged by IPU
promoters are the diversification of activities .(Z6), the abandonment of the activity (22.0%),
the search for another employment (15.5%) and ¢deation of benefits (13.7%). Except for
few exceptions, these trends are practically tineesahatever the sector of activity and the area
of residence.

Table 6.11: Distribution (%) of IPU following the envisaged strategy in case of reduction of the demdn
according to the sector of activity and the area afesidence

. . Sector of activity Area of residence

Main envisaged strategy - Overall
Industry Commerce Services Urban Rural

Reduction of the number of wage earnefs 6.3 5.8 5.9 7.6 4.4 6.0
Reduction of salaries 4.3 2.8 3.3 3.9 3.0 35
Reduction of benefices 14.2 15.0 11.8 13.1 14.8 13.7
Diversification of activities 26.3 29.5 25.5 25.6 8.8 27.1
Search of another employment 11.9 15.9 18.9 16.4 7 14 155
Improvement of the quality of products 10.2 6.4 8.1 8.4 8.2 8.3
Abandonment of activity 22.6 20.7 22.8 20.7 23.3 .022
Other 4.2 4.0 3.6 4.4 3.4 3.9
Total 100.0 100.0 100.0 100.0 100.0 100.0

Source: EESI 2, Phase 2, NIS

The improvement of the quality of the products esntioned only by 8.3% of IPU, mainly of the
industry and services. The contraction of the playther by reducing the salaries, or by
dismissing) constitutes a potential solution ordy & marginal proportion of IPU. This can be
explained by the low rate of salarizing in the i@l sector.
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6.4.2 Future of IPU

In spite of the difficult economic situation, clo&e8 IPU promoters out of 10 are optimist as far
as the future of their production unit is concer(&dble 6.12). This proportion is a bit higher in

the IPU of manufacturing (90.8%) and of wholesassi¢ (88.5%). However, according to the
branch of activity, IPU promoters of transport @), of the food industry (73.0%) and of other
services (73.4%) are less optimistic as far asftiere of their IPU is concerned. Men are
proportionally more numerous than women to thindt ttheir IPU has a promising future. In

other respects, close to 7 IPU promoters out ofwigh that their children, relatives or

acquaintances continue the activities of the IPU.

According to the branch of activity, IPU promotexsercising on the wholesale trade, other

industries and manufacturing wish the most, toteee children exercise the same activity (at

least 80%). This attitude confirms the relativelgher optimism manifested by IPU promoters

of these branches. In the other respects, it hag tooted that non-educated IPU promoters are
the less to wish that their children, relativegoguaintances continue their activities.

Table 6.12: Proportion IPU promoters optimist as fo the future of their IPU and the continuation of the
activities by their children, relatives or acquaintainces

Continuation of the activity by the

Future of the IPU children, relatives or acquaintances

Sector and branch of activity

Industry 79.0 72.1
Food industry 73.0 66.7
Manufacturing 90.8 81.7
BPW 85.8 73.7
Other industries 82.7 79.6
Commerce 78.9 711
Wholesale trade 88.5 86.6
Retail sale trade 77.9 69.4
Services 74.9 65.6
Transport 70.4 57.3
Catering 78.1 70.4
Repairs 80.8 72.7
Other services 73.4 64.5
Area of residence

Urban 78.0 68.8
Rura 713 7C5

Sex of the promoter

Male 80.5 71.9
Female 75.3 67.8
Level of education of the promoter

Without level 84.4 31.3
Primary 79.7 71.0
General secondary'tycle 79.9 70.8
General secondary2cycle 77.1 74.8
Technical secondary*1cycle 74.1 68.4
Technical secondary'2cycle 80.2 77.9
Higher 83.9 73.6
Post primary 76.7 70.2
Overall 77.7 69.9

Source: EESI 2, Phase 2, NIS
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Chapter 7: Evolution of the main indicators of the
iInformal sector between 2005 and 20.

This chapter studies the evolution, between 2008 2810, of the main indicators tr
characterizeshe informal sector, notably that of the conditiafsactivity, capital, financing
investment, productiompserton and competition.

7.1 Evolution of indicators of conditions of activiy, manpower and
employments in the informal secto

The evolution of indicators of conditions of actyyimanpower and employments is appreci;
through the variations observed betn 2005 and 2010 of the average size of Isalarizing
rate, of the average duration of work, average dfge, level of education, the level
remuneration and the length of service of occuped/e persons

The informal sector remains dominated by unipersonal IPU (86.0%) in 2010 and the avel
size of IPU remains almost stable between 2005 g&rSon) and 2010 (1.3 person) and 1
whatever the branch of activity and the area atleeece (Table 7.1

In proportion to the predominance of unisonal IPU as well in 2005 as in 2010, salarizing
rate in the informal sector remains low, about 8#%he national level on the period. This |
has remained almost invariable as well in the udsaim the rural are

According to the sector of aeity, the salarizing rate ign increase in the industry (+3.1) and |
remained almost stable in the other sectors (cowwareand services

At the level of the branch of activitthe transport (-9.1 points), BPW7(4 points), wholesale
trade (-5.1 points) recoruinportant decreases of tlsalarizing rateThe Repair branch (+4.1
points) record an appreciable increa:

As for the weekly average duration of work, it i@sed by close tc hours between 2005 al
2010 in the overallpassing from 33.€0 37.7 hours. This duration increased by 6.6 houtke
industry and has remained almost constant in theneerce and service

The weekly average duration of work in the rur@aahas passed from 27.4 hours in 200
33.3in 2010, which means an inase of close to 6 hours. On the contrary, in th@amarea, i
has practically remained stat
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Table 7.1: Average size of IPU, salarizing rate itPU and weekly average duration of work (hours) in2005

and 2010
Average size Salarizing rate Weekly average duration of work
(hours)

2005 2010 Gap 2005 2010 Gap 2005 2010 Gap
Sector and branch of activity
Industry 1.6 15 -0.1 10.2 13.3 3.1 26.4 33.0 6.6
Food industry 15 1.2 -0.3 3.0 5.0 2.0 19.9 24.6 4.7
Manufacturing 1.4 1.8 0.4 3.4 4.5 1.1 36.1 40.6 45
BPW 2.2 1.8 -04 47.2 39.8 -7.4 40.7 38.8 -1.9
Other industries 1.6 1.7 0.1 126 24.9 12.3 32.2 41.9 9.7
Commerce 1.3 1.2 -0.1 2.9 4.3 1.4 41.6 40.4 -1.2
wholesale 14 1.2 -0.2 137 8.6 -5.1 36.9 38.6 1.7
Retail sale trade 1.3 1.2 -0.1 2.2 3.8 1.6 41.9 40.6 -1.3
Services 15 1.2 -0.3 8.4 7.0 -1.4 40.1 41.0 0.9
Transport 1.3 1.1 -0.2  17.2 8.1 9.1 55.1 525 -2.6
Catering 1.6 1.3 -0.3 4.8 3.7 -1.1 36.3 36.4 0.1
Repairs 1.6 1.6 0.0 7.2 11.3 4.1 46.5 46.7 0.2
Other services 1.4 1.2 -0.2 115 7.7 -3.8 37.3 37.3 0.0
Area of residence
Urban 15 1.3 -0.2 118 10.6 -1.2 43.1 42.1 -1.0
Rural 15 1.3 -0.2 5.1 6.6 15 27.4 33.3 5.9
Overall 15 1.3 -0.2 7.9 8.6 0.7 33.8 37.7 3.9

Source: EESI 2, Phase 2, NIS

The average age of occupied active persons ofnfloemal sector has remained almost stable
between 2005 (31.9 years) and 2010 (33.0 yeartheimrban as well as in the rural area (Table
7.2).

As for the level of studies, it increased averadshtwo years between 2005 and 2010 passing
thus from 5.5 years of studies (primary 6) in 2805.5 years of studies (form 2f%ear first
cycle of secondary) in 2010.

Just as in 2005, active occupied persons of tleenmdl sector have been exercising since 6 years
in their IPU. This quasi stability is also obsenfetlowing the sector of activity. The branches
of activity of wholesale trade and BPW record acrease of the average length of service of
occupied active persons in the IPU of 2.5 years.
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Table 7.2:Demographic characteristic of occupied active persw of the informal sector by status and sector ofcivity

Average age (years) Level of studies Lenth of service
(years) (years)

2005 2010 Gap 2005 2010 Gap 2005 2010 Gap
Sector and branch of activity
Industry 31.9 33.1 1.2 5.0 7.2 2.2 6.8 6.9 0.1
Food industry 31.6 34.5 2.9 4.2 6.3 2.1 7.3 74 1 (0
Manufacturing 29.4 28.0 -1.4 6.5 7.3 0.8 4.9 5.20.3
BPW 31.3 345 3.2 7.7 8.5 0.8 5.4 7.9 25
Other industries 34.5 34.4 -0.1 5.1 7.9 2.8 70 .0 7 0.0
Commerce 33.2 35.0 1.8 5.3 7.3 2.0 4.7 5.5 0.8
Wholesale trade 33.6 35.6 2.0 6.4 7.0 0.6 4.8 7.325
Retail sale trade 33.2 34.9 1.7 5.3 7.4 2.1 47 2 5. 05
Services 30.7 31.0 0.3 6.6 7.9 1.3 4.5 4.8 0.3
Transport 31.3 31.2 -0.1 7.8 7.6 -0.2 2.7 3.8 11
Catering 315 30.9 -0.6 5.9 7.0 1.1 4.2 45 0.3
Repairs 29.2 29.4 0.2 6.2 6.8 0.6 6.3 5.5 -0.8
Other services 29.6 31.3 1.7 7.6 9.2 1.6 5.3 5.30.0
Area of residence
Urban 31.3 32.9 1.6 7.0 8.4 1.4 4.3 4.9 0(6
Rural 32.3 33.2 0.9 4.4 6.4 2.0 6.6 6.8 0|2
Overall 31.9 33.0 1.1 5.5 7.5 2.0 5.7 5.8 0.1

Source: EESI 2, Phase 2, NIS

Level of the remuneration

The average monthly income from the activity hasspd from 29 600 CFAF to 48 000 CFAF
on the period (Table 7.3). Taking into consideratioe sector of activity of the IPU, the average
monthly income progressed more for IPU of the imgu¢l9 700 CFAF) than for those of
services (14 700 CFAF). On the other hand, the &?Whe branches "Other industries" and
wholesale trade register the most notable incre#éisatis respectively 47 400 CFAF and 42 800
CFAF.

Table 7.3: Evolution of the level of remuneration

Average monthly Median monthly
income (in income (in Income per
thousands of Gap thousands of Gap hour (en CFAF)  Gap
CFAF) CFAF)
2005 2010 2005 2010 2005 2010

Sector and branch of activity
Industry 22.1 41.8 19.7 8.0 15.0 7.0 194.7 294.2 99.5
Food industry 12.0 22.0 10.0 4.0 10.0 6.0 139.4 207.9 685
Manufacturing 27.6 29.7 2.1 13.0 6.0 -7.0 177.9 170.3 -7.6
BPW 50.1 77.8 27.7 39.0 60.0 21.0 285.7 466.4 180.7
Other industries 32.8 80.2 47.4 12.0 35.0 23.0 236.9 445.6 208.7
Commerce 349 52.1 17.2 14.0 26.0 12.0 1952 299.8 104.6
Wholesale trade 66.9 109.7 42.8 41.0 96.0 55.0 421.1 661.6 240.5
Retail sale trade 32.8 45.8 13.0 13.0 23.0 10.0 182.3 262.3 8010
Services 38.4 53.1 14.7 20.0 31.0 11.0 222.6 3014 78.8
Transport 63.8 68.8 5.0 51.0 60.0 9.0 269.6 304.7 35]1
Catering 31.8 48.0 16.2 11.0 27.0 16.0 203.5 306.3 102.8
Repairs 325 41.2 8.7 17.0 22.0 5.0 162.4 205.0 4216
Other services 414 53.1 11.7 21.0 29.0 8.0 258.2 3313 73|1
Area of residence
Urban 41.9 58.6 16.7 22.0 34.0 12.0 226.3 323.6 973
Rural 21.0 38.2 17.2 7.0 15.0 8.0 178.6 266.8 88/2
Overall 29.6 48.4 18.8 11.0 24.0 13.0 2035 298.4 94.9

Source: EESI 2, Phase 2, NIS
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On this period, the median monthly income has ntioa@ double. This evolution might express
an improvement of the remuneration among some @edwgetive persons of the informal sector.

Except for the manufacturing branch in decreasé 600 CFAF, the median monthly income
increased in the other branches of activity andhmmore on the wholesale branch (+55 000
CFAF).

The average per hour income is in increase by GEAF. This increase is more pronounced for
the wholesale (240.5 CFAF), other industries (208FAF) and BPW (180.7 CFAF). On the
contrary, the manufacturing branch remains the amlg that suffered a slight decrease (7.6
CFAF).

7.2 Evolution of indicators of capital, financing ad investment of
the informal sector

The evolution of indicators of capital, financingdainvestment is appreciated through the
variations observed between 2005 and 2010 of ageand median values of capital, amounts of
investments realized by IPU and loans contracted.

The average amount (in nomilfavalue) of the capital invested by IPU had a recpwé close

to 7 600 CFAF between 2005 and 2010 (Table 7.4is fdctovery is equally registered at the
level of the commerce sector (74 900 CFAF), "Ofinelustries” (216 700 CFAF), retalil trade
(37 100 CFAF) and wholesale trade (10 000 CFAF).tHe other sectors and branches of
activity, they instead register decreases.

The median amount of the capital invested passed &5 000 CFAF to 17 000 CFAF. These
levels relatively low compared to the average amhafnthe capital invested testify large
dispersions that exist within IPU in terms of amboincapital invested.

The proportion of IPU having acquired equipmentimyrthe past 12 months preceding the
survey is almost constant between 2005 and 201Cffant of investment is however noted in

the commerce and services sectors with increas@s @nd 3.1 points respectively. At the level
of the branch of activity, it is revealed that thewth registered in the commerce sector is
imputable to the wholesale trade (+13.4 pointsthinindustry sector, the manufacturing branch
has a decrease of percentage of IPU (of 13.5 pdhdsinvested on the period.

" The study did not collect elements that can petonilculate the deflators.
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Table 7.4: Average and median amount of capital byPU according to the sector of activity and the ara

Average amount of capital by IPU Median amount of capital
(in thousands of CFAF) (in thousands of CFAF)

2005 2010 Gap 2005 2010 Gap
Sector and branch of activity
Industry 164.5 156.1 -8.4 11.0 13.0 2.0
Food industry 86.5 44.3 -42.2 9.0 8.0 -1.0
Manufacturing 242.0 195.2 -46.8 96.0 71.0 -25.0
BPW 142.5 41.9 -100.6 16.0 17.0 1.0
Other industries 379.8 596.5 216.7 14.0 21.0 7.0
Commerce 140.4 215.3 74.9 10.0 9.0 -1.0
Wholesale trade 541.1 127.9 37.1 31.0 27.0 -4.0
Retail sale trade 117.9 486.9 -123.4 9.0 8.0 -1.0
Services 287.5 226.9 -60.6 43.0 44.0 1.0
Transport 449.8 110.1 -162.9 242.0 250.0 8.0
Catering 233.5 151.3 -93.8 25.0 17.0 -8.0
Repairs 314.2 193.4 -42.2 56.0 53.0 -3.0
Other services 287.2 44.3 -42.2 32.0 35.0 3.0
Area of residence
Urban 298.4 298.7 0.3 30.0 35.0 5.0
Rural 116.8 94.2 -22.6 10.0 10.0 0.0
Overall 190.2 197.8 7.6 15.0 17.0 2.0

Source: EESI 2, Phase 2, NIS

The average value of the current investment doubletlis situated at 117 400 CFAF (Table
7.5). This evolution is keenly the same in the araeea and On the wholesale trade branch. In
the commerce sector, retail trade branch, we mgdtremarkable increases. Apart from these
particularities, the average values of investedtalpremained practically invariables. These
average values of invested capitals hide largeadisgs related to the typology of IPU. As a
matter of fact, from the IPU whose capital is rezstbdo small equipment to those heavily

equipped, the values of the capital vary considgrab

Table 7.5: Percentage of IPU having invested, Avege amount invested by the IPU having invested,

Percentage of IPU having borrowed and average amotiborrowed

Investment
. . . . Average amount of the investment (in
Proportion of ”.DU with capital having thousands of CFAF) for those having
invested ;
invested
Year Year
2005 2010 Gap 2005 2010 Ratio

Sector and branch of activity

Industry 37.3 36.5 -0.8 394 20.0 0.5
Food industry 35.0 37.3 2.3 11.6 10.2 0.9
Manufacturing 51.7 38.2 -13.5 102.6 26.8 0.3
BPW 38.1 36.6 -1.5 10.6 13.7 1.3
Other industries 355 31.4 -4.1 87.7 58.1 0.7
Commerce 30.8 34.5 3.7 49.8 256.7 5.2
Wholesale trade 25.0 38.4 13.4 732.0 1757.0 2.4
Retail sale trade 31.2 34.1 2.9 16.0 69.7 4.4
Services 35.7 38.8 3.1 77.8 100.9 1.3
Transport 43.4 354 -8.0 211.5 300.2 1.4
Catering 33.1 38.0 4.9 47.7 41.4 0.9
Repairs 28.2 32.3 4.1 38.3 74.1 1.9
Other services 39.3 43.2 3.9 54.6 55.0 1.0
Area of residence

Urban 36.9 38.9 2.0 83.5 188.6 2.3
Rural 33.8 34.3 0.5 28.8 345 1.2
Overall 35.1 36.6 15 52.2 117.4 2.2

Source: EESI 2, Phase 2, NIS
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7.3 Evolution of indicators of production, insertion and competition

in the informal sector

7.3.1 Evolution of indicators of economic performaones

The indicators of the economic performances thet #re turnover, the production, the added

value and the gross operating surplus are globallycrease over the period.

The monthly turnover, which represents the ovemrtilirns of IPU, the production, the added
value and the gross operating surplus are resgégiivincrease by 143 000, 88 100, 33 500 and

27 500 CFAF in average value (Table 7.6).

Following the area of residence, the IPU of thelrarea have more improved their economic
performances relatively to those of the urban afes.a matter of fact, the turnover, the
production, the added value and the gross operatingus of IPU of the rural area increased by
165 600, 90 000, 41 900 and 34 700 CFAF respegtivabainst 87 400, 67 100, 14 400 and
10 700 CFAF in the urban area. The IPU of the itrgusave had a more important fair period

compared to those of commerce and services.

At the level of branches of activity, the IPU of BFP wholesale trade and manufacturing have

more improved their economic performances.

Table 7.6: Turnover, production and added value ir2005 and 2010

Sector and branch of activity

Industry

Food industry
Manufacturing
BPW

Other industries
Commerce
Wholesale trade
Retail sale trade
Services
Transport
Catering
Repairs

Other services
Area of residence
Urban

Rural

Overall

Turnover (in thousands

Production (i

n Added value (in

of CFAF) thousands of CFAF) thousands of CFAF)

Year Year Year
2005 2010 Gap 2005 2010 Ratio 2005 2010 Gap
88.1 261.8 173.7 87.6 260.0 1724 48.9 100.7 51.8
59.0 1124.5 65.5 58.7 123.6 64.9 21.3 36.515.2
78.3 206.1 127.8 76.8 199.2 1224 44.3  102.58.2
152.9 7324 5795 1526 732.2 579.6 1241 267143.3
158.7 463.0 304.3 1579 462.6 304.7 106.7 20285.9
292.4 4729 180.5 86.3 133.6 47.3 68.3 969 286
1288.2 1770.1 481.9 340.7 475.7 135.0 276.0 44.68.5
230.7 334.3 103.6 70.6 97.0 26.4 55.5 70.515.0
196.9 212.1 15.2 175.4 200.3 249 79.8 899 101
207.1 247.1 40.0 207.1 2384 31.3 111.5 137.855
216.7 262.9 46.2 201.2 244.6 43.4 60.6 70.710.1
100.1 132.2 321 96.7 1194 22.7 69.6 74.85.2
196.8 174.4 2i4 146.3 166.1 19.8 100.1 83.5-16.6
275.2 362.6 87.4 168.3 2354 67.1 95.5 910914.4
104.6 270.2 165.6 70.5 160.5 90.0 39.8 81.41.9
173.8 316.8 143.0 1102 198.3 88.1 62.4 959 335

Gross operating surplus
(in thousands of CFAF)

Year
2005 2010

42.0 80.7
20.1 34.3
42.1 96.6
83.3 200.8
94.0 139.7
65.3 89.7
2643 3125
53.0 66.0
74.6  83.2
1009 125.9
58.4 67.0
63.8 67.9
92.6 76.7
86.5 97.2
36.9 71.6
57.0 845

Gap

38.7
14.2
54.5
117.5
45.7

24.4
48.2
13.0

8.6
25.0
8.6
4.1

-15.9

10.7
34.7
27.5

Source: EESI 2, Phase 2, NIS
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7.3.2 Evolution of indicators the apparent productvity

The added value measures the wealth created begritegprise. The evolution of the visible
productivity of IPU is studied from the ratio ofettadded value on labour and added value on
capital.

The ratio added value on the number of occupietveagiersons of the informal sector that
represents the « productivity per capita » is ial iacrease of 32 360 CFAF over the period
(Table 7.7). This indicator has almost doubled inith years. Its evolution is particularly more
important in the rural area than in the urban atgaassed from 26 800 CFAF in 2005 to 63 224
CFAF for the rural area, whereas in the urban atepassed from 62 900 CFAF to 84 415
CFAF.

The productivity per capita is in clear progressiorthe sector of industry compared to other
sectors. It passed from 30 800 CFAF in 2005 t@&B CFAF in 2010. It is IPU of wholesale
trade and BPW that had an increase of the peraapibductivity. The evolution is less
important for the sector of services; especiallythe repair branch for which the monthly added
value per worker passed from 44 200 CFAF to 47QBAF.

Table 7.7: Productivity per capita and apparent praluctivity of labour (in thousands of CFAF)

AV/L1 AV/L2 AV/K
Gap Gap Gap
2005 2010 2005 2010 2005 2010
Sector and branch of activity
Industry 30.80 68.07 37.27 0.272 0.487 0.215 0.302 0.594 0.292
Food industry 13.90 29.43 15.53 0.162 0.278 0.116 0.250 0.638 880.3
Manufacturing 31.70 55.83 24.13 0.204 0.322 0.118 0.186 0.539 530.3
BPW 56.60 146.05 89.45 0.326 0.898 0.572 0.874 6.534 6605.
Other industries 65.70 120.58 54.88 0.476 0.704 0.228 0.283 0.320 0370.
Commerce 50.70 82.34 31.64 0.284 0.479 0.195 0.520 0.261 -0.259
Wholesale trade 196.30 287.86 91.56 1.237 1.750 0.513 0.596 0.109 0.487
Retail sale trade 41.30 59.96 18.66 0.229 0.347 0.118 0.501 0.504 030.0
Services 53.00 73.10 20.10 0.307 0.421 0.114 0.286 0.298 0.012
Transport 85.80 122.47 36.67 0.363 0.549 0.186 0.264 0.282 0180.
Catering 38.00 56.06 18.06 0.244 0.359 0.115 0.264 0.492 280.2
Repairs 44.20 47.28 3.08 0.221 0.246 0.025 0.225 0.119 0€0.1
Other services 69.50 70.66 1.16 0.434 0.447 0.013 0.362 0.341 210.d
Area of residence
Urban 62.90 84.42 21.52 0.340 0.477 0.137 0.332 0.257 07%0.
Rural 26.80 63.22 36.42 0.228 0.444 0.216 0.352 0.784 3204
Overall 41.60 73.96 32.36 0.287 0.462 0.175 0.339 0.353 0.014

Source: EESI 2, Phase 2, NIS

NB: AV: monthly added value. L1: number of workdr&: number of working hours per month. K: valuettoé capital at the replacement cost.
AV/L1 is in thousands of CFAF/worker. AV/L2 is ihdausands of CFAF/hour.

The second indicator to measure the visible pradtcbr the apparent productivity of labour is
obtained by dividing the added value by the totammber of hours of activity exercised by
workers. This apparent productivity of labour h&ancreased over the period, passing from
287 CFAF per hour to 462 CFAF. This evolution isrenpronounced in the rural area where the
added value per hour has almost doubled, passing228 CFAF to 444 CFAF.

The increase of the added value per hour of IPtigiser for the industry sector and less high for
the sector of services. The BPW branch distingusistself with an evolution which is relatively
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important in absolute value and relative value. @tdlded value per hour for this branch passed
from 326 CFAF in 2005 to 898 CFAF in 2010. Thisregase is also important for the wholesale
trade branch. Repair branch register on the conttlae lowest increase, passing from 221 CFAF
to 246 CFAF.

The ratio added value on capital witnessed a grdstiveen 2005 and 2010. It passed from 339
CFAF by unit of capital invested to 353 CFAF. Irethrban area, this indicator decreased,
passing from 332 CFAF to 257 CFAF. On the contriagoubled in the rural area; 352 CFAF in
2005 and 784 CFAF in 2010. The added value perafreapital has strongly improved for the
industry sector, passing from 302 CFAF to 594 CF®R. the contrary, it decreased for the
sector of commerce, passing from 520 CFAF to 26AFCHhe BPW branch distinguishes itself
once more with an added value per unit of capitativis multiplied by six. Manufacturing and
food-industry branches register also strong in@eas

7.3.3 Evolution of indicators of the level of bendb

The gross operating surplus (GOS) is the shardne@fadded value which is considered as a
mixed income since it remunerates the effectivelalof the IPU head as well as the capital
invested by the IPU. It helps to have an idea efgtofitability of the IPU. In order to appreciate
this profitability on the period, the GOS has be@nded either by the capital, or by the labour
(number of persons employed).

Table 7.8: Evolution of average indicators of thedvel of benefit

GOS/L1 GOS/K
Gap Gap
2005 2010 2005 2010

Sector and branch of activity
Industry 26.40 54.55 28.15 0.26 0.48 0.22
Food industry 13.10 27.63 14.53 0.24 0.60 0.36
Manufacturing 30.10 52.60 22.50 0.18 0.51 0.33
BPW 38.00 109.69 71.69 0.59 4.91 4.32
Other industries 57.80 83.17 25.37 0.25 0.22 -0.03
Commerce 48.50 76.26 27.76 0.50 0.24 -0.26
Wholesale trade 188.00 261.12 73.12 0.57 0.10 -0.48
Retall sale trade 39.40 56.17 16.77 0.48 0.47 -0.01
Services 49.50 67.70 18.20 0.27 0.28 0.01
Transport 77.70 112.63 34.93 0.24 0.26 0.02
Catering 36.60 53.18 16.58 0.26 0.47 0.21
Repairs 40.60 42.90 2.30 0.21 0.11 -0.10
Other services 64.20 64.99 0.79 0.34 0.31 -0.02
Area of residence
Urban 57.00 74.70 17.70 0.30 0.23 -0.08
Rural 24.80 55.43 30.63 0.33 0.68 0.35
Overall 38.00 65.20 27.20 0.31 0.31 -0.00

Source: EESI 2, Phase 2, NIS

The benefit per capita is in increase whateverctieracteristic considered (Table 7.8). On the
contrary, the GOS per unit of capital invested @1@ has remained almost invariable on the
period. The global quasi stability hide contrasablutions according to the characteristic
considered. Thus, wholesale, the branches of walelésade, retail sale trade, and other services
are those for which a unit of capital invested @2 produced less than a unit of capital invested
in 2010.
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IPU of the sectors of industry and services angehohose promoter dwells in the rural area
witnessed an improvement of their economic proifitgketween 2005 and 2010.

7.3.4 Evolution of prospects in the informal sector

The recognition of the State as privileged insitol partner by the actors of the informal sector
is one of the necessary conditions for the mignatibthese ones towards the formal sector.

Available statistics show a manifest will of actafsthe informal sector not to collaborate with
the State as far as the registration of their @@s/ and the payment of related taxes are
concerned (Table 7.9). In spite of this, we observgeneral as an almost constancy of the
proportion of IPU heads willing to collaborate witite State. However, in branches of activity of
transport (-5.4 points) and other services (-3intsd the will to collaborate is in clear decrease
The catering branch instead registers an incredgbeoproportion of IPU heads willing to
collaborate with the State, with an increase of ghibportion by 5.5 points.

IPU promoters remain optimistic as for the futofetheir IPU although the majority of them

does not want to collaborate with the State. Whatethe characteristic considered, the
proportion of IPU heads declaring that their IPW laabright future is in increase compared to
2005. This optimism is more shown for IPU headsltimgein the urban area (+ 9.8 points), for

those of the sector of activity of commerce (+ Bdints) and the branch of activity of other
industries (+ 13.8 points).

Table 7.9: Prospects for the non agricultural infomal sector

Prr]oportlor) of IPU Proportion of IPU Proportion of IPU
eads willing to heads declaring heads willing to see
collaborate (ready to  Gap Gap S Gap
pay taxes and 1o that tk}e IPU has a the_|r c_h|Id to
register) uture exercise in the IPU

2005 2010 2005 2010 2005 2010
Sector and branch of activity
Industry 14.5 14.0 -0.5 74.1 79.0 4.9 47.2 72.1 24.9
Food industry 10.8 8.8 -2.0 72.0 73.0 1.0 44.4 66.7 22.3
Manufacturing 14.6 17.7 3.1 85.5 90.8 5.3 53.5 81.7 28.2
BPW 28.5 28.0 -0.5 85.3 85.8 0.5 52.7 73.7 21.0
Other industries 20.0 17.8 -2.2 68.9 82.7 13.8 50.2 79.6 29.4
Commerce 11.7 11.9 0.2 70.8 78.9 8.1 45.5 71.1 25.6
Wholesale trade 18.3 18.7 0.4 79.4 88.5 9.1 56.2 86.6 30.4
Retail sale trade 11.3 11.1 -0.2 70.3 77.9 7.6 44.8 69.4 24.6
Services 13.4 12.8 -0.6 70.8 74.9 4.1 42.6 65.6 23.0
Transport 11.7 6.3 -5.4 66.7 70.4 3.7 30.6 57.3 26.7
Catering 11.6 171 55 73.2 78.1 4.9 40.0 70.4 30.4
Repairs 15.7 13.0 -2.7 74.8 80.8 6.0 57.7 72.7 15.0
Other services 16.5 12.8 -3.7 67.3 73.4 6.1 47.4 64.5 171
Area of residence
Urban 10.8 11.3 0.5 68.2 78.0 9.8 42.5 68.8 26.3
Rural 15.2 14.5 -0.7 75.2 77.3 2.1 47.6 70.5 22.9
Overall 134 12.9 -0.5 72.3 77.7 5.4 45.5 69.6 24.1

Source: EESI 2, Phase 2, NIS

The optimism showed as for the better prospectseofPU seems to be accompanied by the will
of the IPU heads to see their children continuestttevities of their IPU. The proportion of IPU
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heads who want to see their children to exercighenPU is in clear progression between 2005
and 2010. This variation reaches the floor levet 45.0 points for the branch of activity Repairs
against a ceiling level of + 30.4 points for therwhes of activity of Wholesale trade and

Catering.
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Conclusion and recommendation

Conclusion

The second phase of the second Survey on Employamenthe Informal Sector (EESI 2) hac
main objective to updatéhe indicators of the informal sector gat 2005 (EESI 1) an
consequently to appreciate the evolution of the agnicultural informal sector. It helped amc
other things, to know the conditions of activityinformal production units and to measure tl
economic performances.

It appears frm these results that in spite of the fact thattifi@mal sector is the refuge for mc
of the active occupied persons who did not sucteeget an employment in the formal sec
conditions of activity are very precarious therBeTeasons of this ecariousness are especi:
the low productivity, the method of management arganization of units. General
unipersonal, IPU are not organized and relativelyng. The distribution of IPU by sector
activity reveals that they are as much IPU in sectors of industry, commerce and servi
There is a kind of specialization of activities IBU according to the area of residence of
promoter. IPU of the rural area go towards thevims of transformation, especially towai
the food industrythose of the urban area invest more in the commanck services. Th
knowledge of the social security remains low; thi®imal manpower benefits practically frc
no social coverage.

The remuneration of the occupied active personh@finformal sectois a little bit higher for
the bosses than for the wage earners, apprentimbdamily aids. This remuneration var
following the sex, the level of study, the arear@didence of the promoter and the sectc
activity.

Women, although more represed in the informal sector than men, are less renaiadiThey
are equally of a lower level of traininThe dynamicsof employments creation in this sec
seems to be narrowly linked to the level of tragnamd the length of service in the acti\

Most of the IPU have a capital for the exercise of tlaeiivities. Cinsideringthe composition of
this capital, there ia big concentration of IPU which finance their aitiéés thanks to the savin

the qift or the heritage. On tlcontrary, they invest eentially on own funds and are sligh

bent towards credits.

As for the economic performances, the commerceosecompared to those of industry ¢
services is more creator of wealth. Moreover, ithis one that has the highest monthly ave
volume of turnover; therehe productivity is higher than in the industry teecOn thecontrary,
the benefit per capitaihereis averagely clearly higher compared to those o¥ises anc
industry. Wholesale trade, transport and BPW asndites of activity here the benefit per
capita is superior to the global value, with a prathance of the wholesale trade bra The
IPU of the urban area are meefficient thanthose of the rural area. The suppliers of the IRL
in the majority, enterprisébal exercise in the commerce sector.
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Foreign products that are sold by IPU come maintmnf Nigeria, Europe area and China.
Customers of IPU are mainly made of households.

The method to set prices in the informal sectananly done by negotiation or bargaining with
customers, percentage on the cost prices and fioldpather competitors’ prices.

The payroll paid by IPU is more registered in thelustry sector. The contribution of the
informal sector to the economy is appreciable.Verage, IPU pay a bit more than 5 billions of
monthly taxes.

Relationship between the actors of the informatmeand the State remain dependent on the
conditions of exercising the activity. In spitetbé relief of procedures of the declaration of the
activity and the simplification of the tax regutati with the creation of the global tax, the
proportion of IPU promoters who want to integrdie formal circuits remains low. From here
time, the way to cover remains sprinkled with oblets notably, the belief that the declaration of
the activity is not compulsory and the ignoranbe, tefusal to pay tax and to be registered. The
repulsion noticed as for the payment of taxes rtbstanding, the IPU promoters wish in their
majority the creation of a unique tax for the imh@al sector and that this tax serves in priority to
the creation of employments and be put at the delpaf the councils.

Problems that IPU are facing are of several ordeably those related to the unskilled
manpower, the competition and the lack of custoniéisse difficulties are of the nature to slow
the development of IPU, to jeopardize their suriveagen to lead to their disappearance. Taking
into consideration the various difficulties th&U promoters are facing, the supports wished by
the latters concern the access to the commandiofaterials or goods, the access to loan, the
access to technical training and the informationtt@ market. The majority of the IPU heads
considers that there is a promising future for rthi®lU and wishes that their children,
acquaintances or relatives continue their actwitie

Recommendations

In order to establish a fruitful partnership betwdlee State and actors of the informal sector, we
recommend to:
e putin place a legal framework that can facilitdte modernization of this sector;

« reinforce the capacities of actors of this sectypeimphasizing on the coverage of rural
areas, the participation of women and the youth;

e group together IPU in corporation in order to héhem to improve their economic
performances;

e put in place a registration system in view to fsaié the statistical follow up of this
sector;

e putin place an observatory for the follow up o gttonomic behavior of IPU;

» create a public structure for the financing of IRuch as popular bank, popular fund,
etc.) and this following the partnership State ivgie sector;

» create and put in place a social security strudturéne actors of the informal sector;

e put in place mechanisms to guide IPU of promisimgnbhes notably the BPW
(monitoring of stone breakers, creation of commuaquarries, etc.);
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accelerate the putting in place of a unique taxctvhthe amount and modalities of
payment take into account the level of income ad@cof the informal sector;

promote the development of sites adapted to thevitees of the informal sector
(Commerce, services, etc.) in towns in view of @dg conflicts linked to premises.
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Appendix 1: Definition of concepts and indicators

1. Definition of concepts

Family aid: Person occupying an employment in an enterpriséoieg by a relative living in
the same household, but who cannot be considerasisasiate and who does not receive any fix
payment in cash or in kind.

Apprentice: Person accepted in an enterprise in order to uondargocational training. The
person can be paid or not.

Employer (or boss): Individual working for his/her own account or witbhne or several
associates, occupying an independent employmenit, vdro employs one or several wage
earners in his/her unit.

Own account worker: Person occupying an independent employment, but evhploys no
wage-earner and can nevertheless work with fandly and/or apprentices.

Wage-earner: Individual having an employment paid in cash andokind in a regular way
and according to the defined periodicity, holderaof implicit or explicit work contract, and
continually with the same employer.

Informal Sector: Informal Sector: All the production units that dot have a taxpayer number
and/or do not hold formal accounts.

Production Unit: Elementary unit, mobilizing production factorak{bur, capital) to generate a
production and an added value in the sense ofahenal accounts. The production unit is equal
to the establishment when the activity is exercised physical place specifically made for it
(shop, workshop, stall). It is assimilated to aelo-establishment” when there is no premises
(activity at home, hawking activity). For exampbe,dressmaker working alone at home and
making dresses for his his/her customers is tiedtaipa production unit of the branch
"Manufacturing/making". Likewise, a retailer of aigtte on the public way is associated to one.

2. Definition of indicators
Rate of salarizing:Ratio of the number of wage earsand the total number of workers
Independent workers: All the employers and own account workers.

Some concepts of national account

Production = Amount of sales (turnover) + Cost of finished ge@dnsumed by the household
of the IPU + Variation of stocks of finished goodsost of products bought and resold in the
state.

Production is different from the turnover only tocommerce »
Added value =Production — Intermediary Consumptions.

Gross Operating Surplus (GOS) Added value - (Payroll + Indirect taxes, nesaobsidy).
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In the case of informal sector, the GOS is a miredme that also remunerates the labour of the
individual entrepreneur as well as the advancedtehp

Margin grate = GOS/AV. In the case of commercial activitieg thargins can be defined as the
difference between the turnover and the cost oflyets purchased and resold in the state. They
can therefore calculate the commercial margin [ragrgin/cost of products bought in the state
for sale], different from the margin rate in thense of national accounts

Payroll = Remunerations and allowances of the staff +aé@aintributions.
Coefficient of the capitak Capital / Production.

Investment= Value of the equipments or material acquiredrduthe last twelve months before
the survey.

Investmentrate= Investment / Added value.
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Appendix 2: List of the staff involved

COORDINATION

TEDOU Joseph

SHE ETOUNDI Joseph G. B
LIBITE Paul Roger

EBONGUE Abel NKOUGOUROU
NIEKOU Rosalie

TAKEU NGUELA Alain

TECHNICAL PREPARATION
TEDOU Joseph

SHE ETOUNDI Joseph G. B
LIBITE Paul Roger

NDJOMO Sébastien

EBONGUE Abel NKOUGOUROU
NIEKOU Rosalie

DZOSSA Anaclet

TAKEU NGUELA Alain
TCHAKOTE Alice

WOUNANG Romain

TECHNICAL ASSISTANCE
Constance TORELLI,
Siriki Zanga COULIBALY Tingana

General Manager of the Natiorstltirte of Statistics
Deputy General Manag¢heNational Institute of Statistics
Head of Departmeridbemographic and Social Statistics
Technical Assistant of theropean Union for NIS
Head of Unit for the follow-up bbuseholds Living Conditions /TC

Chargé d’Etude Assistant/DTC

Expert in INSEE
Expert in AFRISTAT

SUPPORT TO THE TRAINING OF FIELDWORK TEAMS

DJITUPURI Emmanuel
TCHOUANGTE Robert

TAKOUGANG ZEUKENG Eric Hervé

LIENOU
TAMCHE Joseph

TRANSLATION
NIEKOU Rosalie
ZAFACK Martin
DJEMNA KAMGA Elvis
DZOSSAYA Dove

WORDING

TEDOU Joseph

LIBITE Paul Roger
NDJOMO Sébastien
KELODJOUE Samuel
EBONGUE Abel
NIEKOU Rosalie
DZOSSA Anaclet Désiré
JAZET KENGAP Eric
TAKEU NGUELA Alain
NDEFFO GOUOPE Guy

FOMEKONG Félicien

NANTCHOUANG DJIOKOUE Azer
FANMOE Alex Janvier

NGONO Marguerite Ghislaine
KETCHOUM NGAHANE Geoffroy Casimir
TINGA YEPDO Joél Maturin

KAMGHO TEZANOU Bruno Magloire
DJEMNA KAMGA Elvis

BATOMEN Francis

CHOUNDONG Norbert
ZAFACK Martin

NGO NYEMB
MBARGA OWONA Paul
ETO Guy Sylvain

DJEMNA KAMGA Elvis
KAMGAING TADJUJE Nicolas

DONGMO KEMKENG David Ghislain

FOMEKONG Félicien
NANTCHOUANG DJIOKOUE Azer
NGONO Ghislaine

TINGA YEPDO Joél Maturin
KAMGHO TEZANOU Bruno M
FOKOU FOPI Serges

TCHOUALA TIOBOU Marcial

TCHOUDJA Victorien

WOUNANG SONFACK Romain
TCHAMGOUE NGUEMALEU Honoré Blaise
GUETSOP GUENOU Paul Moliére

NJIKI YATCHOUKEU Hyacinthe
NZEUYANG NZOUCKIO Carine Flore
OUAMBA TAGNE Alain Rody

KETCHOUM NGAHANE Geoffroy Casimir

SUPPORT TO THE VALIDATION OF THE REPPORT

KAMGAT. Ignace, ISSEA

ELA ELA Amos, FNE

KOUETE Vincent, GICAM
NSOA MBONDO Pierre, IFORD

MVOGO Marie Claire, MINTSS

BABA BABA Frédéric, ONEFOP

NGANA Etienne, MINPMEESA

MVONDO MEZANG Maurice Jéréme, MINEFOP

ADMINISTRATIVE AND FINANCIAL SUPPORT

NDJIWOUA KOMBOE Joseph
GUIMO David

MENWABO Thérese
YONKEU Yvonne

SONGO Martin

SIMO FOSSO Emmanuel

MBEMBE Mirienne
JEUKE Juliette Aimée
TCHOWOMPI Léontine
IKOUMA Mindang
ELOMO Marta

95



FIELDWORK TEAM
DOUALA REGION

Supervisors:

TAMCHE Joseph
NANTCHOUANG DJIOKOUE Azer
BIKOK Aimé Thomas

AZEBAZE William

Controllers :

BIYO Louis

EKOUTE NGALLE Grace Hortense
NGAKANO Roger

JAZET TSAGUE Marlyse Joséphine
SADO NGUEPONG Gérard

YAOUNDE REGION

Supervisors:
DONGMO KEMKENG David Ghislain

TCHOUANGTE Robert
GUETSOP Paul Moliére

Controllers :

IFOUE DOUNGUE Yves Matrtial
MOHAMADOU MANSOUROU
KAMDEM TSANANG Cédric
NGUIMEKENG TEMFACQ Nelly
KENGNE Rosine

ADAMA WA REGION

Supervisors:
TCHOUALA TIOBOU Marcial

OUAMBA TAGNE Alain Rody

KAMDEM TCHUENDEM Augustine
NOUCK Alphonse Ervé

MBOTTO DIBOUA EKOH Armand
MEKOUDAP NANA Valérie

Interviewers :

Achille B. DEMANOU PAGHA
CHEMEGNE ZITA Jeannette
BAKAM WAFO RACHEL
MAGNE TAKAM Nadine Valerie
BEBALLO DISSAKE N. Gabin
MAKOUGANG Antoinette
BONO Armand

MEKA DJIMEFO Alida Delphine
DIOBA EKOBI Génévieve

NTOLO Jean Hilaire
LEUMALEU Marie Germaine
YOMBA Jean Jacques

Interviewers :

EPOTOH OYAKAT Téclaire

SAMBA NDONDOCK Agnés Solange
EYENGA ESSAMA Yves Germain
TCHUINGKAM Aristide Hervé
FOBOWE DIFFO

TOUKO Marie Louise

GHOMDIUM KAMGA Marie José
WABO NOUBOUE Adrien

Controllers :

AISSATOU SOULE

SOKAMTE NZOFANG Louis Bruce
BAOUGA David

Interviewers :

ABOUBAKAR MALIKI
OUSMANOU ISSA

BOUGUEN FEMEUGNE Herman

NGO NWE Adélaide Lynne
ESSOH DOUMA Guy Patrice
NGO NYOBE Bernadette Odette
EWANE EKWALLA Pierre Paulin
NKANMOGNE NGWA Emiline J.
FANGAING Laurice

OWONA Robert

FENKAM CHAKAM Alain Martial
PENGUE Basile Duclair

EKA Rosette Christelle

PETONY LOTI Sany

FOUDA MEWOLI Claire Pascaline
PROMBO PEGHOKO Pierre
DOUALA LOBE Emanuel

ABDOULAYE OUMAR

MELELE Bénédicte

ABE Symphorien Vital

MUTAH RENETA ANGI

ATEMKOU Benjamin

MVELE ZE Hervé

AZIEA Elisabeth FRU

NGAMGNE FOKAM Suzy Liz Fanny
BATAK MANJANJA James

NGO LIKUND Marie Claire

BATELA Patrick Noél

NGONO OWONO Danielle Julienne
KENNE Hugues Matrtial

YANKAM DJONKAM Francis Lambert

ROUSGOU Jean Daniel

DAOUDA IBRAHIM

SELAGAI Nadege

DAYANG Maurice

TAGNE KAMTE RAOULT Simplice
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GUEDEM KATOU Christelle
SISSIN Armand Didier

Hélene DIMOUAMOUA LOBE
TAPON Emmanuel Désiré

INGA WANE Eric Roosevelt
TOUBETH Adeline Flore

KOUAM NGOUPO Frangois

VOLE Julienne Danielle
KWELEKO NKOUNGWE Pierre Jules
YOMESSON Annick

NDONGO ETAME MBOUSSAM D.
ENGANAYAT Masil Eric Julien
NDJIYA ERICK Calvin

Driver
AYISSI ABENA Elias

BIOCK Olga

NKOA Francois Nestor

BOGNE TCHINDA Serge

NSI OWONO Patience Iréne

CHE DOMINIC TENENG
ONAMBELE ONDOBO Mélanie
DJOUM Marius Blaise

OWONA NKOUMOU Franck Emilien
MAFFO YOUMSI Emilienne

BENOA BELLA Paule Claire
NANFAH TSAKEU Emmanuel
NGOUFANG NDZIE Christian Bernard

Driver
NONO Guy

DINGMA Jean Frangois
WOYANG YONGA Carole
HAMIDOU

YAYA Jean Paul

Driver
KUEMO Séraphin




CENTRE REGION

Supervisors:
TAKEU NGUELA Alain

NJIKI YATCHOUKEU Hyacinthe

EAST REGION

Supervisors:
FANMOE Alex Janvier

TIOBO'O PAPOU Sédric Edmond

FAR-NORTH REGION

Supervisors:
FOMEKONG Félicien

HORSE Timothée
MOUAFO Raoul

Controllers :

ALI GARGA

HOUNBARA KAOSSIRI Léo
DIDJA Emmanuelle

PISMO ROBERT

LITTORAL REGION

Supervisors:
NGONO Marguerite Ghislaine
KOTTO Emile Zola

Controllers :

ATANGANA Charles

MOULIOM YACOUBA
KENFACK CHOUNJIO Jean
NTEBE AWONA Gilles Chantale
Interviewers :

ALEGA ADEBODA
NGAKANOU Joelle Divine

Controllers :

BATOURE Il Arséne Achille
NJOUMBA EKOSSO Yolande
DIFFO Joé Clauvis

DJAOWE DIKWE Prosper
TAPELE OUSMANOU BAH
DOUMDA SABZE Ernestine
WILBA Charlot

Interviewers :

ABAKAR HAMIDOU
MAMAIDI MAXIMILIEN
AHMED ZIREM BECHIR
MAMMA Angéle
AMADOU Jean

MANA BIENVENU
ATICKOA DJIMANKOA

Controllers :
BETONG

SONG Zacharie
MONGO Thomas

BIDJONO NOAH Philémon Guy
NGO'O Prosper Martial

BIWOLE Serges Rodrigue
NGORBO LEBOGO

ELA Yannick Steve

NLEP Jean

HIE BASSANGEN Thomas Blaise
AMASSOKA A. MOUTHE MOUSSA
NGONO Eméran

Interviewers :

AKONO Pascal Bruno
MPANZOMO DJEMA Hermann
MPOUAM Brice Yannick
NDONGO Angeline
ETCHOUKEM B. Armel
SAZANG BIGON Hervé Bertrand

MOISE ABBA Patou
BAHADA Leopas
NENBE HINBARA
DAILING Rosalie
NOUTADOU ABRAHAM
DAIROU André
OUMAROU AMADOU
DJAOUWE Abraham
POURBE MOUNANDI
DJIBRILLA Saidou
SADJO PALNANG
GONG'NE Fidel
SAIDOU ZACHEE
GOUIGA FAWA

Interviewers :

DIMOUNGUE Claire Parfaite
JEMEA EKEDI ESSAKA Emmanuel
ENANGUE Calixte

MAFFO DJEMENING Régine Nadine
NGO LISSO Sidonie Léonie

NGOH ELOUTI Sandrine Blanche
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NTOM NSI Denis/SAMBA NDONDOCK Agnes

Solange

MAKANI ESSOMBA Samuel Olivier
NZIE BAHEBECK Serge Alex
MEFOUE NKOA Joséphine Estelle
TAGNI FOKOU Alain Serge

Driver
ZANDJIO Jérémie

KANA Dieudonné

TOMAZOK MBANE Joseph
MPALLA NTEMEYAM Matrtial
TSAGUE Simplice

Driver
MENGUELE Gabriel

SANDA GOUYOUK

HAIWANG Emmanuel

TEUFACK SABZE Gaston

HINDAL NYANGALA Serge Thierry
WADJAKWA CHANTALE
HAMADOU ARABO
WANGKAGUE Pierre

LINANCHO MICKA

YATOI ABED-NEGO

MAIDOBA Lucie

ZINALLA POULLA DJONGUE Maxime

Driver
Hamidou ARDO NAIBOU

EYOUM Eugéne

PATIPE TCHOUAMANI Guylain Steve
GWETH NKOTH Armand Emanuel
YOUNGA Erve Jules

Driver
TATENOU Michel




NORTH REGION

Supervisors:
FOKOU FOPI Serges
MIENGUE André

Controllers :
BABA MAMAT Galgaba
SEUGOUA Willy Marcial

NORTH -WEST REGION

Supervisors:
KETCHOUM NGAHANE Geoffroy Casimir

ZAFACK Martin

Controllers :
ATONGSANG FUALEFAC
NKEUMENI DEUTOU STELLA

WEST REGION

Supervisors:
TINGA YEPDO Joél Maturin

FOTUE NJOMOU Sébastien

Controllers :
KENGNI Denise
TABIGUE Hubert
SOH PENTU Alain

SOUTH REGION

Supervisor :
KAMGHO TEZANOU Bruno Magloire

MOKOYAM Stanislas
TAGNE FOKOUA Rodrigue
SAH Victorine

Interviewers :

BAVOUA ZANFACK Roseline
MISSA Souaibou

BOUBA Taschobe

HAYATOU

DJORWE

FOHAM PEBOU JONATHAN BILL
TADONKE
MAMUE EVANGELINE TANTE

Interviewers :

NDIKUM Relindis MANYONG
NGU ABANDA GERARD
AWA-DEM ASONGANYI

NGUM MICHAELINE CHE
BERNADETTE MEKONE EBAKO

TCHIEYA Bernard
SOMO NANDA Francis
ZEMAFACK Emilienne

Interviewers :

AFANYINYI LIENOU Iphigénie
MAKA POKAM Anne Sylvie
AYIAGNIGNI Abdou Salamou
MBOULA KENMOE Guy Eric
AZANMENE LOKO Gisele Flore
MEPIAP KANA Severin Narcisse
DADEM KENFACK Dieunedort

Controllers :
MBILI AZEGUE Achille
OYONO Samuel

MOMSA Ariane

FANTA Joséphine
NAMEKONG SENI Achille
GODEWE Ali Kidmo
NGOUANA MABOU Judith
HAMADJAM Haman
OUMAROU Bello
HINDOU SANDA Sephora
OUMAROU Kaldaza

NICOLINE LUMUEH FONTOH
CHE MACELINE NANGA
NJITOR DIVINE WANGO
DADEM MOMO MADOUEE
MAURICE

NWAHA MOISE JEFF
EUGENE ATABOH

PETER CHENG NGUM
FOGANG PETER TAKU

MEYOUPO Bruno

DJIOTIE Norbert Lidovic
MFOKUE Mohamed Nourredine
GNABEYEU Bénédicte

MOUE Michel Aimé

KENMOE TAMO Alida

MOUMBANGNA MOUCHIPOU Frangois Xavier

KONGA Rigobert
NFON MAMA
LAMARE FAKUE Alnars Fadil

Interviewers :

ABESSOLO BILOA Simone Stella
TAKOU DJOUMELOU Alain Marcel
ABONDO ZE Christian

KEMGNE DJONKAM Marcelline
MENGUE LUCIEN

AYISSI André Thierry
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KONAI Kotadai

TIOZE Alain Edouard
MENWA Pascal
YIMELE Marie Claudine

Driver
TATSINGOUM Bertrand

RENETA OWI ASAH

GILBERT ELUNDU TANTO
SMITH EMILIA ANGUM
MKONG LESLIE PAUL NSHOM
SYLVIE ITALE BALEMBA
MOMA AKAMA GERALD

WAM SYLVIA NYANGHA

Driver
JUENGUE NANA Victor

TETINOU Denis

TOMI NGUEMBOU Léopold Legrand
TCHIO NOUMBESSI Merlin

TAMBE Pauline

VIVIAN KENGWEN NGOUNOU

Driver
TSAKEM Patrice Hilaire

ESSONO Etienne Patrick
ESSA BALLA Guy Marie
GWABOU Achille Frangois
NGOFANG ZALI Murielle

Driver
NGNEYAMBA FOMBIT Emmanuel




SUD-WEST REGION

Supervisors:
DJEMNA KAMGA Elvis

ETO Guy Sylvain

Controllers :
Bl NDENECHO
FUYA ACHU

DATA PROCESSING TEAM

Supervisors
MBA Martin

NDEFFO GOUOPE Guy Ferdinand
NGOGANG WANDJI Léandre

Controllers :

TCHAKOUTE NGOHO Romain
TCHOUDJA Victorien
TABOUE Iréné

EGBE John Agbormbongho
TCHIO Mouotea Stanislas

Interviewers :

AMAH ALPHONSE AKE
NKENGAFACK Albert Tangwa
CHI CHRISTIAN ACHOH
NKENGLEFACK PIUS APUNDEM

Data entry agents:

EBODE ONANA Aloys

NGO HAGBE BELL Fleur Prudence
NJOUNDIYIMOUN MAMA

ATANGANA AYISSI Gontran Sylvain
TEFFOZE DONGMO Ruth Yolande
EYOMANE MINTYA Jeanine Sorelle
KAPTCHOUANG KOMGUEP Elise Béatrice
NYA Léontine Flore

MAKOUGOUM Lucienne Yolande
TIETCHAC KAMENI Laurence épse MBA
MAGA OUAMBO Estelle Natacha

KUINZE KWISSONG Alvine Peggy
NGUEDIA KENGNI Epse TSAFACK ZEBAZE
ESSAH MESSOMO Germaine

ENONGENE AKANG Justice
NWABOH Judith Ambo
FOZAO NZOTA MEZE

Patina MAMBO NJI

Fritz Diabe Makoge JR
PEKELEKE Emmanuel Chefor
IGELLE ISAAC Toryila

SIMO SIMPLICE SIMO

MELONTSA FOGHAP Arnaud
POUOKAM FOTSO Gertrude
TETANG Pierre

TCHOLEU Jeanne Epse POUAMO
NGOMBI MVOGO Alexandra Isa
ONANA BITONGO Timothée Roselin
MANGA ATANGA Francoise Eliane
DJUEDJI Adéle Pascaline
ANGAZOMO Jeanine

TECHE NOUMSI Nouvellin

EPELE NDJAMBE Alexandre
TSOMO Mathilde Elove

KOM LIENOU Michelle
BEAUFLEUR Lydienne Annie
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JEMIA KOTI

NAMONDO Lizzy Elinge NGOLLO
NGUEFACK ROGER

TEPEKEM Winifred Ngwepekem

Driver
BENGA Basile

NGOUINWOU NGOUINWOU Lucienne
ABENG Frangoise Jeannine
CAROLINE MAMBO SAMA

TOUNA MBALLA Rose Jeanine
FOUENGUE Charly Gisele Flore
NOUMBISSIE Nick Michel

DJOKO FRANK Hervé

NJONGUO Maurice ZENKEANG
NAFACK FOYET Honorine Chantal
TCHAKONTE TCHUISSEU Micheline Mireille
EBANE EWANE Betty

NGO GWODOG



